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Ihere was a lot of renewal activity at 
ће show. Of the first-year talk shows, 
The Maury Povich Show was in the 
best shape, renewed in about 75% of 
ihe country. 

Jenny Jones was a question mark, 
with renewals totaling about 41% of 
"he country as of last Thursday, but 
Scott Carlin, Warner Bros. Domestic 
Television Distribution senior vice 
oresident, said he remained "confi- 
dent" the show would be renewed, 

King World Chairman Roger King 
insisted last week that Candid Cam- 
sra would be back for a second year. 
dut according to some reps, the show 
nas had some serious clearance set- 
| backs, largely the result of inroads by 
| Carsey-Werner's new You Bet Your 
те with Bill Cosby, now in more than 
709 ol the country. 

| any trend was evident at this 
year's show, it was that syndicators 


are coming up with increasingly cre- 


alive terms to make deals work finan- 


wally in a market where cash is in 


short supply. | NO 
Perhaps the most interesting exam- 


ule was word last week that Buena 


^sta Television was. trying to per- 
Jade two stations in several major 


markets to acquire and cross-promote- 


| Empty Nest. 

According to BVT President Robert 
jacquemin, the company has pitched 
^e show to WCBS-Tv Mew York for 
‘any finge play and hopes to-do a 
"multaneous deal with an indepen- 
“ant station in the market for an ac- 
7858 play. 

“A single station was not willing to 
зү what we wanted, and we asked 

em if they would entertain playing it 
| the same time,” said Jacquemin. 
1e said audience research shows the 
^uplication of audience for the show 
п {һе different dayparts would be an 
'siimated 13% or 14%, 

The stations would also be required 
0 cross-promote the show, which 
acquemin said would be akin to the 
vay Cable services cross-promote 

each other. — 1p 

In Los Angeles, the show will play 
on Disney-owned KCAL(TV) and: BWT 
has the option to sell it to an affiliate in 
ihe market as wall. "This is not for 
, Everyone, said Jacquemin, "but the 

economics are such that we have to 
come up with creative ways of doing 
business io meet our requirements 
and the needs of the stations.” 

, "nd increasingly, syndicalors are 
asking for Station input into the мау 
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BIG DEALS AT 


| “Bipartisan” substitute 


enthusiasm, The 


ThiseWeek 


venture. Watch and BUYING INTO 
| Mif niea BUYERGRAPHICS / 35 
МАТРЕ / 4 would enable program- "HG / 35. 
Syndicators at Ing services, such Arbitrons five-year- 
NATPE were pleas- as Prime Network and old ScanAmerica is 
antly surprised by the Video Jukebox going to Kansas 
the amount of traffic Metwork, to enterthe — | City—its fifth site—but 
and the number of interactiva arena. Stations with access 
buys made by stations. m to the peoplemeter. 
The biggest deal OES: PROMISING product purchase 
was the acquisition by research tool are using il 
NEC-owned sta- RESULTS / 32 more for traditional 
tions of three Optimum effective ratings than for its 
Multimedia talk scheduling, which BuyerGraphics 
shows. жана atm. a high consumer-buying data. 
volume of spots in a 
$.12 DEBATE short time to LICENSE TO 
LR Kop. achieve effective BORROW / 38 

UNDER WAY / 15 frequency, is finding ер / 38 

| Unmoved by a growing industry-wide | Conflicting signals 


from bankruptcy courts 


backed by the White number of spots on use of РСС radio 
House, АИ о! required often and TV licenses as 
cable rerequiation surprises buyers, but collateral are 

bill 5.12 take their stations say the Increasing pressure on 
legislation to the method guarantees the commission fo 
senate floor this week, results. come up with a 


А vote is expected 
Wednesday and 
passage appears 


Interactive video 
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definitive rule, Mixed 
feelings at the FCC, 
however are 


likely. blocking a consensus; 
DILLER’S DIRE TV-COMPUTER 
WARNING / 21 CONVERGENCE / 41 
Al NATPE, Fox TV and computer 

| Chairman Barry Diller experts, gathering at 
repeated his call for SMPTE in February, 
outright repeal of the will present papers on 
compulsory copy- ihe digital conver- 

| right license, warning | gence of broadcast, 
ihat broadcasters E^ cable, telephone and 
will go out of business г. аға computers. Organizers 
without a revenue gee call the conference 
stream from cable, Diller: broadcasters "real progress" toward 

: need repeal of compulsory a meeting of cam- 

INTERACTIVE license (p.21) putar needs and minds. 

| president and GEO of ا‎ | ТРЛН АП КЕСІК E P. ЩИ 

| Liberty Media, and 1 ffective Friday, Jan, 31, Bi = uie es - as. | 
two Japanese com- № New York office will move to 475 Park | 
panies are looking Avenue South, New York 10016. Phone num- © 
for partners for an ber is (212) 340-9860: fax: (212) 340-9869. 
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BERMAN IN 

AT PARAMOUNT 

As first reported in BROAD- 
CASTING ("Bi-Coastal,” Dec. 9, 
1991), Paramount Domestic 
Television officials contirmed 
that Joel Berman, senior VP. 
national sales manager, is be- 
ing elevated to executive VP 
of Paramount's syndication di- 
vision, the number-two posl 
under syndication President 
steve Goldman. 


Marvin Goldsmith, ABC-TV 
senior VP-general sales man- 
ager, will assume responsi- 
bility for sales at the ABC Tele- 
vision Network, replacing 
Jake Keever, who is retiring 
Feb. 3 bul will remain a.con- 
sultant to the company. More 
sales executive announc- 
ments are expected soon. ABC 
promoted George Cain to 

the number-two spot al the 
ABC TV Network Group. He 
will report to John Sias, group 
president. Cain had been 
senior VP, national sales man- 
ager, tor the ABC Television 
Network. 


For other late-breaking news, 
see "In Bret,” pages 64-65, 
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| мо station groups 10 


product is packaged and sold. Two 
recent examples: Caralco has invited 
creale a 
"dream" film package of 20-25 films 
from а pool of 40 films. And MGM 
Television is offering stations the op- 


 portunity to create individual pack- 


ages oul of a group of 450 films, 
Several station-syndicator prógram 
veniures were announced last week. 


| The NBC group and Viacom are 


laaming to produce and distribute a 
new overnight talk show, Might Talk 
with Dr. David Viscott. The NBC sla- 
tions also agreed to jointly develop 
new co-productions with Multimedia. 

And Columbia Pictures Television 
announced a joint venture with Belo 
Broadcasting and Universal Press 
Syndicate to syndicate a new chil- 
dren's and teens’ show, Веактап 5 
Place, 

A sign of the late development sea- 
son was just how many new shows 
were unveiled at this years conven- 
tion. Paramount officially confirmed il 
would produce two new weekly 


shows, Star Trek: Deep Space Nine 


and The Untouchables. Kitty Kelley 
from MCA was shown to stations for 
the first time at the convention. коде. 


| Tv Los Angeles bought Kelley, and 


MCA will now sell the show market-to- 
market. 
Rysher Entertainment unveiled two 


| new programs, Highlander, based on 


ihe movie, and Murder Опе, a local 
Unsolved Mysteries-type shaw, pro- 
duced by KNBC-Tv Los Angeles. . 

ТС announced Day to Day Living, 
a magazine with a home shopping 
element. 
teamed up on Warriors en Wheels 
(crash TV) and Genesis launched In- 
fatuation, | | 

Meanwhile, the slow rollout stratecy 
for taking shows: to market is becom- 
ing. a trend. Studs from Fox, which 
launched on a few hand-picked sia- 
lions last year, has now been cleared 
іп 71% of the country. And Monte! 
Williams, launched last June in a lew 
markets, has now been cleared in 
over half the country for next fall. = 


АТ THE MOVIES AT NATPE 


Warner splits film package between broadcast and cable; 
other packages, coming attractions pick up clearances 


By Steve Coe 


ust a few days after announcing 

E plans to split the distribution of its 
Volume 30 movie package be- 
tween broadcast stations and cable's 
Lifetime Television (see page- 28), 
Warmer Bros. has cleared the 2B-title 
package in more than 30 markets, 
representing over 40% of the country. 

According to Warner executives, 
the (Chris-Craft and Gaylord station 
groups have cleared the package as 
has New York's WWOR-TV. Most of the 
major clearances came prior to 
NATPE. Those stations will get an ex- 
clusme window to air the movies prior 
to Lifetime's window. 

The Warner Brothers package was 
only one of several movie packages 
being cleared during the convention. 
Not. only were other syndicalors dis- 
tributing existing packages, but sewer- 
al companies are planning the release 
of their next collections. 

Carolco is developing Из next pack- 
age, GCarolco V, under а unique ar- 
rangement with the Tribune and 


| pany 


Chris-Cralt station groups. The come 
has asked the two station 
groups to look at the Carolco titles nol 
already in a package and pick what a 
company. official called a "dream 
package. Neither station group is ob- 
gated to purchase the package. 
Whatever the exact makeup of the 
next package, there аге several titles 
guaranteed to make the list. The 
soon-to-be-released "Basic Instinct,” 
starring Michael Douglas, " Terminator 
2" and “Rambling Rose" will be in- 
cluded in the 20- to 25-tille package. 
Carolco IV, which was released last 


spring, date cleared 61 markets, rep- 


resenting 68% of the country. 

Goodman Entertainment Group, in 
the process of renewing clearances 
for its GG I package, is also cleaning 
its GG Il package, which will begin 
airing in September. The 12-Ше GG II 
package will include “Heathers, star- 
ring Winona Ryder, and "Dirty Danc- 
ing." Among the stations that have 
already cleared the latest package 15 
KCOP-TV Los Angeles. 

Sid Cohen, president, MGM Do- 
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MTM and Saban have 


fins and home of America's top independent 
IMSP-TV has selected another winner іп MMT to be 
heir national representative. | 


| K MSP 

wnly с representative that is management owned, 
Management driven and has a unique limited 
gation list can provide their station partners with the 


Же. 


| 
| 


linneapolis/St. Раш, home of the world champion 


individual attention they need in today's highly 
compelitive market place.This results in Increasing 
our represented station's national revenue market 
share. 


KMSP-TV is the fifth station in less than a year to 
select ММТ as their national representative and to 
recognize Ihe validity of our marketing philosophy. 


The addition of KMSP-TV Minneapolis/St. Paul 


reflects our commitment to success and to helping 
our stations outdistance the competition. 
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MARKET STATION RANK ADULT DEMOS COMPETITION 
көк өленін i Г ee Gad ВЕЗЕ 
Wash. DC WIG y 4 18-4925-54 ЕТ, Jeopardy, Feud 

мш м s ы ай ë 
Tampa WFLA i 18-49/25-54 — Ins Ed, Wheel, Cheers, Cosby - 
Pittsburgh wex ШЕГІ Donahue 

Sacramento KOVR а 2:54 Primetime, Canda 0: 
Orlando WESH* х 1849/2554 Н. Copy, Jeopardy, y Cheers = 
Indianapolis МАТЫ 0 1840/2554 — H.Copy, Wheel, Married, Cheers 
Milwaukee WITI* Ex 18-49/ €: Wheel, Married 
Cincinnati WRC ye Ins Ed, Wheel, Married — 
Columbus, OH WBNS — гта В 18:49 / 25-54 Ins Ed, News > 
Моно WTKR ТЫ | _ 2554 Ins Ed, Wheel, Married 

New Orleans — WDSU 4 18-49 Wheel, Married, Cheers 

San Antonio KSAT ш а s 18-49 /25-54 Donahue, Pavich 

OK City KFOR af 1849/2554 ET, Wheel, Cheers 
Harrisburg — WHTM Q7], 149/2594 Er Wheel. Cheers — 
Louisville LV 1849/2555 ЕТ, Wheel, N.Court " 
Little Rock ЮЕ “1 ЕШТЕ Wheel, Cosby, Cour 


Jeopardy 


m ит 18-49 / 25-54 Ins Ed, Wheel, N. Court 


WBAY 


X — m س‎ пик 


WCIA 
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MARKET STATION RA 
Las Vegas KVU 33 
Chattanooga WDEF 
Huntsville | WARY | 
Jackson, MS — WLBT - 
Tri-Cities МГ; 
Fi Myers МАК 33 


Youngstown | 
мент 42 


Eva Evansville 
Balon f Rouge 


Springlield, МА WGGB" ғ 
Colorado Sprgs KOAA” a | 


WKBN — 


WAFB* Н 


El Pasa KTsM | 
FI. Wayne WANE ra 
Charleston, SG WCIV # 
Fago юв" 3% 
Monterey KNTV ц 
Augusta RENE JE 
Harlingen KGBT m 
Eugene KVAL # 
enn UN * 
Columbus, GA: WABL 

Tyler KLTV + | 4] 
Duluth WOO oM W 
Amarilla KAMR W 
Monroe KTVE 

Corpus Christi KRIS | 
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Wheel, Cosby 

ET, Jeopardy 

ET, Jeopardy, Gid- Girls: 
Wheel 
Wheel, Cheers 
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Ins Ed, Wheel, Trek: NG 
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Boss, Cosby 
Jeopardy, Candid 
Tonight Show 
Wheel — 
Jeopardy, News: 
Cheers 
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Florence 
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Rockford 
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Columbia, мо 
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Palm Springs 
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Now It Can Be Told 
Cosby, б. Girls 
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NBC AFFILIATES TO BURBANK 


10 


N BC's fall schedule will be simultaneously presented on Madison Ave- 

nue and main street. Network President Pier Mapes told BROADCAST- 
ING last Friday that because its affiliate meeting will take place before the 
schedule is set, the network's presentation to advertising executives in 
New York will be televised and sent, closed circuit, to its affiliates, who 
will, in turn, be encouraged to invite local advertisers, agencies, press 
and other interested parties. Additionally, NBC said it will hold its annual 
affillate meeting in Burbank, Calif., instead of Washington. Eric Bremner, 
president of King Broadcasting Co. and affiliate board chairman, said 
logistical problems during the first week of April with hotels made the 
Washington meeting difficult, plus it was felt that legislative matters, 
including cable reregulation bill 5.12, would not be at a Stage most 


receptive to lobbying by affiliates. 


mestic Television, is taking a differ- 
ant approach to selling MGM mov- 
les. Without a specific package to 
sell, Cohen is allowing stations to 
choose from available MGM movies 
and build their own packages. Co- 


hen said he has sold between 30 | 


and 35 of these personalized pack- 
ages since mid-November. Among 
the available movies аге the 
"Rocky" series and several Charles 


тер 


Bronson and Clint Eastwood movies. 

According to Shelly Schwab, pres- 
ident, MCA TV, the company's List 
о! a Lifetime package. which was 
launched last year, "has exceeded 
our expectations by about 100%." 
Schwab said the 35-е package, 
mace up o! movies such as "Earth- 
quake,” "American Graffiti,” "Roost- 
er Cogbum" and "High Plains Drift- 
er," has cleared in over 100 markets. 


Next on the agenda for MCA, saig 
Schwab, is the launch of Debut V, set 
lor sometime after NATPE, According 
ta Jim Kraus, vice president, direc:nr 
of sales, MCA TV. Among the titlas 
sel to appear іп Debut V are "Back to 
the Future IIl," "Kindergarten Cor" 
"Havana" and "White Palace." 

New Line's New Line Cinema. a 
three-year package containing a total 
of 63 titles, has been cleared in 111 
markets, representing 82% of the 
country. Stations will be able to air 52 
titles in 1992, then will be given 20 
new titles for 93, The original 5? titles 
will be rested during 1993, with sta- 
lions being given a second airing of 


them іп 1994. New Line picked up 12 


clearances during NATPE. 
According to Jody Shapiro, pra: - 
dent, New Line Television Distribu. 


lion, the company will launch a new | 


package within the next 2-3 months, 


with some 40 titles ta choose from 


The titles include "House Party ||" 
“Ninja Turtles Il," "House on Elm 
street 6" and the recently released 
"Му Own Private Idaho." 1 


WEEKLIES 


MAKE THEIR MOVES AT NATPE 


New offerings add prime time slots on network affiliates to their marketing strategies 


By Rich Brown 


mong weekly offerings, one ol 
the more noticeable develop- 
= ЕЕ ments at NATPE this year was 
the attempt by syndicators to tap into 
prime time slots traditionally held by 
the networks. 

Paramount got the ball rolling at the 
start of the convention by formally un- 
veiling two weekly hours designed for 
prime time, The Untouchables and 
Star Trek: Deep Space Nine (see box, 
page 28). Meanwhile, Warner Bros. 
was busy talking up offerings of its 
own (see page 28). 

"With the decrease in network com- 
pensation, it's hard for а station to 
object to the alternative we have 


come up with," said Thomas Shannon | 


of Multimedia, which is targeting 
prime time affiliate slots for its syndi- 
cated Sweating Bullets, 

Shannon said one of the bigger 
selling points of Sweating Bullets is 
that the straight barter show provides 
Stations with more inventory than they 
would get through a network program. 
He said the show, which has a proven 


track record on CBS late night, should 
be a welcome addition, given the high 
failure rate of new network shows. 
Sales were slow but steady at NATPE 
for Sweating Bullets, which Shannon 
said picked up about a dozen sta- 
tions. 

Blair Entertainment's Alan Berko- 
owilz said he thought there was а 
“good possibility” that syndicators 
could tap into time slots traditionally 
held by the networks. But he added 
that any gains would most likely be 
restricted to those syndicators with 
the right combination of money and 
clout. 

Rysher Entertainment was offering 
a new action hour, Highlander, which 
company president Keilh Samples 
pitched as either а companion to the 
Paramount shows or part of a block 
with the Warner Bros. offerings. 

samples said the straight barter 
show closed оп 50% of the U.S. last 
week, with hall of the sales to inde- 


pendentis in prime time and the re- 


mainder primarily on Saturdays and 
Sundays, 3-7 p.m. (the prolific compa- 
ny also debuted Тһе Uptown Comedy 


Club, sold in about 50% of the U.S: 
Captain М: The Game Master, roughly 
62% sold, and Murder Опе, а las 
minute reality entry done with KNBC-T 
Los Angeles). 

Among other action hours, Canne | 
Distribution executive Pat Kenne- 
said the company's new show, Aene- 
gade, cleared close to half the cour 
гу, primarily on Saturdays and Sur 
days 5-8 p.m., with some prime tim: 
weekend clearances on  indeper 
dents. 

Many of the other new weekly offer 
ings laced competition within variau: 
Calegones, including country & west 
етп (New Line's Cabin Fever Countn 
and Carolcos Country Line USA) 
crash TV (Western International 
Knights and Warriors and a late entn 
MTM Television Distributions Wa 
nors on Wheels); comedy (Warn: 
Bros. HBO Stand-up Comedy Show 
case, Tribune's Apollo Comedy Ho: ' 
and Worldvision's Almost Live), an- 
Hollywood-based reality shows (^! 
American's Hollywood Celebrity Mys- 
ternes and Pandora International = 
Hollywood Babylon). , 


kl 
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9 O'CLOCK WINNER 
HAS THE SUPPORT 
OFA. 
"1 LEAD-IN” 


THURSDAY 
NBC 


II TOOK A GENIUS 
TO CHANGE THAT. 


DOOGIE HOWSIR. 

THE ONLY COMEDY 
REACH THE ЮР 
WITHOUT ANY HELP 


Every night of the week, the 9PM winner is surrounded 
by other time period winners. Except Wednesday, 

That's the night 9oclock belongs to Doogie Howser, M.D. 
The only comedy in 22 primetime hours to reach #1 without 
a *1 lead-in or lead-out. 

Wings needs Cheers, Coach counts on Roseanne. 

But Doogie needs only Doogie. 

Doogie Howser, M.D. The comedy that's ingenious 

enough to succeed on its own, 
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SIKES: REPEAL COMPULSORY LICENSE, 
TAKE ANOTHER LOOK AT PTAR 


By Steve McClellan 
Е xplaining that it is. "increasingly 
clear the broadcast industry will 
simply die if it сап! control its 
property rights,” FCC Chairman Al- 
fred C. Sikes last week again called 
for repeal of the cable compulsory fi- 
cense. He also said the time was right 
to revisit tha prime time access rule. 
Sikes's comments, made at a press 
briefing and at a NATPE luncheon ad- 
dress last Thursday, came two days 
after Fox Inc. Chairman Barry Diller 
made his own plea for repeal of the 


license (see page 21). 

And in a reference to cable reregu- 
lation proposals working their way 
through Congress this year, Sikes 
said the legislators “will have an op- 
portunity to do just thal. And | urge 
them to act as soon as possible. Fur- 
ther delay will only cause further harm 
to universal television." 

Sikes suggested the compulsory fi- 
cense provides a disincentive for 
over-the-air broadcasting to produce 
quality programs. "If one competitor 
bears all the risks, and another piggy- 
backs on his efforts, you don't have to 


be a genius to figure out what's с ing 
to happen. Either the one company 
will stop trying to innovate, to d» its 
best, or itll have to eventually ge: ош 
of the business. You simply can't de- 
couple risk and reward." 

Sikes also said the time was right to 
revisit the appropriateness of the 
prime lime access rule, He said he 
would be polling his calleaques on the 
commission to see if they would acres 
to re-examine the rule this year. 

In the meantime, he said he was in 
favor of granting the. waivers sought 
by stations on the West Coast seck- 
ing PTAR: relief so thal they can «x 
periment with a shift of prime time 15 7 
p.m. "The government shouldn't ba in 
the business of telling. stations when 


| thay can start prime time,” he said a 


FCC REVIEWS SEX, WIRES AND VIDEO TOPICS 


Commissioners give their read on current state of programing, 
prospects for 8.12, network-cable crossownership, PTAR and more 


he issue of sex and violence on 
television got the attention of 


three FOC members empaneled 

at NATPE. "It's time to pay attention 

[to citizen complaints], declared 

James Quello. "The founding fathers 

did not give us the First Amendment 
for repulsive purposes," 

Commissioner Ervin Duggan was 


almost as fervent. "It's vital to get the | 


people in the American center into 
this debate,” he said. “за myth that 
TV reflects society without affecting 
it.” Не suggested something be done 
before we become "a wholly debased 
and sadistic society." 

Commissioner Sheme Marshall 
маз more restrained. She said the 
FCC is not impotent to correct TV pro- 
graming but held consumer protest to 
be more effective. "There are lots of 
ways to bring pressure without relying 
totally on the FCC,” she said. 

That was one among many sub- 
jects fielded by the three in response 
io questions from moderator Mickey 
Gardner. Among others: 

a On the current Senate initiative to 
pass S. 12, the cable regulation bill: 
"First let's get retransmission consent 
and then get rid of the compulsory 
license," said Quello. "There's an in- 
equitable marketplace that has to be 


DLIGGAN 


corrected." Marshall called S. 12 Чед- 
islative overkill,” more regulatory than 
procompetitive. The broadcaster 
should get some payment for car- 
nage, she said, but the other provi- 
sions go too far. Duggan echoed her 
procompetitive approach. 

п On allowing networks into cable 
ownership: Quello said he was now 
tending against it, fearing an impact 
on affiliates that provide localism, 
Marshall thought it a positive move 
in providing new. revenue streams 
tor nétworks, albeit troubling to affili- 
ates. 

m On raising the limits on foreign 
ownership of broadcast stations: 
Quello recommended keeping the 
present cap, Marshall would not ex- 
pect any changes, and Duggan was 
“generally not exercised" on the 


On the again: РЕЙИН, Marshall, Quello 


ре on a quid pro quo basis, he said, 
trading changes in the limit for rac o- 
rocal concessions from other nations 

"On repeal or revision of the 
prime lime access rule; Duggan 
voiced "profound unenthusiasm tor 
taking up the rule, although he iridi- 
cated a willingness to fix parts wilh- 
out undoing the whole. He said Ds- 
ney had a "serious and plausile 
case for readmitting — off-network 
programing to the юр 50 markets. 
Marshall and Quello agreed the FCC 
was likely to deal with PTAR incre 
mentally. 

Duggan had the last word. Declar- 
ing that "the chairman is in charge o! 
the agenda, we are not," he navor 
theless declared that "a certain law 
of gravity builds up—petitions сап 18 
delayed only so long." mw 
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‘Bipartisan’ substitute fails to sway bills sponsors; vote expected Wednesday 


By Randy Sukow 

pponents of the Cable Televi- 
sion Consumer Protection Act 
(S. 12), the Senate's attempt to 
siificantly rereguiate cable televi- 
sini, approached 5. 12's sponsors 
las! week with a compromise plan, but 
by deadline Friday (Jan. 24), 5. 128 

sponsors were not ready to budge. 
he Senate is on track to begin 
lloor debate on S. 12 today (Jan. 27), 
in ine with an agreement worked out 
by org- and anti-35. 


in he 1991 congressional session, 
bul was postponed until this week al- 
ter 5. 12 opponents threatened proce- 
dural delaying tactics that would have 
metered with other Senate business 
(BROADCASTING, Nov. 18, 1991). 
When the agreement to delay was 


mace, the first descriptions of an S. | 


12 -ubstitute were of a snarply differ- 
enî bill. But by mid-January it was 
clear that the cable industry, the Bush 
adriinistration (which has said it 
would veta S. 12 as written) and sen- 
atts supporting the substitute were 
Ser d a compromise (BROADCAST. 

Jan. 20). 

"e “bipartisan alternative to б. 12” 
tha’ emerged last week, and which is 
expoctad to be introduced this week 
by :enate Communications Subcom- 
mii зе members Bob Packwood (R- 
Orc. j and John Kerry (D-Mass.), will 
cor ain several S. 12 provisions, in- 
Cung must carry/retransmission 
co sant (see box. this page). 

summary of the substitute was 
ге sed last week, reportedly atter 
ig approved by White House offi- 
Clas, allhough there was no public 
апгоцпсетепі of an administration 
orsement. A memo from National 
Сезе Television Association Presi 
del Jim Mooney to his board of di- 
re ors last Thursday advised that 
152 administration is on board" іп 


Su port ofthe substitute. "but will not | 


Ip. alicly| support the bill even if the 
ar endmentis adopted. We are taking 
tho Same position.” 

_ ^ 12's key sponsors, 
2 nate Commerce Committee Chair- 
min Ernest Hollings (D-S.C.); John 
D.nforth (R-Mo.), ranking minority 


including 
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12 senators last | 
fall The vote had been expected late | 


member of the committee, and Com- 
munications Subcommittee Chairman 
Daniel Inouye (D- Hawaii), did not indi- 
cate any willingness to compromise 
last week. They reportedly believe 
they have the votes to pass S. 12 
unamended. In his memo, Mooney 
admits there is no doubt but that the 
bill will pass—by a large margin—with 
or without the substitute.” 

№ ап 11th-hour compromise: i at- 
tempted, cable may have to yield 
more. Hollings and the other S. 12 
sponsors are said to have rejected the 
absence of a program-access provi- 
sion-and strong rate regulation in the 
substitute. | 

А unanimous-consent agreement 
was passed last Tuesday (Jan. 21) to 
begin consideration of 5. 12 late this 


afternoon, subject to completion of 


last week's- deliberations on the 
Neighborhood Schools Improvement 
Act (S. 2), Today's debate will consist 
of opening statements only, with mo- 


tions and amendments allowed to- 
morrow (Jan. 28). Tuesday is likely to 
be a short legislative day as Congress 
prepares for President Bush's State of 
the Union Address. Most expect a ii- 
nal vote sometime Wednesday, 

(The annual CBS winter affiliates 
meeting will bring about 200 broad- 
casters to Washington al the same 
time as the S. 12 debate. The affili- 
ates will take time from their Wednes- 
day meeting to lobby senators; they 
plan to visit House offices Thursday.) 

Broadcast lobbyists said nothing in 
support of the substitute. To attract 
industry support, the substitute's au- 
thors have included broadcasting s 
highest legislative goal—must carry 
and retransmission consent—and 
added а provision to strike the FCC s 
12-12-12 rule. But the National Asso- 
ciation of Broadcasters repeated its 
intention to back S. 12 as long as it 
continues to include musi carry/re- 
transmission consent. n 


WHAT'S WHAT IN THE 5.12 ALTERNATIVE 


he major provisions of the “bipartisan alternative to S. 12" circulated in 


Washington last week include: 


a Must carry/retransmission consent. The same language іп S. 12, 
providing broadcasters with the option of requiring cable systems in the 
market area to carry their signal or negotiate with cable systems for a 
license fee to carry their signals, is left intact. Some $. 12 supporters 
believe a separate amendment to strike the provision will be introduced 
during the debate, but at deadline last week no senator had announced 
such an amendment. 

ш Rate regulation. A new definition of “effective competition" allows 
regulation of basic service only in areas not covered by a second multi- 
zhannal service (a wireless cable or a second cable system) compared to 
5, 12s requirement of both multichannel service and at least six local 
oroadcast signals. The substitute defines "basic service as retransmitted 
local broadcast TV signals and ' ‘public, educational or governmental 
access facilities or C-SPAN Гало 11." 

m Access to programing. The substitute deletes S. 12's provision 
requiring programers of national and regional cable networks to sell 
programing to alternative multichannel media, such as home satellite 
services or wireless cable systems. 

u New items not addressed in 5. 12 include: Removal of the 12-12- 
12 limits on ownership of AM, FM and TV stations by group broadcasters 
and expansion of the rural exemption for telephone company ownership 
of cable systems from areas with fewer than 2,500 residents to areas with 
10,000 residents. The new exemption will be applicable to about a third af 
the U.S. population, the alternative bill's authors claim, 

The substitute also directs the FCC to set customer service standards 
and minimurn technical standards for cable systems, similar to provisions 
written into S. 12. -ам$ 
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5. 12 COMPROMISE APPEARS UNLIKELY 
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` HLT MONKEY OFF НЕТ 
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H ESTATERS’ BACKS 


Industry hopes to benefit from Federal Reserve Board decision to phase 
out loan criteria; huge impact doubtful, banks say 


By Joe Flint 


got the relief they wanted fram 
bank regulators last week when 
federal bank regulators decided to 
phase out the “highly leveraged trans- 
action" criteria thal broadcasters and 
cablecasters say was a sligma on 
iheir business, 

While industry executives are 
pleased with the Federal Reserve 
Board's unanimous vote last week to 
discontinue use of the HLT definition 
after second-quarter 1992, no one is 
expecting а dramatic industry-wide 
easing of the credit crunch. 

An HLT loan is one made to fund a 
“buyout, acquisition or recapitaliza- 
tion" that doubles the borrower's Il- 
abilities and raises such liabilities to at 
least half the size of the borrower's 
assets or raises the borrower's liabil- 
ities to al least three-quarters of as- 
sets, with at least a quarter of those 
liabilities coming from a buyout trans- 
action. 

Although there were no ramifica- 
tions for banks if a loan fell into the 
HLT category, it became the test of 
risk applied to bank portfolios by rat- 
ings service and shareholders. Ac- 
cording to Loan Pricing Corp., a New 
York-based bank lending monitoring 
service, HLT loans by the 46 banks 
nationwide with assets of at least $10 
million fell from $57 billion at the end 
Of first-quarter 1991 to 546 billion at 
ihe end of third-quarter 1991. Media 
companies also found that the HLT 
guidelines were unfairly weighted to- 
ward asset and liability tests while ig- 
noring the cash flow upon which the 
media industry has typically bean val- 
ива. 

“The real story," said Milton Maltz, 
chairman and chiel executive officer, 
Malrite Communications, and head of 
the National Association of Broad- 
casters HLT Task Force, "is. that 
banks will do what they have to do 
based on the credit that is in front of 
them." While Maltz agreed that mon- 
ey will not come flowing out of banks, 
he does believe “that there. was a 
stigma attached to our industry be- 
cause of the guidelines.” Removing 


roadcast and cable companies | 


that stigma, he said, "will permit 


Danks to operate more freely without | 
| having to worry about writing this up 


as a special credit risk. Even though 
some of the banks claim the HLT taa 
never bothered them, they knew il 
was a special category and it put a 
shadow on the industry." 

While bankers contacted by BROAD- 
CASTING were in agreement that the 
removal of the HLT stigma is a posi- 
tive one for the industry, they are not 
anticipating any lending boom on their 
part, Greg. Mulligan, vice president, 
Fleet National Bank, said that while 
Ше HLT phaseout is a "positive" sign, 
"| don't think itis going to substantially 
change the environment in the short 
term." 

Many industry executives felt that 
banks sometimes used the HLT 
guidelines as an excuse to stay away 
from the media business. With that 
excuse gone, the question facing the 


| 


industry is whether banks will jus! be 
more blunt about how they feel abou 
the current state of the business. Said 
опе banker: "The nature of the bugi- 
ness has changed; ad revenues are 
of considerably in most markets. as 
are multiples." Jerome Fowlkes, as- 
sistant vice president, American Se 
curity Bank, said "we are seeing a re- 
evaluation of a lot of Industries 
broadcasting being one of them." 
Right now, it is cable that is expect 
ed to see the biggest benefits from 
the removal of the HLT guidelines. 
Bankers, for the most part, are more 
comfortable with cable's dual revenue 
stream and the relative financial sia- 
bility that comes with it. Said Mark 
Hamenetz, vice president, Bank of 
New York: “This is definitely positive 
for the cable industry. Everyone is 
more bullish on cable. Broadcas!ng 
still has fundamental structural 
changes taking place.” a 


BUTENSKY TAPPED T0 HEAD TVB 


he Television Bureau of Advertising elected a new president las! 

| week—Ave Bulensky, executive vice president for domestic and inter- 
national television distribution, Fries Entertainment. The exact date Bu: 
'ensky will step inta his new role is unclear; it depends on the timetable he 


works out for leaving Fries. 


Butensky has spent much of his career on the buying side of the 
advertising business. He was with Dancer Fitzgerald Sample’s media 


department for 20 years. After a two-year stint at Viacom's Television 
Program Group, he joined media buyer Ed Libov Associates in 1980, 


where he rose to president and chief operating officer in 1983. In 1987 he 


joined Fries. 


Butensky is coming to TVB at a time when it has shifted its focus to 
concentrate primarily on developing plans to boost the spot television 


market. 


Jan 27 1562 Broadcasting 


| 


Special Report: 
Station-Cable fading 
Issue date: February 10 
Ad deadline: January 31 


ES 
hat was 1991 like for station and cable transac- 
ns? The February 10 issue of Broadcasting totals 
tne billions that switched sides in this year of 
ssion and transition. | 
| | opu in this definitive record of the station/cable 
Marketplace in 1991 will be a listing of all deals of 
5 ion or more, broken down by AM, FM, TV, 
mbos and groups. 
Aso, a short-term and long-term overview of broad- 
t Sting and cable transactions. | 
dr you've got a stake in who is buying or selling, 
5 Special Report issue is a must for your sales 
АЗ 
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BEHIND THE SCENES, 


WASHINGTON 


BUSHHOGGING 

Recalling the gung-ho deregulation 
days of the Reagan era, FCC Chair- 
man Alfred Sikes is reportedly pre- 


paring anew “regulatory underbrush’ 


item aimed at eliminating a pot- 
pourri of minor regulations. There is 
no word yet on what broadcast or 
cable rules might be included. Former 
FCC Chairman Mark Fowler 

pushed through several such proceed- 
ings during his six-year reign 
(1981-87), 


CALLED TO USTA 

The United States Telephone Asso- 
ciation has retained former Group W 
lobbyist Jerry Udwin to help con- 

vince broadcasters to Join telcos іп 
their on-again, off-again campaign 

to relax or repeal the statutory prohibi- 
tion against telcos owning cable 
systems, Cable is adamantly opposed 
to any tampering with the ban. But 


SNYDER | To RECEIVE LEN | TEIDENBERG AWARD 


ааа 


тъ P > 


_ BROABC. pics NG. The s ini | d will be. ecu an- 
| nually to a radio or TV “journalist who has made 
“outstanding contributions. do: the defense of нақ 


"Amendment r rights.” 


| joined. G 


‘serving as bureau chief, covering the White House | 
and directing the group broadcaster's convention coverage. He ond CBS 
"News іп 1965 and in 1966 was named a 


| Snyder. began. his career at Group” W's 
N KOKA(AMO Pittsburgh as a reporter, editor and later | 
‘news director from 1954 to 1959. In. 1959, he 
oup W's Washington. bureau, eventually 


telcos hope broadcasters can be per- 
suaded to enter an alliance with 

them, possibly in exchange for the tel- 
соз” commitment to carry local 
broadcast signals. 


SPIN CONTROL 


National Cable Television Associa- 
поп President James Mooney, in a 
memo to his board members on up- 


coming cable legislation in the Senate, 


said the spin they put on the indus- 
iry-backed Packwood-Kerry substitute 
to 5. 12 may be decisive. '*If this is 
scen—wrongly—as a 'gutting' 
amendment, which is the way our 
opponents will describe it, the substi- 
tule will have no chance." Mooney 


| said. "Мам is the time to contact your 
| Senate friends," 


NEW ORLEANS 


FRANK DISCUSSION 


` Disney's Rich Frank had dinner 


with FCC Commissioner Ervin Dug- 


i of т 


‘producer for The CBS Evening 


News: with Walter Cronkite. In 1969 he joined | Post-Newsweek. installing 
ап all-news format- at its WTOPIAM) Washington. and: Serving. as news 


director at WTOP-TV (now ' 


| WUSA-TV). Following a stint al P-N's WDIN; TV. 
той, he returned | to Washington as VP, news. retiring in October [99], 


— Snyder will be presented. with the award at the annual RTNDF banquet 
— Apri 8 at the Mayflower Hotel in Washington. 


18 Ciosed Circuit 


ІШСІН 


BEFORE THE FACT 


gan last week during the NATPE 
convention to solicit support for Di: 
пеу'в yellowing petition for elimi- 
nation of PTAR's off-network рго- 
graming prohibition. The petition Is 
now over a year old. The téte-à-téte 
apparently had no immediate ef- 

fect, Duggan's position with regard то 
PTAR reform expressed at a 

NATPE session after the Frank mee! 


| ing (not eager to take it up, but not 


opposed to some incremental change) 
appeared the same as it had been 
before. 


MORE TALK 


The Nashville Network is ironing 
out a deal with WSMV-TV Nashville и 
which the station would produce a 
nightly call-in show comparable to 
CNN's Larry King Live. The hour- 
long show, hosted by former station 
anchor and Pat Sajak sidekick Dan 
Miller, could debut as early as April 
on the cable network. 


REVIVED? 

Worldvision Enterprises, which 

just cut back its planned Almost Live 
comedy strip to a weekly hour, is 
holding out hope the show will even- 
tually relaunch as a daily half-hour, 


TULSA 


It may be 15 years before fiber ap- 
tics carries TV to the home. but TV 
broadcaster use of fiber is growing 
by leaps and bounds. A new deal 
inked last weck will have Tulsa- 
based Vyvx Inc, carrying at least 
3.000 hours of sports TV backhaul 
for IDB Communications in 1992 via 
Vyvx's 50-city fiber network— 
more than triple the hours required to 
carry 300 Major League Baseball 
games for IDB in 1991, The 3.000 
hours is a minimum and does not 
count a similar Ууух deal to provide 
point-to-point transmissions to 
Prime Network's cable sports ser- 
vices, 
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Viewers who tune in 
next January for the 
launch of Paramount's 
Star Trek: Deep Space 
Nine will see a saw 
with considerably mone 
action than the current 
reincarnation of the 
1960's series, — 
According to Para- | 
mount sources, the show 
will more closely m= 
semble “Star Wars" than 
Star Trek. "lll be 
more fun with more ac- 
lion. We'll have mare 
freedom because they 
wan t he confined to 


the ship." 
BACK TO BASICS 


Steven Bochco fans 


may be happy to know 
that the next project 

from the prolific producer 
will be an hour cop 


show, the format that 


helped to establish him 
us-one of television's top 
producers, 

The untitled hour 
will be the third hoür se- 
ries produced under 
the Bochco banner for 
ABC as part of their 
10-series deal, The first, 
Cop Rock, was can- 
celed last year, and the 


second, Civil Wars, re- 
cently received a five-epi- 


sode order. 


рати the fact that 

ere wis an ni 
flurry OEE 
programing acquisitions: 
by stations at NATPE 
Program Conference last 
week, one station ex- 
ecutive from КІКО-ТУ Se- 
attle said that his sti- 
tion was shying away 
from buying shows tor 

ga forward with a plan to 
offer more locally 
originated news coverage 
similar to what NBC 


20 Bi-Coastal 


up йе he TV; Seb. 
m Burbank to Sixth Avenue 


affiliate KCRA-TY 1s em 
phusizing in Sacra- 
mento, Calif. ——— — 

Matt Markovich, 
an executive news produc- 
er at KIRO, says the 
CBS affiliates intentions 
are set on unload- 
ing” such syndicated pro- 
grams as Geraldo. 
боңаһие und The Cosy 
Show to free up murri- 
ing and early fringe far 
expanded newscasts, 

Fox affiliate WSVN- 
ТУ Miami has also proved 
successful as one of 
the nation’s top-rated in- 


dependents with ex- 


panded news coverage. 
The recent West Coast 


emphasis on expanded 


news coverage (with 
KCRA-TV and San Francis- 
co's KRON-TV and 


KPIX-TV shifting their 


prime time lineups to 
7-10 p.m.) has Gannett- 
owned NBC affiliate 
KPNX-TV Phoenix consid- 


| ering dropping syndi- 


cated fare for expanded 
news, said Markovich. 


FULL-TIME FOX? 

Fox executives told а 

gathering of its affiliates: 

ut the NATPE show 

Inst week that the compa- 

ny would make a deci- 

sion in the spring on 
whether to expand to. 


seven nights of prime time 


Programing as early as 
August 1092. 

Confirming the re- 
port last week, Fox Chair- 
man Barry Diller said 
that “E really hope” the 
expunsion bo seven 
nights takes no longer 
than the end of 1992 to 
accomplish, Thit hey 
keep the network pret 
LV much on tare 
seven-night rollo 
The goal from the а 
has been late 1992 or 
carly 1993, Fox affiliates 


ifori its 


said last week, 
Diller said complet- 
ing the prime time rollout | 
was a "higher priori- 
ty” than Launching a basic 


cable service, which 


has been on the Fox agen: 
da for completion in 


1992 ог 1993. 


BEYOND THE | 
STRIPES | 
Former Major League. 


Baseball umpire Steve 


Palermo, who was left 
partially paralyzed fram 


‘gunshot wounds suf- 


Істей after breaking up a 
robbery attempt last 
summer, has signed with 
an independent Florida 
production company to 
host a new weckly talk 
show titled Beyond the 
Stripes. L 

George Marr, presi- 
dent of Palm Beach Gar- 
dens-based Vision 
Video Productions, says 
Palermo will serve as 
hast of a sports-ariented 
half-hour talk show. 
Being marketed as a cash 
offering. Marr says 
that Vision Video will 
likely maintain distri- 
bution rights to the se- 
ries, as well as pro- 
ducing the series. 


RAKOLTA 

Betting on horses is à 
popular pastime, and 
King World Prodüc- 


X tions" annual Night at the 


Races bash at the New 
Orleans Fairgrounds race 
track attracts a crowd 


. during NATPE. Among 


those seen collecting 
winnings (after placing 
bets with play money 

on videotaped horse races) 


last week was Te 


 Rakolía, who heads the 
watchdog group View- 


ers for Quality Television. 
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DILLER: BROADCASTERS WILL "60 OUT OF BUSINESS’ 
UNLESS COMPULSORY LICENSE IS ELIMINATED 


Fox chairman tells NATPE that copyright is the most critical issue for broadcasters 
und that it has ‘rigged the game’ in favor of cable 


Ey Steve McClellan 


ihose attending the NATPE In- 

ternational convention last week 

simmple—eliminate the compul- 
sory copyright license or the broad- 
costing medium will go the way of the 
Dumont Network, 

Aller, chairman and chief execu- 
tive of Fox Inc., was the second key- 
nie speechmaker in two weeks tà say 
Ihe current compulsory license could 
rider broadcasters an endangered 
species. The cable industry, he said, 
must start. paying more for the over- 
theair signals it retransmits, which 
count for most cable audience view- 


| 3 ату Diller's keynote message to 


M (he INTV convention two weeks 
ar, entertamment analyst David Lon- 
doner, of Wertheim Schroder & Co. 
p' posed an amendment to the current 
lo» that would impose carriage fees 
іст Cable pickup of local and distant 
“onals. Under Londoner's. scenario, 
coole systems would pay an additional 
> million that broadcasters and 
"^er syndicators would divvy up 
| ROADCASTING, Jan. 13), 

dut Diller's- proposal was to do 
пзу with the compulsory license al- 
iccether, `The reality is that brodd- 
toiling has become simply one ele; 
"ent of pay television," said Diller. 
“That leads me to four simple and 

irguable words—broadcasters gotta 

| paid. Because if they don't get a 

com] revenue stream of income be- 

md advertising support. they will 

entually go out of business." 

Diller said the copyright issue 1$ by 

r thë most critical issue at stake for 
"roadcasters, and suggested that other 
'attles, over financial interest and syn- 
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Fox's Barry Dilfer; Its do or die time for TV broadcasters 


dication rules, must carry and syndi- 
cated exelusivity, palé in comparison. 

"After all, the flight over financial 
interest and syndication rights in net- 
work shows won t be fun anymore 1l 
the networks are gone. And you can i 
scream over must curry or channel po: 
sition for à local broadcaster whos out 
of business. 

Diller said the compulsory license 
has “Тіррей the game" in favor of 
cable. "The issue is simple. Whai 
people watch is the value for which 
they pay. In any rational system, the 
payment must follow the viewing. 
You can't tell me that what people 
watch 60% of 7057 of the time [over- 
the-air channels] has no value but that 
what they watch 30% of the time [pay 
and basic services] does. Only а cam- 
plete fool would argue USA Network 
$ worth more than NAC unless view: 
ers begin to watch USA [0 times more 


than they do now." 

Diller suggested that the compul- 
sory license provides a disincentive 
Гог cable networks to compete. “Ал 
executive of a non-broadcast network 
actually boasted Іп ап interview thal 
he didn't have to worry about ratings 
becouse his network revenue needs 
were covered by long-term subscrip- 
поп. agreements with cable operators. 
He didn't have to worry about whether 
people actually, watch his shows. А 
system in which consumer preferences 
matter this little 15 genuinely loony." 

Diller said the copyright issue had 
to be addressed "right now'' or "the 
best broadcast programing will begin 
forced migration to a pure pay envi- 
ronment, and we will totally disen- 
franchise the 100 million Americans 
who rely solely оп broadcasting. for 
their television," 

The simple solution, he said, is to 
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repeal the compulsory license: “АП 
we need is for the government to re- 
move its heavy and clumsy hand from 
the program marketplace so that ev- 
eryone can compete. ° 

Repeal of the license, said Diller, 
would result in broadcasters becoming 
“rights-clearing intermediaries be- 
tween program suppliers and cable op- 
erators, This is exactly what happens 
today in transactions between program 
suppliers and cable operators. '' 

While the proposed system would 
be “meskien” than the current one, he 
also acknowledged that the toughest 
challenge will be to persuade cable 
that its "best interests" would best be 
served by eliminating the compulsory 


copyright license. 

Diller said the “leading cable oper- 
ators have indicated to us directly that 
they realize it 15 not in their long-term 
best interests" to retain the current 
КУЗЕТ. 

But the National Cable Television 
Association has indicated it sees no 
reason to change the status quo, and 


| the only major cable operator so far to 


indicate a willingness to change is 
Tele-Communications Inc. 

Assuming that exclusivity will be 
cable's primary selling point in the 
future, Diller said, ‘it’s tough for ca- 
ble to justify exclusivity for its own 
programs while it uses the programs of 
broadcasters through a forced license. 


И won't help either broadcasting or 
cable to leave the compulsory license 
lying around to be picked up by the 
telephone companies. If they want lo 
compete, let them bid."' 

Diller also said the reason the com- 
pulsory license was adopted 20 years 
ago is the same reason и ought to be 
repealed today—to foster diversity and 
“assure the survival of the great mass 
program engines of television. " 

But he also acknowledged that gri- 
ling the license repealed will be a 
complex and arduous task, given the 
different agendas of different studios, 


| broadcast groups, cable operators and 


networks, and the РСС and Capitol 
Hill. a 


NBC DOES MORE THAN TALK WITH MULTIMEDIA 


It makes deal for O&O's to pick up ‘Donahue,’ ‘Sally Jessy’ and ‘Springer’ 


By Mike Freeman 


erhaps one of the most apggres- 
sive and high-profile moves to 
come out of NATPE in recent 
years was the МВС Station Group s 
newly forged alliance with Multimedia 
Entertainment. By officially picking 
up Multimedia s established Donahue 
and Sally Jessy Raphael tlk shows 
over the next two seasons, in addition 
to taking the Medgling Jerry Springer 
test vehicle, five of NBC's O&O" 
(KCNC.TV Denver is the only one not 
participating) are trying to create a co- 
hesive programing strategy and а pos- 
sible building block to challenge Cup- 
cities/ABC's.— station alliance with 
King World Productions". top-rated 
programing (Oprah Winfrey. Wheel of 
Fortune and Jeopardy!) 

SulTering declining revenues on the 
network side of the business; NBC 
President Bob Wright has apparently 
given the green light to recently in- 
stalled NBC Station Group President 
John Rohrbeck to initiate progressive 
co-venture alliances with syndicators, 
In another surprise from the conven- 
lion, the NBC stations have teamed up 
with Viacom Enterprises to syndicate 
Night Talk with Dr. David Visco, 
who currently hosts a weekly Iwo- 
hour advice strip originating at KNBC- 
ГУ Los Angeles. The fall 1992 strip is 
slated for 90-minute telecasts as ua tar- 
geted |-3 a.m. adjunct № NBC's rë- 
cently initiated affiliate overnight 


news service, which will also -allow 
Viacom to offer Viscort in а 60-minute 
format оп a 7-minute national/7-min- 
ule local barter split and the last half- 
hour on a l'é-minute nationalists- 
minute local barter split for 
syndication. 

Ata hastily called press conference 
to discuss the four-year; $75 million 
licensing deal for Multimedia s Dona- 
hue. Sally Jessy Raphael and Jerry 
Springer talk show strips, Rohrbeck 
confirmed that KNBC-TV Los Angeles 
will not renew Warner Bros. Domestic 
Television Distribution s Jenny Jones 
talk- show after this season to fit 
Springer into the morning schedule. 
KNHC-TV already dowble-runs Derm- 
hue episodes, but his ‘besl оГ” mom- 
ing repeats will likely make way for 
Saly Jessy Raphael when the show 15 
recaptured at the end of the 1992-93 
season. 

The addition of Springer, which 
several industry sources said was le- 
veragex into the Donahue and Яарйа- 
сі pickups, also means that Springer’s 
incumbent test participant, KCALITVI 
Los Angeles. will have to fill in its 
morning lineup next season. Those 
sources suggested that KCAL will pick 
up Jenny Jones, but Warner Bros. 
senior vice president of sales, Scott 
Carlin, would only say that he is talk- 
ing with several" interested indepen- 
dents in the Los Angeles market, (Car- 
hn also confirmed that NBC O&O 
WMAO-TV Chicago has renewed Jenny 


Jones for the 1992-93 season. Thi; 
station. is the production base for the 
rookie hour strip.) 

WNEC-TY Mew York will leave ii 
current talk lineup intact, with Roh: 
beck killing speculation that Рага 
mount Domestic Television s Th 
Maury Povich Show might have t 
find а new home by confirming tho 
the New York O&O and wRC-Tv 
Washington have renewed Povich fo 
another two seasons (through the 
1994-05 season), 

“1 don't think this should be inte: 
preted as aligning with one syndicate: 
ог as а station group-driven deal. 
Rohrbeck said. “This was a program 
driven deal. We'll talk to any syndicz 
tor we think can enhance our program 
ing mix, particularly in prime acces 
in New York," Rohrbeck said with 3 
laugh, referring to WNBC's nagging 
problems with the 7-8 time period. 

Multimedia President Bob Tume 
also emphasized there was no "des 
peration — attempt" oó shoe-hori 
Springer into the NBC station deal 
claiming that the three-month-old tes 
project (now being tried out in over | 
half-dozen markets) has more than 4! 
stations signed to pick it up this seaso! 
and next. Meanwhile, Turner said tha 
Multimedia’s other syndicated [ate 
night talk-show, Ануй Limbaugh. ha: 
been cleared in approximately 45 mar 
kels, 

The following is a breakdown v 
how the other major talk show strip: 
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(acd at the NATPE convention: 

3 Warner Bros. officials further em- 
phusized at a press conference that the 
«dio is committed to Jenny Jones, 
cliiming the hour talk show strip has 
climbed from a 1.8 rating average to à 
2.5 in recent NSI reports. However. 
WSDTD President Dick Robertson 
ard Carlin conceded that à decision to 
p.oceed with a long-term commitment 
will be made in March. once the Feb- 
mury sweeps books can be reviewed. 

Carlin also noted that Jones has re- 
ceived time period. upgrades on 
ДЕТУ New York (10 a.m. to | 
pim.) and has made moves from 
WET Detroit to WDIV-TV and from 
v ТУ Miami to WSVN-TV: "We're 
in great shape on the NBC stations." 

x March 1992 test project... Nighi 
T JE with Jane Whitney, according to 
Curlin, has been cleared in 26 mar- 
kets. Не said that the original “time 
hok" marketing plan has been 
dropped: in favor of a 6-minute nation- 
а! minute local barter split. New sta- 
lens signing for the late-night test 
project are WSB-TV Atlanta, KOMO-TV 
Seattle, KHOU-TV Houston and WITI- 
n. Milwaukee. 

МСА TV's Kitty Kelley, which 
la-ached its sales effort at the conven- 
tis, was sold tà KCBS-TV Los Ange- 
i. but had по other station sales to 
root. MCA TV President Shelly 
Умар sald the studio just started 
шоп pitches and will be ‘carefully 
wing" multiple offers for ""quali- 
iy time period and station clear- 
an 28; Schwab said that KCBS has giv- 
еп à preliminary time — period 
commitment of noon-5 p.m., but de- 
ened to specify if at is the result of a 
їй itt-Her time. period deal. 

з Group W Productions President 
Dork Zimmerman said that The Vicki 
Liwrence Show has been sold in over 
қ of the U.S. 

3 Genesis. Entertainment officials 
әсте unavailable for comment, but the 
word around the convention was that 
Ге Whoopi Goldberg Show, the syn- 
mor's half-hour late-night talk pru: 
--L. has tallied sales in over 50 mar- 
‘ols despite the absence of a finished 
PA for presentations. 

8 Michael Gerber. Viacom Enter- 
[ose president of first-run sales, said 
етте! Williams, which launched as п 

"v rollout test vehicle last July. was 

ipproaching ^ 60 market. clearances 
and 355-08 coverage. Going Into 
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SELTEL SOFT ON DAYTIME TALK 


Rep firm lauds Paramount's hour-long action adventures 


By Mike Freeman 


roclaiming thai there are “По 
Oprah Wintreys’’ among the 
crop of new daytime talk show 
strips, Janeen Bjork, Selles vice 
president and director of programing, 
set à pessimistic tone for Seltel's pre- 
sentation of 1992-93 syndicated pro- 
gram offerings. However, in the area 


of first-run, hour-long action adven- | 


tures, with Paramount Domestic Tele- 
vision among the last-minute players 
unveiling new projects, Seltel gave 
shining endorsements for the expen- 
sive programing ventures. 

Among those fledgling talk shows 
going the slow-rollout route, Jerry 
Springer (from Multimedia Entertain- 
ment), hosted by a former mayor of 
Cincinnati, was down 30% from year- 
ago programing on WLWT-TV in his 
hometown and “down by more" im 
the handful of other markets where the 
show has been testing since the begin- 
ning of this season, according to Sel- 
tel' Tom Bumberra. On the other 


== 


hand, another slow-rollout vehicle, 
Viacom Enterprises’ Monte! Williams, 
according to Bjork, has established 
some year-to-year improvements in its 
18-market test, but Bjork cautioned 
stations to allow the show two tà three 
ratings as а "reasonable gestation pe- 
пк.” 

Zeroing in оп other daytime talk 
shows. Bjork said that ' "America sin- 
satiable appetite for gossip” bodes 
well for MCA TVS Kire Kelley, but 
she questioned the controversial biog- 
rapher's ability to consistently lure 
high-profile celebrities to make *"bare- 
ШІ” confessions, When it comes to 
hght-heaned. celebrity pranks, Bum- 
Бета said that Group Ws Vicki Law- 
rece fills the bill; bul noted that the 
company's previous attempt ut кой 
ІШІК, The Chuck. Міннегу Shaw, wis 
canceled earlier this season because of 
continually sagging ratings. 

Turning to late-night talk shows, 
Bjork said Tribune Entenainment’s 
Dennis Miller. which premiered last 
week, has to deal with the "love: 


PETRY PROFFERS ITS PICKS 


‘tations represented by Petry Television heard the firm's rundown of 

programing last Monday atthe start of the NATPE convention, Using a 
seule of 5 to 10, with shows falling below the level of five not even being 
mentioned, the firm outlined the shows it thinks have the best chance for 
SUCCESS. 

Drawing a surprising 7,5 rating from Jack Fentress, vice president, 
programing. and Dick Kurlander, vice president, programing. was Multi- 
media s Rush Limbaugh half-hour talk strip. which hasn't generated nearly 
the publicity of Genesis s Whoopi. Whoopi Goldberg s project scored a 5 
from the group based on their belief that her feature Иа career will 
interfere with her talk show schedule and her inexperience in the genre; 

Also receiving high marks in the talk show arena was the Mantel 
Williams Show, which also rated a 7.5 from the Petry executives. Not only 
has the host improved. said Kurlander, but Viacom, which distributes the 
series, has handled it with patience and nurtured its growth 

Three other talk shows getting positive reviews from Petry were The 
Кіну Kellev Show from MCA, Vicki from Group W and Jerry Springer 
from Multimedia, which scored а 7. 6 and 5, respectively, 

MCA TV's Coach scored an 8. leading the off-net sitcoms available this 
year. Empry Кезі from Buena Vista was close behind with a 7.5. thanks to its 
ensemble cast. while Warner Bros.” Family Matters was hun by the lack ot 
attention paid the full cast. As а result, Family Matters. rated a б. Petry 
executives assigned two ratings to the much:publicized. Fou Ber Тонг Life 
from Carsey-Werner. It Was given a 7.5 if the majority of its clearances am in 
access time periods, because Fentress believes the show's success hinges on 
having a broader audience. If. however, the series is placed in a majority of 


11е convention, he said Montel totaled early fringe slots, the rating drops to à 5.5, Жж 
' markets and 46% clearance, u 
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hate" perception Miller evokes with 
his “cynical” humor, “We know he 
сап do а monologue, but сап he inter- 
view people and get the audience in- 
volved?" Bjork asked. 

Bjork said Phe Whoopi Galibere 
Show 15 her "fist choice" for late 
fringe but said the comedian s distrib- 
utor, Genesis Entertainment, hus № 
further convince stations by presenting 
а finished pilot. Bumberra joked that 
talk-rudio Host Rush Limbaugh's re- 


semblunce 1e retired Army General 
Norman .Sehwarzkop! — should win 
Multimedi s Aut Limbaugh “talk 


show some key late-night male demos. 

As for BYCA Duistribution's plans 
to expand The Byron Allen Show from 
a weekly to a strip, Bumberra doubted 
that client stations getting a 1-2 rating 
on weekends for the show will commit 
lo à weekday version, 

"None of these talk shows are а 
slam dunk." Bjork said. "We under- 
stand the reasoning for [client stations] 
going for premium talk shows. and 
one or two of these may become that, 


but don't let that be à reason for a 
syndicator to dictate premium |licens- 
ing] terms." 

Addressing the game show genre. 
Bjork first noted that Twentieth Tele- 
vision s Suds has exhibited strong 
year-to-year ratings and demo growth 
but nonetheless said the racier sexual 
content has invited ‘advertiser hit list- 
ing." thus largely limiting programing 
options to late night. "Its an unusual 
show in that it has а great upside and û 
great downside," Bjork said, 

Bjork fired а verbal volley at How's 
Your Love Life”, which is being dis- 
tributed by Viacom through a consor- 
пит of Katz Television-repped. sta- 
tions, saying it was based on `'another 
Пор” developed a few years ago titled 
Love Experts. After viewing a clip 
from Group W s Thats Amore, Bjork 
said the romance gamedy—based on 
an Italian broadcast version—features 
a host, Luca Barbareschi, who is com- 
fortable with the format and has 
"fun" with the belligerent husbands 
and wives. With Carsey-Werner's You 


Bet Your Life cleared almost entirely 
on affiliate stations (with à total of 
over 70 stations and 70% of the U.S |, 
Bjork concluded that Seltel's indepen. 
dent station clientele would find the 
Bill Cosby—hosted strip unsuitable for 
their earlv-fringe and access-dominw- 
ed off-network comedy blocks. 

Alter receiving Paramount Domes- 
lic Television s presentation for its 
pair of action adventures, Deep Space 
Nine (a spinoff from Star Trek: Trie 
Next Generation) and The Untourh- 
ables, Seltel's Lainie Shankman state] 
that the $1.4-million-per-episode pro- 
duction budget is nearly double why 
Warner Bros. Domestic Television 
Distribution is committing to its action 
hours Kung Fu: The Legend Continues 
and Time Trax (for the Television 
Consortium and syndication), 

"The production values should be 
good for the Warner Bros. product, 
but Paramount is light-years ashen, 
excuse the pun, in terms of the prese: 
tation and quality of the product.” 
Shankman said, a 


TV REPS PLEDGE EFFORT TO CREATE NEW DEMAND 


Spot, network are only media 


By Steve McClellan 
he chairmen of two of the Big- 
gest rep firms pled mea culpa in 


| addressing the central question 


of one NATPE panel session: why 
aren't stations pening their “fair 
share" of ad dollars? 

The rep executives, James Rosen- 
held. chairman of John Blair Commu- 
nications, and James Greenwald, 
chairman of Katz Communications, 
suggested that television salespeople 
are essentially order-takers who have 
failed to come up with aggressive or 
creative new sales strategies. 

"Of all the media, only spat and 
network television are. boughi—and 
rot sold. ^ said Rosenfield. 71% upto 
us tà change this situation, particularly 
in the new competitive environment. 
We need to get away from commodity 
selling into a qualitative type of sale." 

Greenwald agreed. Too often, he 
said, the question being asked within 
Ihe industry is, "are the traditional 
advertisers returning to spot TV? Let's 
talk about selling new advertisers and 
creating a demand, and start selling. `° 

Two advertiser agency executives 


24 Titwan 


| WCVB-TV 
| Coppersmith, took the two advertising 


on the panel, Alec Gerster. media di- 
rector at Grey Advertising, and Allen 
Banks. media director at Saatchi & 
Santchi, urged local stations to do lo- 
cal research and develop tie-in market- 
ing plans that enhance spot buys. 

But one member of the audience. 
Boston President James 


executives to task for not being re- 
sponsive to such efforts. "When these 
buys came down they come down 
fast,” said Coppersmith. 

The agencies. he continued. are so 
busy they often will not give a station 


“КЕР! 


аен "There had b beet specu- 
lation that CBS might give up the 
dime period, as have ABC and 
NBC. But Lucy Johnsen, CBS. 
daytime vice president, said the 
| i "committed" | to the | 
time slot. Feud will have four 
families. competing Гог. up to 
825,000 in prize money, 


bought—and not sold,’ Blair chairman tells NATPE pane! 


or rep executive the time of day when 
И comes to presenting anything bul а 
list of availabilities, 

"If we try to see your client, you 
pet mad at us," Coppersmith sui! 
“Ве more open to being sold. Your 
doors aren't as open as you allude 
Gerster agreed it was a "shared 1 
sponsibility.” 

Banks said spot spending at Gro 
wus up in the past 18 months. We're 
working more with local third-purt 
specialists, ` he said. "It goes beyond 
rating points," 

John Suhler; partner іп erans 
Suhler, a marketing research firm. 
said he was relatively optimistic about 
the outlook for over-the-air television 
"Niewership seems to be stablizing. 
he said, “and so does the loss ol 
spending to promotion and other non 
measured medi He also said the! 
cable and home video growih wer 
"^moderating. “” 

But Rosenfield suggested that do 
lars lost to promotion and other mar 
keting forms: may not be recouped 
"Ultimately there will be less adver: 
tising per marketing dollar than in thi 
past, ° he said. 4 
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“SLIM PICKINGS,’ SAYS HRP OF NEW SHOWS 
Rep firm's review of shows offered at NATPE finds few picks; 
advice to stations is to stay with what's working, don't experiment 


By Rich Brown 


ing, renewal is the watchword, 

said HRP executive Jim Curtin al 
the rep firm's annual NATPE presen- 
iion. 

[his year's crop of NATPE offer- 
ines provides “slim pickings for sta- 
tions hoping to experiment, he said. 
By the looks of things, said Curtin, the 
idee season is likely to see the 

те 50% failure rate that beset last 
year’s list of NATPE newcomers. 

ии predicted only two of last 
your's debuts are likely to survive— 
Mowry Povich and Now It Can Be 
Told. Among shows “оп the bubble” 
& Varner Bros,” Jenny Jones, he said. 

M new first-run shows, Curtin said 
You Bet Your Life has the best chance 
because host Bill Cosby will get the 
show sampling. But he qualified that 
endorsement by saying the show 15 а 
"short-term" frontrunner because и 
appears to be slow-paced and older- 
sac Wing. 

That's Amore, the new half-hour 
strip from Group W Productions, is 
"wonhy of consideration," said Cur- 
tin. Italian host Luca Barbareschi is 
apsealing, he said, although stations 
should be wary because he is unknown 
in ihe U.S. and the show does not 
hive a strong presell. 

\mong new talk shows, Curtin said 
ihe frontrunner appears to be Multime- 
di's Rush Limbaugh. Curtin said he 
bised his endorsement on the "'solid 
history’ of other conservative talk 
sow hosts, such as Morton Downey 
ind Wally George, who both had 
stiong. short-term successes, Не said 
Limbaugh should be able to get strong 
шие demos for one to two years, pos- 
у longer if Multimedia can keep 
the show advertiser-friendly. 

-urtin. was less enthusiastic about 
Coup W Productions’ Vicki Lawrence 
Ш! show, noting, “one wanders if 
here's any desire for another soft talk 
sow. Among other talk shows, Cur- 
л looked favorably upon a second 
rut of Oprah in late fringe, given the 
success of Sally Jesse Raphael in the 
ume period, 

On first-run hours, Paramount s 
Peep Space 9. the companion to the 


| f you've got a show thats work- 
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popular Star Trek: The Next Genera- 
Hon, was given high marks by Curtin 
for iis strong presold audience. Не 
also pointed to Renegade as having 
good potential, given the track record 
of an existing Cannell Distribution 
Co. show, Srreer Justice. 

Looking at off-network shows, Cur- 
пп said HRP analysis has shown that 


‘stations might have better long-term 


success With sitcoms aimed at adults 
rather than kids. HRP found that those 
kids sitcoms studied showed audience 


declines of 1057-2055. within the past 
year, | 

"When you re buying a Pull House 
or a Family Matters, don't expect to 
get more. than two years out of it," 
said Curtin. 

Nevertheless, in HRP's list of rec- 
ommendations, Family Matters is de- 
scribed as a consistently strong. per- 
former that could do well in an early-- 
fringe sitcom block, especially for ап 
independent. 


Among other recommendations: 


ROMANCE AND GAMES ON THE NATPE FLOOR 


t didn't take long to walk the floor at NATPE and find the new crop at 
güme shows. Romance-based gamedies dominated what little was out 
there, while the Bill Cosby vehicle. You Ber Your Life, was so well sold 
coming into NATPE that there - wasn't much sign of the Carsey- - Werner 


*how-on the floor. 


There clearly is a limited amount of room for romance. shows. said 
Henry Schleiff of Viacom, which was offering How's Your Love Life? 
Nevertheless, at least two other shows—Jnfurmeion from Genesis and 
That's Amore from Group Меге attempting 1o capture some of the 
success already enjoyed by the long- running Lave. Connection and the 


upstart Snes. 


How's Your Love Life? by the middle of last week had been sold in 50% 
‘of the country with a total of 40 markets anticipated by the close of 
NATPE. Clearances included wWwoR-TV Mew York and Kcop-TV Los 
Angeles. The show was being pitched as a companion to other relationship 
Or upscale shows in early. fringe and late night. Schleiff was emphasizing 
to stations that the all-barter show (with #314 national 35 local split) was 
developed with the Katz Consortium, which assured a less steamy gamedy 


than some of the existing fare. 


The Genesis entry, nfatuarion; by the middle of last week had lined up 
27 stations, including WWOR-TV New York and KCAL-TV. Los Angeles. 
The daytime sirip was being offered оп а cash-plus-barter split (4 minutes 
local. 3 minutes national). Gary Gannaway of Genesis said one of Anfatua- 
tion's strongest selling points was host Bob Eubanks. former host of the 


long-running Newlhwed Game. 


Group W's That's Amore; hosted by Italian personality Luca Barbares- 
chi, was more than 306% sold by the middle of last week. according to the 
company, Group W had originally been: seeking i a cash-barter split on the 
show but shifted pears to all-barter by the lime the show began: 

That's Amore was sold in all of the top five markets. including МАО: 
TV New York and KCAL-TV Los Angeles. Station group sales included 
Group W and LIN Broadcasting: Most clearances were early fringe. 5-6 
p.m. or 11 am-noon. according to Group W's Derk Zimmerman. 

That's Amore had earlier been pitched as an NBC daytime | series, hut 
the deal fell through when the network demanded exclusivity, according to 
a well-placed source at the NATPE convention, 

Paramount, which has had its eve on a romance show. of its own. Lave 
ar First Sight, was keeping mum on any such plans. Paramount Domestic 
Television President Steve Goldman said the show remains in the develop: 
mental,” 'down-the-road'' phase- and would not elaborate. -at 
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Coach is an "excellent" upscale sit- 
com for early or late programing with 
strong uptrending growth and across- 
the-board young-adult appeal; Dear 
John has very little" worthy of rec- 
ommendation; Designing. Women is. à 
strong entry for early. news lead-in or 
following late news, and Doogie 
Howser, M.D. is à strong candidate 
for early fringe, especially for inde- 
pendents. 

Among other off-network fare, fn 
the Hear af the Night is described by 


НЕР as difficult to fit into а program 
schedule and as having limited poten- 
tial; Jake and the Fatman is "difficult 
io recommend" and Life Goes On is 
"low on the shopping list. Accord- 


ing to HRP, Murphy Brown is a valu- 


able early news lead-in; The Simpsons 
is а good possibility for an early news 
lead-in; Roseanne continues to be а 
powerhouse, and The Wonder Fears 
should do well as an early fringe half- 
hour in a sitcom block. | 

In other observations, HRP's Steve 


| Raffel said the company's client «i. 


lions over the past year have shifted in 
more Nielsen-only subscribers and 
fewer Arbitron-only subscribers. Bi 
the shift has not resulted in a reduction 
in overall money spent by the HRP 


stations on ratings contracts, he said. 


Addressing other ratings concerns, 
Kaffel said the largest percentage of 
sales continue to be based on Вох. 
hold ratings (479), while the most 
demo sales continue to be based ¿a 
women 25-54 (19%), m= 


NBC KEEPS DAYTIME LINEUP, COMPENSATION INTAC: 


l'alk-magazine on health issues in ‘first back-up position’ on schedule for June 


By Steve Coe 
J ohn) Miller, NBC-TV's executive 

vice president for advertising and 

promotion and daytime and chil- 
dren's programs. announced a new 
weekday daytime show to affiliates at 
the МАТРЕ convention last Wednes- 
day. Miller also showed visiting station 
executives a short list of development 
projects, one of which will be used on 
ihe Saturday-moming schedule, 

Acting on his promise of last month 
to act "more like a syndicator " when 
dealing with affiliates, Miller used the 
venue то introduce a new show—a 
half-hour talk-magazine focusing on 
health issues and hosted by Dr. Dean 
Edell. Miller said the project could be 
ready to airas soon as June and that it 
is “іп the first back-up position” 
should one of the other daytime shows 
be pulled, NBC has given the show a 
13-week, 65-episode commitment. 

There had been some speculation 
that Miller would be introducing. a 
lineup change during NATPE, but the 
only surgery done on the current 
schedule was a reformatting of A Clos- 
er Look, with Faith Daniels now host- 
ing in front of an audience, 

Miller защ рап of the reason the 
lineup is remaining untouched is that, 
tor the first time in four years, NBC's 
daytime lineup has experienced 
growth. for the past quarter, albeit 


sieht, He also noted that this is, not | 


coincidentally, the first quarter in four 


yeurs that the daytime schedule has | 


remained intact. 

Miller emphasized the network is 
not expecting to change the compensa- 
поп amrangement with affiliates for 
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daytime, and noted that stations have 
been given a sixth run of one of the 
three morning shows to use during the 
weekend and are able to keep-all of the 
advertising time during the show, 
Miller also introduced à slate of five 
projects in development, one of which 
will be used in 1 1:30-noon slot. In the 
outline to affiliates, station executives 
were told one of the projects *'will be 
selected expressly for the 9-16-vear- 


| old audience, which will satisfy you 


license requirements as outlined in thy 
new Children's Television Act," 
Among the projects is à realit 
based show within a sitcom abou 
teens working in a news statio: 
Cheers's John Ratzenberger hosts 1 
comedy/educational. program. and an 
other show features Wil Shriner an 
centers around children living out the: 


FIRST-RUN ADDITIONS FOR CPT 


(C olumbia Pictures Television announced two separate initiatives last 


distributed by Universal Press Syndicate. You Can 1 


1 


dreams or fantasies. í 
И Bekman, by Jok 
films in 


The Beakman project stems from a joint venture between Belo Broud: 


| 


= 
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LOCAL PRODUCTION: ADVERTISING AND 
PROGRAMING CAN WORK WELL TOGETHER 


liter-departmental cooperation urged at stations to produce successful shows 


Ey Rich Brown 


( A ome of the most successful loc; » 
ly produced shows tend to 

ЫЙ those developed jointly al m 
попе by the sales and programing de- 
білтелі, according to а panel sts- 
an at the NATPE convention. 
“Purge you to put advertising pei- 
and creative programing people to- 
ther," sad Henry Maldonado of 
[V-TV. Detroit. Its ugly at first, 
lur very nice things happen in the 
End. ^ 

Maldonado said his station recently 
created a popular series. of 30-second 
virmettes featuring viewers who. per- 
formed "stupid tricks." The vignettes 
wert created to accommodate adver- 
ther Taco Bell, which was looking for 
a promotion Шаг would fly selected 
vicwers to New York to attend. alap- 
inz of Gate Night with David Lener- 
BF p, 

Maldonado said the station has had 
ilar success Іп telecasting local 
events. which started eight years ago 
wien the. station sales department. 
duking for а way to work with auto 
iM “егете, came up with coverage of 
the Detroit Auto Show, 

It starts with the salespeople hav- 
Inr à need and then handing it over to 
Uk creative types," he said. 

\йтееша with the need to have 
sssspeople work closely with pro- 
Primers was panelist Jane Cohen of 
wuhniton TV Productions. She point- 


ec № one of her shows, Working 
Woman, a weekly show on WILA-TV 
1 


запетом that was created last Feb- 
Пагу to meet an advertiser need. to 
tich working women. She said the 
sow, Which last year made S8OO.UDO 
id now has major sponsors such as 
Toyota, was being pitched last week 
lor national syndication. 
Among other local success stories 
cussed on the panel was KCRA-TV 
^xramento s The West. a half-hour 
t ола) newsmagazine show that. is 
iw seen nationally on various sta- 
Ims. 
Another local success story, WSMV- 
Nashville's long-running morning 
Ow, The Channel 4 Morning Show, 
costs the station about $630,000 annu- 
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ally to produce and nets about $1.7 
million in revenue, according to sti- 
Поп executive Dan Akens. Last Febru- 
ary. the station added a Saturday ver- 
sion of the show 


Ihe changing 
media buying 


Ey Rich Brown 


elevision executives need to dra- 

matically change the way they 

sell air time if they want to keep 

TV advertising from becoming obso- 

tete, according to ad expert Don 

Schultz, one of the speakers at the 
NATPE convention, 

Schultz, professor of advertising 

and direct marketing at Northwestern 


-oye 


“Take advantage of something that | 
works. and try to replicate it," Akens | 
advised fellow NATPE attendees. in- 
terested in developing their local pro- 
duction. н 


world of 


University, said that one key to suc- 
cess will be "'reaggrepatng ТУ 
viewers. TV needs to develop the 
same types of detailed audience data- 
bases that advertisers have created to 
identify the users of their products, he 
said. 

"The advertisers and the marketers 
know what they want to buy, and you 
dont know what vou ve got, said 
schultz, Current TV audience mea- 


See what your viewers opinions are 
really worth with Info Touch, 


| no Touch offers all-important 
Interaction with your viewers 
and helps you bring them special- 
ined services, al ad a profil to vou. 
With our 900 pay-per-call 

programs, yog can beam instantly 
wha your audience Із aboul 
iors, programming or promotions 
All this, with a profit om every paid 
Call and no added investment m 
egsripment or perami. 


Por a brachure oc a Tree estime 
of your profit polenta, call today, 


Ini Touch 


Ina Toi 
3200 Talla Асел боде Р 
Morntgorery, Alabama 36705 


(205) 244-3858 = 1-000-239-INFO 
(206) 565-0801 Шт 


OPPORTUNITY AND PROFIT DON'T KNOCK. THEY BING. 
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surement focuses too much on broad 
numbers that do not tell enough about 
those viewers, he said. 

"Mass marketing essentially iš 
dead, but we have refused to bury it." 
said Schultz. “If the mass market is 
dead. continuing t count bodies 
doesn't make any sense. Start to count 
customers and prospects instead. ° 

He said if the TV industry does not 
"reaggregate and better define its 
audiences, advertisers will instead 


switch to such alternatives as direct 
mail or lifestyle publications, 

Schultz recommended that TV oper- 
ations create strategic alliances with 
direct marketing and sales promotion 
Organizations. to maintain ü piece of 
these businesses. Stand-alone media 
buys, he said, are destined to become 
“a thing of the past.” 

“The whole system either has 
crashed or is crashing or. al best, 
we're пог doing a very good job of 


handling damage control’ sa 
Schultz. 

He dismissed claims by the adve: 
using community that media buyins 
will return to the way it had tradition. 
ally been as soon as the economy re 
bounds. There have been too man. 
changes in the relationships between 


| consumers, retailers and advertisers. 


he said. 
"Our media systems will never be 
the way they were before." ë 


THE NEW AND UNUSUAL, PROGRAMING DEAL-WISE 


aramount, in an effort to differentiate its new The 


Untouchables and Star Trek: Deep Space Nine from 
other hour weekly offerings. last week was stressing 
the lavish production values of the upcoming shows. A 
group of Paramount executives involved in the produc- 
tion and distribution of the two projects announced the 
marketing plans for the shows and discussed the launch 
strategy in New Orleans at the NATPE convention last 
Monday, 

Another way Paramount is setting The Untouchables 
apart from other weeklies is the barter split. which has 
the studio keeping 7*4 minutes and stations getting 4s 
minutes. The split for Deep Space Nine follows the 7/5 
formula of Star Trek: The Next Generation. 

Kerry McCluggage, president. Paramount Television 
Group, said the money spent for production of each 
show will exceed that spent оп The Next Generation in 
its first season. In fact, the reported $1.5 million hud- 
gets for each series would prevent producing the shows 
for network television, McCluggage added. 

Stations buying the first-run programs also commit 
to the back-end stripping of the shows. The back-end 
schedule for stations will allow them six runs over three 
years, | 

Both shows will debut in January 1993. Paramount 
will produce 20 episodes of the Star Trek series and 16 
installments of The Untouchables for the first season. 
In fall 1993 the studio will begin producing 26 episodes 
ofeach, Steve Goldman, president, Paramount Domes- 
tic Television, said the decision to premiere the shows 
in January was based on the higher HUT levels during 
the winter, the absence of the chaos associated with the 
fall launches and the fact that stations have more adver- 
tising inventory in January, 


ick Robertson, president, Warner Bros. Domestic 

P Television Distribution, discussed the details of the 
sale of Warner's new movie package. Volume 30. in an 
unusual deal in which broadcast stations and the cable 
channel Lifetime will run the movies during exclusive 
windows. 

The titles in the 28-movie package include Driving 
Miss Daisy," “Presumed Innocent," ""Goodfellas," 
“Reversal of Fortune™’ and "Tango & Cash." 

Under the agreement, the broadcast stations and 


Lifetime will alternate airing the movies, with the 
stations getting the first window, 

The movies will be available to air beginning in 
August 1993. The package will һауе a barter element 
during the first broadcast run, with all further runs 
being on a cash basis. After the stations run the pack- 
age the first time, the titles will be rested for at least 
three months before Lifetime can begin its cycle, Rob- 
ertson said that the titles will be rested à minimum of 
three months after every cycle. 

While the stations will air the entire 28-title package. 
Lifetime will not run five—movies that do not fit its 
audience profile of primarily female viewers. Lifetime 
will. however, get 15 runs of the movies, while the 
broadcast stations will get six. 

According to Robertson, the creative marketing of 
the package came in part as a result of the growth of the 
Fox network. '"Times are different now because with 
the growth of Fox's schedule. the Fox affiliates have 
less need for programing. So we had to come up with 
another solution in order to get revenue similar to that 
from past packages.” he said. 

In other areas, Robertson said clearances for the 
Television Consortium were at 66% of the country in 
43 markets. He said he expected to have the clearance 
level up to about 809% “when we come out of 
МАТРЕ.” He put the production budgets for the two 
Consortium hour adventure shows at between $700,000 
and $750,000 рег hour. “It would be stupid for us to 
[Гу to cut corners," he said. 

Robertson said that stations involved in the Consor- 
uum have committed to the first year's worth of epi- 
sodes for Aung Fu: The Legend Continues and Time 
Trace, but that after the first season the Consortium = 
executive committee will decide whether to commit to 
further seasons. If the programs: are produced for two 
ûr more seasons, the stations in the Consortium are 
committed to the back-end syndication of the shows; 

As for the all-barter sales for the off-net Family 
Matters, Robertson said 48 stations representing 54% 
of the country have purchased the show. Set to debut in 
syndication in fall 1993, the barter split is 3 minutes for 
Warner and 4 minutes for the stations. Warner is li: 
censing the show for two years at six runs per week 
plus a double run of six runs per week. -im 
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WZDNESDAY ШЕШУ 12.6/20 ТЕТІГІ 
БВ. Dinosaurs 118/18 


Wr TUESDAY 6.2/25 [ 13.5/ | 2/ NO PROGRAMING 


вс s Ratings Week a Jani 3-19. 


tt 
jme 


ER ———— — 


سا = | ^ | 
14.022 


16. Fresh Prince 16. 1/25 


B:30 | 54. American Det. 2 1226 | 12. Major Dad 17.0/26 | | 34. Blossom 13.7/21 |] 92: Fox Night at the 
EET 1r Movies—The January Man 
9:00 4. Murphy Brown 19.1/28 5.0/8 
9:30 | 42. АВС Monday Night | | 12. Designg Wmn 17.0/26 | | 36. NBC Monday Might 
Movie—Robocop 129/20 | - Movia—Moald For Each 
10:00 | | bai 15. Northern Exposure Other 13.6/21 


16.4/27 


T 7. Full House — 18.3/27| | | 28 š Night 
s iEn ды se: | | 24. Rescue: 811 314.8/22! FH NEW TPERE етан Night 
8:30 6. Home Improvmt 18.7 / 27 | 14.1/21 


CBS Tuesday Night | 55. Law and Order 12.07 18‏ .43 - - سے 
I = Movie—Breaking the 1‏ 
Homefront — 10.9/19 | | ence 12.8/20| | 66. Today at 40 10.5718‏ .63 


NO PROGRAMING 
rÜ 65. Davis Rules — 10.7/17 
8:30 6. Brookin Brie 97 193/30 
9:00 | 50. Doogle Howser 12.3719 | | 34. Jake and the Fatman | 41. Seinfeld 13.0/20 


9:30 | TL Anything B/Love 9.9/15 13.7/21| | 50, Night Court .3/18 


3. Unsolved Mysteries 


UT | 77. Civil Wars 3.1/18 57. Quantum Leap 11.5/21 
= 10:30 | | “= 
THURSDAY 13.5721 12.2719 EUM 3.8/15 H" 


15.5/24| | 50. Simpsons | 12.3/19| 


8:00 


| 45. Top Cops 12.7/18 


6:30 Tm 20. А Diffmt World 15.7/24 
9:00 Ни зына Wq Wi | | 10. Cheers 2/ 75. Beverly Hills 90210 

10:00 |... - 4 | - қ | ТИЕ 

ER 27. Primetime Live 14.3/23| | 50. Knots Landing 12.3/20 | | 23. L.A. Law 15.4725 | 

— FRIDAY 13.4/22 | 10.8/18 | 14.2/24 
8:00 | 37. Family Matters 13.2/22 | | 69. Michael Jackson Special | „= | | 88. America's Most Wanted | 
= 24. Matlock 14.8/25 

Hp AT Sap By Step 125/20 деи. 
8:00 | 62. Baby Так 112/18| | 39. Tequita and Bonett 3. This is Garth Brooks 

9:30. | 70. Perfect Stmgrs 10.2/17 | 13. 4/24 | 12 

10:00 | 14. 20/20 | 77. Hearts A wid 91/16 | | 98: Reasonable Doubts 

_ __ 10:30 | | | 
: ATURDAY № 8.3/15 LB, 7.0/12 
8:00 | 84, Who's the Boss? 7,7/14 46. Golden Girls 79. Cops B.8/16 


| | 74. Cops 2 3.6/17 | 


| | 95, Two Fisted Tales 
4.7/8 


48. Empty Nest 
| Empty Nest fa 
31. Nurses 13.9/25 | 


64. Sisters 10.8/20 
39/16 
87. В Hope Gol Classic б.7/12! 


8:30 | 85. Growing Pains 7.1/13| 


Ou = 78. CBS Saturday Movie— 
9:30 | 88. Young Riders — 7.0/12| Fatal Attraction 8.8 7/16 


10:00 || | 
10:30 | 99: The Commish 10.8/49 | Ке Family 6.6712 


"SUN DAY | 12.6/20 18.7/29 


82, Ше Goes On — 8.2/13 1.60 Minutes — 23.8/38| | 


00 | 26. Am Fun Hme Vid 14.5/22 | | 4. Murder, She Wrote 
8:30 | 33. Ат Fun People 13.8/21 18.1/28| 


87.True Colors | 6.7/11| 
| 88. Рагкег Lewis 6.6/11 | 


94. The Torkelsons 4.8/8 | 


83. Hot Country Nights 
B.1/12 


on " | E 48. Married w Сїйїп 12.4719 
3:00 43. NBC Sunday Night = w / 
3:30 ote ABC Sunday Night 18. CBS Sunday Movia— Movio—Drug Wars: The 73. Herman's Head 9.8/15| 
Ing] Movie—she Woke 2 1722| | Against Her Will 16.0/25 | | Cocaine Cartel Р 1 91. Get a Life 6.5/10 
MA | | 12.8/20 83. Charlle Hoover 4.9/8 
| 12.5/20 : 135/22 _ | _ 132/21 7.3/12 
| 3/20 _ | 13.4/22 325/21 7.77/13 
_ RANKING SHOW [PROGRAM RATING/SHARE] "PREMIERE “SOURCE: A.C, NIELSEN _ YELLOW TINT IS WINNER OF TIME SLOT | 
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TCI'S BARTON SEEKING PARTNERS FOR INTERACTIVE 


Service would provide technology for networks like Prime, Video Jukebox 


By Sharon D. Moshavi 


A nese companies and Peter Bar- 


ton, president and chief executive offi- 
сег of Tele-Communications Inc. spin- 
off Liberty Media. Sources say former 
MTV President John Reardon will 
manage the new venture. to be called 
Watch and Win. 

Barton, a principal investor, is said 
to be looking for other partners іп іні- 
dition to the Japanese players, which 
onc source called “такт, well: 
known'' companies, 

Barton is also looking to bring into 
the mix cable programing properties in 
which Liberty holds а stake. 

Watch and Win is the unnamed in- 
teractive company Prime Network 
President Ed Frazier referred to at the 
International Sports Summit іп New 


new interactive video service is 


being launched by two Japa- | 


York two weeks ago, sources say. 
Frazier said Prime's interactive offer- 
ing will begin testing in March 1993, 
followed by greater availability later 
in the year, but he declined to say who 
would provide the technology. 
Sources also say that Barton has 
approached Video Jukebox Network. 
VIN, an interactive music video chan- 
nel, does not use true two-way interac- 
tive technology, but requires viewers 
to call а 900 number to order videos 
that are then played on the network. 
VIN has ideas for other interactive 
networks, including an employment 
service called the Job Channel, that 
could benefit from the technology as 


Prime Network and а significant 
shareholder in VIN. 

Although other interactive services 
such as Califomia-based Interactive 
Network Inc. are involved in both the 


3D Cablo 


TCI TO CARRY CHICAGOLAND 

A week after it canceled plans to launch its own 24-hour news channel in 
Chicago (BROADCASTING, Jan. 20), Tele-Communications Inc. has 
signed an agreement to carry one-time competitor ChicagoLand, a 24-hour 

news service being launched by Tribune Broadcasting. 
TCI's-sign-up has brought Chicagoland to the 500,000 subscribers it 
said it needed before it would launch: TCI has 300,000 subscribers; 
Continental Cablevision, which ChicagoLand signed in September, has 


200,000 subscribers. Bob Gremillion, ChicagoLand vice president and 
general manager, said the channel will launch in first-quarter 1993, with a 


target date of Jan. 1. 

The deal ChicagaLand had originally offered cable aperators-—minority 
equity in the channel—has been eliminated. TCI has no equity stake, and 
the deal with Continental, which had involved equity, has been restruc- 
tured to eliminate any equity holding, said Gremillion, who said he had 
thought equity was what cable operators had originally wanted, 

Instead, TCT, Continental, and the other seven area cable operators that 
signed up for the service will be given one minute per hour of local avails 
lo sell and three-minute local news inserts 18. times a day. Gremillion 
would not comment on per-subscriber costs, said to be 20 cents when the 
service announced its launch a year and a half ago, -фм 


well. Liberty is managing partner of | 


| €hief 


technology and the programing, one 
source close to the situation ssid 
Watch and Win is a technology, noi 1 
programing service. ` Watch and Win 
is looking to license programing, the 
source said. Involvement with pr 
graming services such as VIN o 
Prime will provide the service vehicle 
through which to develop programing 

As Frazier describes the servic 
Prime will offer, it is а hand-held re 
mote that allows viewers to gues 
what plays will be called during sport 
ing events. Viewers guessing correct!) 
will win prizes. Communication be 
tween Watch and Win and its viewer 
15 done through the hand-held device 

But David Lockton, president an 
executive officer, Interactiv 
Network, said the Prime concep! 
sounds a lot like his company's, which 
is patented. “We have a lot of patent 
protection in the area of two-way 
game playing," he said. Interactive 
Network sends data over satellite to ай 
FM subcarrier, and viewers communi 
cate back to the network via modem, ii 
1$ up and running in San Diego, Lock 
ton said his company, with four year: 
of infield testing and 10 years of soft 
ware development (including contracts 
with Major League Baseball and the 
National Football League), is alread: 
"way ahead of [Baron s| service. ` 

Frazier said he is not concemed 
with infringing on any patents. Since 
Prime is involved only in developing 
the software, questions of the technol: 
ойу "fall to the equipment guys. | 
Frazier said. 

Although the Watch and Win in- 
vesiment is being handled by Barton. 
and not directly through Liberty, ana- 
lyst Chris Dixon of Paine Webber said 
the potential is there for Barton to take 
the risk on the initial investment and 
then sell his interest to Liberty. ‘ll 


| may be too speculative now, but when 


| 
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Liberty sees that it's gotten past the 
слу stages, they could turn around 
and buy it," he said. Barton did not 
return phone calls placed to his office. 

The matter is further complicated be- 
cose TC] already has а small stake in 
Interactive Network, which it took on 
тон its acquisitions of United Cable 
and United Artists. During the four-year 
length of the United investment in Inter- 
ative Network, even following TCTs 
tikeover, Lockton said our contacts 
hove remained with UA.” That is likely 
wo change now that TCI and UA have 
merged operations. 

There is some speculation that Bar- 
ton and company may try to bring the 
NBC/Cablevision Systems-owned 
SponsChannel America and its region- 
il networks into the fold. NBC and 
Cablevision both hold stakes in Inter- 
active Network, 1495 and 4.595, re- 
| spectively a 


ALL NEWS CHANNEL SIGNS CABLE AFFILIATE 


| News Channel, which has signed 70 broadcast affiliates to carry 

portions of its 24-hour news service, has its first cable affiliate. New 
England Cable News (NECN), Hearst Corp. and Continental Cablevi- 
sion's 24-hour regional news service scheduled to launch March 2, signed 
an agreement with the Conus-Viacom service. 

The agreement does not specify à minimum or maximum amount of All 
News Channel programing that NECN has to carry, Larry Мей, NECN 
general manager, said most of the All News Channel programing it will 
use will be overnight and on weekends, plus breaking events. NECN will 
continue its commitment to remain primarily local news, said Meli. The 
channel is producing nine-and-a-half original hours of news and program- 
ing. and is time shifting four-and-a-half hours of news from Hearst's 


WCVB-TV Boston. 


Matt Ricklin, executive vice president, All News Channel, said the 
service is continuing to pursue cable carnage, both with other regional 
news services and individual cable systems. It has also revamped its 
broadcast offering in light of the networks" moves to create overnight 
news services. It 15 now offering stations a barter package in exchange for 


опе hour of carriage. 


- 


MTV SAID TO CONSIDER INFOMERCIAL CHANNEL 


Ву Sharon D. Moshavi 


1 


TV Networks, renowned for 
its ability to package and pro- 
gram videos, is contemplating 
doing the same with infomercials. 
MTV Network officials: would not 
comment on the possibility of an MTV 
infomercial channel. Nor would they 
comment on talks being held with 
FVI-The Consumer Channel, a fledg- 
ling infomercial service trying 10 
launch (In Brief." Nov. 18, 1991), 
Нтисе Goodman, FYI president, 
would only say that talks with MTV 
| Networks continue. One source said 
the talks are іп "the; very beginning 
sages,” Winston "Tony" Cox, 
Showtime Networks chairman, 15 said 
t^ have taken a role in the talks since 
he knows some of the FYT principals. 
біле other two are former NCTA 
Chairman Doug Dittrick and commu- 
nications attorney Jay Ricks.) 

FYI brings to the table extensive 
research on the infomercial business 
that would require time and effort by 
УТУ if it went ahead without FYI. 
Pul sources say that even if talks with 

YI fall through, that would not nec- 
sarily stop MTV from pursuing its 
lan. Observers agree that MTV has 
ле acumen to do the job on its own. 

Word is that the MTV Networks 
һаппе! would not target younger de- 
nographics, as do its two most suc- 
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cessful. channels, Nickelodeon and 
MTV. but would target all demo- 


| graphics and various groups during 


different dayparts. 

MTV's idea is Lo create an emer- 
lainment and celebrity-driven channel, 
which infomercials themselves are al- 
ready becoming. Cher, whose videos 
play on MTV, recently started hawk- 
ing her personal hairdresser s hair 


products on an infomercial. MTV Net- | 


works’ reputation could not only at- 


tract celebrity spokespersons such as 
Cher, but perhaps also advertisers that 
are not already in the infomercial busi- 
ness. 

Some of those advertisers: arc äl- 
ready starting to get into the infomer- 
cial business. Saatchi & Saatchi earli- 
er this month formed ап infomercial 


unit with Synchronal, the largest info- 
mercial producer in the country. Saat- 
chi's Michael Seymour, who heads 
the unit. said he thinks an infomercial 
channel is “а natural extension for 
MTY. And in the advertising com- 
munity, "there's а great deal of inter- 
est in expanding the half-hour-length 
commercial to a whole range of adver- 
tisers,"" said Seymour, who foresees 
the sorts of goods sold оп infomercials 
gomg beyond the direct-marketed 
product. | 
Launching an infomercial channel 15 
not easy, as Home Shopping Network 
Entertainment (formerly Infonet) 15 
finding out. According to infomercial 


| producer Greg Renker, president of 


Guthy-Renker, HSNE is having diffi- 
culty getting carriage and 15 cutting 
back dramatically on its initial plans to 
produce 24 infomercials. Also, re- 
sponses to infomercials running on the 
channel have been "very, very low, ' 
said Renker. HSNE executives were 


| not available for comment. 


Renker secs problems for HSNE, 
МТУ or anyone else trying lo Create 
anything besides a direct response in- 
fomercial, "There are certain funda- 
mental categories to which people re- 
spond — over and over: 
improvement, —cosmelics, money 
matters, food preparation. The rest, 
people wil] watch—but they won't re- 


spond,” he said. E 
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Fans of optimum effective scheduling claim phenomenal sales results from system 
that bombards station s core audience with concentrated, frequent spots 


By Reed E. Bunzel 


n the 1990 s era of accountability, 

more and more advertisers increas- 

mely are demanding results-ori- 
ented marketing. In an economic cli- 
mate where even the best revenue 
projections for 1992 are flat, every 
dollar counts. Hard-fought ad dollars 
are won by those broadcasters and 
agencies that take responsibility for 
resulis—and can demonstrate success, 


period were “low 


Formula were successful. 
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Many. of those dollars are won and 
lost on the cost-per-point playing 
field, which for years has provided a 
satisfactory arena tor buying television 
but has never been appropriate for ra- 
dia. 

Understandable, then. 1s the. grow- 
ing industry-wide enthusiasm for, and 
interest in, Optimum Effective Sched- 
uling (OES)—a spot scheduling sys- 
tem by which (according to its staun- 
chest proponents) advertisers can be 


OES SUCCESS RATES 


46% 


ulus Opium Sp ULI 191 


A study of spot schedules at WYATT Atlanta conducted by Pierre Bouvard and Steve 
Marx showed that while 48% of all schedules placed on the station within a specified time 


" load, only 4% were considered successful by the advertiser. By 
contrast, of the 41% of all schedules placed that were "medium" 
considered successful, and S0% of the 11% that were placed according fo the OES 


loud, 46% 


теге 


| search, 


virtually 
reach. 


guaranteed an effective 


The basic principle of OES is 10 


"generate results by ensuring that the 
effective reach—those hit three or 
more times—is at least 50% of the 
total reach, "^ according to Pierre Bou 
vard, vice president of Coleman Re 
search. and Steve Marx, president pl 
New City Associates, іп their best. 
selling book, "Radio Advertising 
Missing Ingredient: The Optimum Ef- 
fective Scheduling System," which 
they wrote for the National Associa- 
tion of Broadcasters. 

To determine a station s. OES, the 
salesperson or media buyer follows 
three steps: calculate a station's week- 
ly turnover ratio, multiply the tumover 
ratio by 3.29 and multiply the station x 
cume by 0.46 to determine how many 
people are effectively reached by à 
spot schedule. While the 3.29 figure 15 
и fixed number that applies across the 
board, the 0.46 figure denotes a mini- 
mum number ‘that depends on whose 
computer you're looking at. says 
MARX. 

Why the numbers 3.29 and (0.467 
Don't ask, but read the book, Marx 
suggests, “Тһе 0.46 figure is not all 
that important to getting results, bul 
the 3.29 number is what OES is all 
about," he says. "Тһе 3.29 is con. 
cerned with getting results. while 0.46 
really 1s for research geeks, 

Gerry Boehme, Katz Radio Group 
senior vice president, director of re- 
explains that, formulas and 
numbers aside, OES concentrates. on 
effective frequency. The OES con: 
cept focuses on using the audience of a 
station effectively, not just getting 
empty reach or selling a bunch of 
spots." Effective frequency is the 
number of times an individual has to 
hear a message in order to һе сПес- 
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| 
| 


that didn't believe OES would work | 


| 


ive, while effective reach is the num- 
ber of people who hear it that many 
ames. "Any time people focus on ef- 
fective frequency they re going tà find 
‘hat radio is tremendously effective. 
Bochme says, 

While broadcasters initially are in- 
crested in the results generated by 
OES. many are reluctant to use the 
system dl their stations because they at 
first are stunned by the spot loads re- 
quired by OES schedules. 

“They are shocked to learn that the 
standard 12-18 weekly spot loads 
ihev've been selling just don't work,” 
Bouvard says. "When they learn that, 
to obtain an effective reach, they have 
tà sell 50-75 spots à week, they walk 
away from it.” 

The fact is, while an OES schedule 
requires а heavy spot buy, it also can- 
centrates those spots within a shon 
period af a few days. Thus, advertis- 
ers who buy 18.spots а week for four 
weeks would be better off placing all 
72 spots within a four-day span prior 
ша major sales event, Bouvard ex- 
plans, | 

Bouvard says that many stations 
that initially balked at OES have ex- 
perimented with on-air station promos 
and, when they see the resulis. are 
quick to apply the principles to sales 
is well, "One station іп Baltimore 


There’s still time to enter 
The Journalism 
Awards Competition 
for distinguished service 

in health reporting 
sponsored by the 
American Chiropractic 
Association. Cash prizes 
and medallions of vas 
will be awarded 
for category 

4 entries in 

а newspaper, 

_- magazine, radio 
and television. 


| loads. 


for sales tried it with a promotion. and 
they were blown away," he recalls. 
“They were running 12 promos a 
week and were getting no calls. Then 
they tried the “wacky OES idea! and 
the phones went crazy, To paraphrase 
George Berard Shaw: САП greal 
truths begin as blasphemy. ` 

Not all broadcasters are OES con- 
verts; however, and OES blasphemy 
still reigns in some quarters, of the 
industry. Some broadcasters. and even 
more agency media buyers. view OES 
simply as а way іп entice advertisers 
to spend more money in radio—a 
strict fallacy, according 10 Mark. 
“OES 15 not about getting advertisers 
to spend more. its а way to get adver- 
tisers to be more successtul on radio 
so they will sing our praises, he 
states. 

Critics of OES charge that the sys- 
tem works only for small stations ar 
stations in small markets, where ad- 
vertisers can afford the heavy spot 
“Not true." counters Bouvard. 
"Large stations just don't have the 
puis to ask for the order. Іп many 
cases it is easter for a little station to 
ask for the order, but the rewards are 
proportionately greater on a large sta- 
lion. Major-market stations moan that 
OES sucks up valuable inventory. Sa 


what? Stations that have limited in- 
ventory should raise their rales, г" 
Another complaint-charges that ad- 
vertisers using OES will purchase 
fewer stations in a market, While the 
broad-stroke application of OES limits 
the number of stations bought, the sec- 
ond or third station in a given format 
indeed might not be ап enthusiastic 
OES supporter. Bouvard concedes that 
this is true, but contends that OES 
advertisers won't necessarily always 
buy the top stations in the market or 
the top in format or demographic tar- 
get and, in fact, might. target their 
audience more cifectivelv using the 
IBth-ranked station than the market 
leader. "True. fewer stations тау be 
bought, but because OES works, that 


advertiser will come back to radio— 
| and that's what is important in the 


long run, he says. 

To dissuade skeptics that OES 18 
only for small advertisers, small mar- 
kets or small stations, Katz's Boehme 
recounts how General Motors's Satum 
division had decided nor to use radio 
until they were convinced of the cosi- 
effectiveness of an OES schedule. Sat- 
urn bought two OES schedules and 
last week initiated a third plan that. 
while not specifically OES, is based 
on effective frequency analysis culled 
fram their prior OES experiences, 


If you have been responsible for a 
program or story that is meritorious in 
bringing public attention to the health 
needs of our nation..if your work 
has served to motivate your commu- 
nity to a better understanding of a 
health 
moted 
or program should be entered in this 
competition. Enter your own pro- 
gram or nominate colleagues pro- 
grams for awards. 


бет... your efforts pro- 
ealth and welfare, your story 


Closina date for 1991 
competition is April 1, 1992 


For Rules and Entry forms, 

write to: 

Journalism Awards 

American Chiropractic Association 
1701 Clarendon Blud. 

Arlington, VÀ 22209 


Pian also toe do в suitable work 
lar the calendar your 19602 
and өтін before April, Tir 
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From small market to large, OES 
has picked up a wide band of loyal 
followers. Jerry Lee, president of 
WEA: AM-FM Philadelphia, says OES 
constitutes "the first time in the indus- 
пу we have come up with a formula 
that very clearly tells the advertiser 
how to make the best use of radio." 
Lee acknowledges that small-market 
broadcasters have known about OES 
for years, “Бш in bigger markets the 
process gels too complex, too num- 
bers-oriented. We forget that the only 
thing that counts is moving merchan- 
dise off the shelf. OES very clearly 
shows how to maximize the use of 
radio, and opens up а tremendous, 
bright future for radio. '' 

Harry Wright Chapman, president 
of Wright Edge Advertising in Albu- 
querque, Says he has been using OES 
since 1974, "when there wasn't a 
name for it.’ The key to using OES is 
to identify the client's sales goal and 
then determine the advertising budget, 
he says. “IF we can afford to spend a 
lot for that market, we'll use OES on 
some of the top stations, but if the 
advertiser is a small potato in a big 
field and can't afford the big station, 
OES still applies." 

Chapman says he has been able to 
obtain good results on stations that 
aren't even ranked in the ratings be- 
cause “if I reach just 10,000 and they 
hear the message enough, | have a 
better chance of achieving my short- 
term goal than if [| just threw it out 
there cold turkey.” 

At WITOCAMIWKRHIFM! Bath, Me.. 
President Frank Burke claims that 
OES virtually saved his stations, Hav- 
ing purchased a bankrupt combo that 
had gone dark, Burke tried various 
methods to sell his unranked, unprov- 
en AOR outlet before he found OES. 
"When you're a new station, the 
worst thing that can happen is that you 
dont make it work." Burke says. 
"From our perspective, OES takes a 
lot of knee-knocking out of going back 
on Monday and asking "did it work? 
OES guarantees us, on a cost-effective 
basis, that we can obtain real results 
for the advertiser." 

Chapman says the average OES 
schedule costs $450, ‘and we're star- 
ing to build а base of advertisers who 
have had success with it. It's afford- 
able, and it eliminates the scariest 
thing of all: going in after the sale and 
asking if anything happened. With 
OES we're not hosing the client: we're 


creating a win-win situation.” " | 
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REVENUE WORLD: FLAT IN /92- 


Local and national spot should remain sluggish, while 
network expects moderate single-digit growth 


By Reed E. Bunzel and Peter Viles 


ick à number, any number. 
That's basically the formula be- 
| ing used by radio revenue fore- 
casters trying to make sense of |991 
and hoping to guess where 19927 
wheel of fortune might stop. Mean- 
while. industry analysts continue to 
shake their heads at the stubborn re- 
cession and, except for the network 


"Advertisers are really 
beginning to shop 
around for the best 


value. ` 


segment, are declaring that the radio 
world is flat. 

Gary Fries, president of the. Radio 
Advertising Bureau, said he expected 
lo see overall radio. revenue "down 
3.3% for the year, which, with the 
exception of cable, is better than any 
other advertising median." Despite flat 
projections. from most quarters, Fries 
feels a "slight spark of optimism out 
there, a feeling that things are starting 
to turn around just a little bit in a 
positive way." He cautioned against 
expecting significant increases in 1992 
but suggested radio might return to 
revenues of 1990-— which will take 
us back up to 392-49 growth," 

Fries suid 1991 was a blip year, and 
тие revenue projections for “92 should 
be based against à more normal year 
like 1990. ''Different parts of the 
country started turning into the reces- 
sion at different times, which made 
“SL difficult to analyze." 

Radio executives in all-size markets 
are hoping for slight growth. David 
Benjamin, president of Community 
Pacific Broadcasting, said, “Righi 
now. all we have to base our projec- 
lions on is the first quarter. which 
looks reasonably  flat—which we 
thankfully projected.” 

Mike Faherty, executive vice presi- 
dent. radio, Cox Broadcasting. said 
broadcasters who projected flat reve- 
nues for 1992 should be relatively safe 


for the year, and any growth—proba- 
bly in the area of [55-25 — would be a 
bonus. "Anybody who didn't budget 
flat or plus-1% has made an error," 
Faherty told BROADCASTING, “It's 
much too hard to be specific right now 
about 1992, but I'd like to believe that 
lower interest rates won't make some 
sort of an impact on the economy,” 

On the national level, industry ob- 
servers are banking on a modest re- 
covery, predicting network ad reve- 
nues will grow 595-79 іп 1992. while 
national spot revenues will remain fat 
after à year of shrinkage. In both ad 
categories, executives expect the stag- 
nation of 199] to last at least into the 
first quarter of "92. 

"We do expect some sluggishness 
in the first quarter and then improve- 
ment as the year goes оп,” said Раг 
Healy, executive vice president and 
chief financial officer at the Interep 
Radio Store. 

In national spot, improvement does 
not necessarily mean growth. Both 
Healy and Stu Olds, executive vice 
president, the Katz Radio Group. pre- 
dict a flat 1992, with revenues essen- 
tially unchanged from 199] levels 
"We have budgeted 792 flat," Olds 
told BROADCASTING, but added, “їй 
feels better than flat at the moment.” 

Healy believes the national spol 
market has hit the bottom of a cycle 
and should continue to rebound into 
1993. "We hit the bottom in Novem- 
ber, “92 should be better than “91, and 
'93 should be better than "92. For the 
short term, at least, we expect national 
spot radio to improve." 

For network radio—4he industry's 
bright light in “9l—most executives 
predict growth through 1992. Bud 
Heck, president of the Radio Network 
Association, estimates network reve- 
nue increased by about 3% in 1991, 
and expects growth of at least double 
that through the year. Heck believes 
network is benefiting as advertisers 
become increasingly value-consctous. 
“Advertisers are really beginning 10 
shop around for the best value, and 
we're secing a receptivity on their part 
іп terms of what network radio has to 


offer, It appears we're going back to 
в 


an era af real value.” 
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[ month that it will expand Scan- 


single-source research service 


ouyerGraphies 
rroduct usage (see box). 
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DUYERGRAPHICS STILL UNPROVEN IN LOCAL MARKETS 


<сапАтегіса being used more for traditional ratings than for product purchase data 


Еу Peter Viles 


announcement this 

America to Kansas City sig- 
naled its commitment to developing a 
that 
4mbines а television peoplemeter 


y with product purchasing data. 


Нш as ScanAmerica approaches its 


(ith birthday and prepares to offer lo- 
cal service in its fifth city, and take the 
imee national, 


it appears that sta- 
ons are using it more for its tradition- 

ratings than for its much- touted 
information — about 


In Denver, where ScanAmertca was 
шпеһей with local service in 1987, 
Jevision and advertising executives 
у BuyerGraphics has not won wide 
iceeptance, пог has it produced signif- 
'cant changes in the buying and selling 
| advertising, 

Still, many research and marketing 
xperis believe that local markets are а 
isleading test site for BuyerGraphics 
md that the information will prove 
wore useful when it is gathered па- 
onally and used at the network level, 

"Denver isn't relevant," says Da- 

H Poltrack, senior vice president, 
lanning and research, CBS Broadcast 
Toup, which subscribes 10 Scan- 
merica. “Ма national — package- 
ids maker or advertiser is going to 
ievelop a whole new buying strategy 
ar one market. | 

Executives at Denver and Phoenix 
lations that receive local ScanAmer- 
са service—it has also been intro- 
duced more recently in Pittsburgh and 
У, Louis—say they are generally 
pleased with the entire ScanAmerica 
package, which includes metered rat- 
ings and demographics as well as 
BuverOraphics. But while they report 
some success using BuyerGniphics as 
а selling tool, no one yet claims it has 


revolutionized buying and selling. 
"There have been changes here and 
there, places where its helped," says 
Dave Dornseif. general sales manager 
at Denver's KWON-TY, "But signifi- 
cantly’ Мо,” 
"| haven't heard anybody saying 
they're using it successfully," says 


| David Smith, director of franchise de- 


velopment at Miles Advertising in 
Denver, 

“We're not using |BuyerGraphics| 
arall, says Susan McEldoon, general 
sales manager ің KCNC-TV Denver, 
which receives ScanAmerica. "From 
à conceptual standpoint. its great. But 
in reality, the sample's just too small. 
and the buyers don't view it as credi- 
ble information. Its very difficult for 
us ta defend и.” 

Кеп Wollenberg, Arbitron's execu- 
tive vice president for sales und mar- 


steadily increasing. 
"M'hat.some of the stations are SEC: 
ing is an ability to value the inventory 
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-of Buyer 


keting, concedes that BuyerGraphics 
is nol widely used to value inventory. 
| Bur he claims such use exists and 15 


aphics is id term: applied to the ‘combine 
dens know how. ds viewers of a given. show. eee a given pro aduci 
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a little more directly, and then turn to 
an agency or an advertiser and say, 71 
сап deliver people who actually. pur- 
chase your product, | Wollenberg 
says. “So programing that might have 
an 8 rating among women 18 to 34 
actually has а 12 or a 15 rating in 
terms of a particular product. We ve 
seen evidence of that in both Denver 


| and Phoenix. ` 


"We're absolutely confident that 
it's helped us in some ways, says 
Don Locke, general sales manager at 
KTsP-TV, a CBS affiliate іп Phoenix. 
He suid demographics produced by 
ScanAmerica have helped “Ігетеп- 
dously in programing and promo- 
Hon. ` 

But of the BuyerGraphics informa- 
tion produced from in-home scanning, 
he says, “Тһе UPC wand product data 
has not been very helpful to us.” 

Sull. Locke is convinced that other 
information. yielded by ScanAmerica 
has helped KTSP in sales. 

“We've found a number of our 
salespeople quite adept at building 
better TV schedules for clients be- 


over demographi 


iou s шк ire selling yogurt, why target a demographic group : Rm as 
18 0. 34 when you can simply larget yogurt buyers. theme 
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cause of the data. Clients have varying 
degrees. of sophistication and accep- 
tance of the information. Bul we can 
say 10 Arby s. You ought to be adver- 
ising tà your customers, and here's 
where they are. ^ `° 

According to station executives and 
advertisers, several factors explain the 
limited use of BuyerGraphies іп Den- 
ver: and ether markets. Since its debut 
in 1987, Arbitron has not been able to 
сше doubts about the accuracy of the 
BuyverGruphics information itself. 


Many advertisers believe that asking 
participants to scan their packaged 
goods is asking too much, and thus 
producing skewed data. 

Debbie Jordan; vice president for 


| media at Karsh & Hagan, Denver's 


largest ad ageney, says she puts more 
laith in local market information from 
Scarborough and Media Audit than 
from BuyerGraphics. 

"We're referred to BuyerGraphics 
just à handful of times since ñ came 
ош,” she said. 


"We just don't have faith in i.” 

Yet another explanation is the re. 
cession, "The way the economy, is 
people have kind of thrown all of tha: 
stuff out the window, and all the, 
want to do is buy cheap," says Mark 
Cometa, local sales manager at киса 
Tv Denver, which does not receive 
ScanAmerica. “They're opting for 
more frequency, People are just trying 
to survive and to get the lowesi-cos 
per thousand and just. protect ther. 
selves." a 
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This week's tabulation of station and system sales ($250,000 and above) 


KZRCIAMIKXYQUEM) Milwaukie-Sa- 
lem (Portland), Ore. O Sold by Day- 
tona Group of Oregon Inc. lo KATO 
Broadcasting Co. for $1.3 million. 
Seller 15 headed by Norman 8. 
Drubner, who also owns KGRXIFM) 
Phoenix, and recently sold KZRO(LAM)- 
KIVA-FM Albuquerque. N.M. 
("Changing Hands, Dec, 23, 1991), 
Buyer s principals include Edward 5. 
Leffler and members of rock band Van 
Halen. KzRC has Z-Rock format on 
І010 khz with 4.5 kw day and 500 w 
night. KXYQ has top 40 formar on 
105.1 mhz with 100 Kw and antenna 
1.839 feet above average terrain. Bro 
ker: Media Venture: Partners. 

K555i AMI-R VULIFM) Colorado 
springs O Sold by Radia Ventures 
Inc. to Dick Broadcasting Со. for 
31.275 million. Seller is headed by 
Larry Lakoduk and is licensee of КІСТ- 
FM Wichita, Kan. Buyer is headed by 
James A. Dick: Jr. and is licensee. of 
WIVK-AM-FM Knoxville, Tenn: 
WKDALAMIWKDEFFM]! Nishville: 
WKRRIFM) Greensboro- Winston-Sa- 
lem, М.С.. and WWVORIAMI-WZRRIEM] 
Birmingham, Ala. К555 has CEW for- 
mat on 740 khz with 3.6 kw day and 
1.6 kw night. KVUU has AC format on 
99 Q mhz with 68 kw and antenna 
2,200 feet above average terrain. Bro: 
ker: Media Venture. Pariners. 

KKUŞIFM! San Luis Obispo, Calif. O 
Sold by Cabrillo Communctatiens Ine 
lo Westeoust Broadcasting Ine. for 
$81000 ООС on terms. Seller is headed 
by Richard Mason and has no other 
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broadcast interests. Buyer is headed 
by Larry Woods, who also owns 
KIUG-AM-FM Tulare, Calif. KKUS has 
AC format an 98,[ mhz with 3.6 kw 
and antenna 1.624 feet above average 
terrain. Broker: William А. Exline Inc. 
KASM-AM-FM Albany, Minn. © AM 
station and FM CP sold by Steams 
County Broadcasting Inc. to KASM of 
Minnesota Inc. for $750,000. Seller is 
headed by Barbara Gretsch and has no 
other broadcast interests. Buyer is 
headed by Roben E. Ingstad and is 
100% shareholder of licensee of KGFX- 
AM-EM Pierre, S.D.; general partner of 
licensee of КВИНАМ»ҚКҚИЕМ! Hol- 
comb-Garden City, Kan; 809 share- 


PROPOSED STATION TRADES 
By volume and number of sales 


This Week: 

AM's O $685,305 0 | 
PM's O $1,390,000 G 3 
AM-FM's 0 $4,610,000 06 
TV`s $000 
Total O $6,685,305 0 10 
[99] to Date: 

AM's O $85,345.19] 0 275 
FM's О $248,976,223 0 296 
AM-FM's C $366,625,641 O 228 
TV 's $1.067,579,400 C1 83 
Total 0 $1,768,8526,455 0 882 
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holder of licensee of KKOAIAM 
КЕРНІРМІ Kearney, Neb.: TOOSE share- 
holder of licensee of КОНЦАМ 
KOCLIFM) Faribault, Minn.. and appli 
cant for new class C2 FM at Faribauli 
KASMIAM) has. farm, C&W format or 
1150 khz with 2.5 kw day and 23 w 
night. KASM-FM is allocated to 105.5 
mhz with 3 kw and antenna 100 fec 
above average terrain, Broker: Jolt 


| xen. Сөттитісанен Properties: Inc 


WOBNIAM) Temple Terrace, Fla. 
(Tampa-St. Petersburg) 9 Sold b, 
WTYM Radio Inc. to Hispanic Broad: 
casting Systems Inc. for assumption о! 
$655,305 debt. Seller is owned In 
Frank $. Рети. Jacob M. Buchman 
and estate of George W, Harvey Jr. 
and has no other broadcast interests. 
Buyer 15 headed by [Ignacio А. Baez 
and has no other broadcast Interests. 
WOBN has Spanish format оп 1300 khz 
with 3 kw day and 1 kw might. 


WCMP-AM-FM Pine City, Minn. C 
Sold by WCMP Broadcasting Co. Inc. 
to Pine City Broadcasting Со. for 
$650,000). Seller is headed by Gerald 
H. Robbins and has no other broadcast 
interests. Buyer is headed by Patricia 
MeNulty; along with Vice President 
Kenneth Buchler, each 15 50% stock: 
holder of wDSMLAMEKZIOIEMI Superi- 
or, Wis. WCMP has news, oldies for- 
mat on 1350 khz with | kw day. 
WCMIP-EM has contemporary | country 
format on 92,1 mhz with 3 kw and 
antenna 300 feet above average ter 
ruin, 
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NEW EXPENSE ACCOUNTING 
PROPOSED FOR ADVERTISERS 


proposal to standardize the мау advertisers book advertising expendi- 
AS for financial reporting purposes has been made by the American 
Institute af Certified Public Accountants (AICPA). Of some importance to 
those who read financial statements, the proposal has no impact on out-of- 
pocket costs for advertising and little. if апу, impact on most advertisers’ 
lax accounting and, thus, the amount they рау in taxes. 

The chief element of the proposal would be to establish criteria which 
an advertiser would have to meet before being allowed to “capitalize” 
advertising costs—that is, defer them by recording them ps an asset whose 
expense would only be reported as the asset was gradually depreciated, 
Advertisers not meeting the criteria for capitalization would be required to 
“expense the entire advertising cost **...either as incurred or the first 
time the advertising has taken рішсе....” 

Those advertisers that currently defer advertising expenditures might be 
required to expense them under the proposed rules. thereby perhaps 
increasing their costs and lowering their reported camings. Michael 
Crooch, with the accounting firm of Arthur Anderson & Со. and à 
member of the AICPA committee proposing the rules, said that at least 
one advertiser has already objected to the proposal that expenditures for an 
entire campaign be expensed *'...the first time the advertising has taken 
place," 


The AICPA proposal still has to undergo review and comment and. 


according to an association spokesman, may not become final “for anoth- 


af WIDSi AM MW AASI FMI 
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er year. 


wTIF(AMi-W]YFiFMI — ‘Tifton-Nash- 
"Ше, Ga. О Sold by Tift Area Radio 
inc. № Tifton Radio Partnership. for 
JDO.000 on terms. Seller is headed 
w David C. Handy and has no ether 
rogdcast interests. Buyer is owned 
шау by general partners Ronald D. 
Gnin, Ronald А. Yontz and Robert 
Yontz, who also have interests in 
ОНАМ) Brunswick, Ga. Ronald 
топо“ owns WBLYIAM) Springfield. 
“Шо, wTIF is fulltimer with country 
"mat on [340 khz with | kw. WiYF 
аз easy listening format on 95.3 mhz 
vith 1.2 kw and antenna 500 feet 
bove average terrain. 


VTAWIAMIHRTSRIFM) College Sin- 
поп, Tex, C AM station and FM CP 
ІШ by Hicks Broadcasting Corp. to 


"ryan Broadcasting LC for $300,000 


ish, Seller is headed by William R. 
licks and is owned equally by broth- 
5 William, R. Steven and Thomas 


A. Hicks, Buyer will be owned 95% 


у Thomas Hicks and 5% by William 
Hicks, William Hicks is 10% voting 
lockholder in May Broadcasting Ine.. 


ісепвес ӘГКІЛІЕЕМІ Brenham, Tex. 
even Hicks is 100% voting owner of 


apstar Ine., 98% parent of licensees 
Jackson. 


= 


Miss.: WSSL-AM-EM Greenville-Gray 
Court, $.С.. and WSIX-PM Nashville. 
wTAW has country format on 1 150 khz 
with | kw day and 500 w night. KTSR 
has AC format on 92. | mhz with 3 kw 
and antenna 275 feet above average 
terrain. 


WSOCIAM! Charlotte, N.C. O Sold by 
WSOC Radio Inc. to Bible Broadcast- 
ing Network Inc. for $475,000. Seller 
is headed by John James Rouse and is 
subsidiary of Cox Enterprises, licens- 
ec of six AM's, eight FM's and seven 
TV's. Buyer is headed by Lowell L. 
Davey and is nonprofit, nan-stock cor- 
poration that recently acquired 
КРАСТЕМ! San Antonio, H is also li- 
censee of two AM's and 20 FM's. 
wsoc has country format on 930 khz 
with 5 kw day and | kw night. 


KNRYiAM) Monterey, Calif. O Sold 
by Southern California Broadcasting 
Co. to KNRY Radio for 5425.000. 
Seller is headed by Fred 5. Beaton 
and is licensee of KIEV(AM) Glendale. 
Calif. Buyer is headed by David Wa- 
senvoord, president of Wagenvoord 
Advertising Group Inc.. licensee of 
KLAV(LAM) Las Vegas. KNRY is full- 
timer with oldies format on 1240) khz 
with | kw. 


Providing the Broadcast Indus- 


Discretion and Results. 


SOLD! 


KEZL-FM, Fresno, Califomia 


from Bilmar Communications, 
Inc. to Americom I tor 
51,000,000. 

Elliot B. Evers 


Broker 


try with Brokerage Services 
Based Strictly on Integrity, 


BRIAN E, COBB 
CHARLES E. GIDDENS 
103-827-2727 
RANDALL E. JEFFERY 
407-205-2572 
ELLIOT REVERS 
415-391-4871 


RADIO and TELEVISION BROKERAGE 
FINANCING * APPRAISALS 


WASHINGTON, DC 
ORLANDO 
SAN FRANCISCO 
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FCC HAS MIXED FEELINGS ON SECURITY INTEREST 
Debate continues over whether FCC station licenses could be used as collateral: 
MPAA fears programers' financial interest would be superseded by secured lenders 


By lae Flint 


уша lenders à security interest 
m radio and TY stations is an 


idea whose time may not yet 
have come. 

The commission—conscious of 
conflicting court decisions on the mal- 
ter—has been trying to reach a con- 
sensus om the issue. but thus far has 
been unable to do so. "There are a lol 
of mixed feelings about it," said one 
FCC official, 

The debate over whether FCC | 
censes ean be used as collateral in the 
event of default has picked up steam 
recently both at the commission and in 


bankruptey courts across the country. 
It has been almost a year since the 
wave of petitions and comments on 
security interest poured into the com- 
mission, and petitioners аге beginning 
to get restless, 

Until recently, bankruptey courts 
hearing cases on security interest in 
FCC licenses had all ruled against the 
banks. That trend changed last No- 
vember when the United States Bank- 
ruptey Court for the District of Mary- 
land sided with the Ameritrust bank 
over Ridgely Communications, mak- 
ing the need for û definitive rule from 
the commission even more apparent. 
John Scott, attorney, Crowell & Mor- 


| CABLE BILL ] | | 


able legislation will be the first priority for the House Telecommunica- 

w tions Subcommittee in the early months of the 1992 congressional 
session, Gerard Waldron, the subcommittee’s senior policy analyst, said at 
a Federal Communications Bar Association luncheon. The House retumed 
to session on Jan. 15 following its winter recess. But the subcommiltee is 
not expected to begin marking up cable legislation, including. a (uri 
carry/retransmission consent bill (H.R. 3380), until the Senate has voted 
on its cable package (S. 12), possibly by this week. 

Bills dealing with changes in the modified final judgment (MFJ), the 
court decree governing the 1984 breakup of AT&T, will be second on the 
priority list. H.R. 3515, a bill renewing some of the restrictions on the 
regional Bell operating companies" entry into information services lifted 
by a decision last summer by U.S. District Court Judge Harold Greene, 
could be marked up by late February or early March, Waldron said. So 


far, the hill has about 50 co-sponsors. 


Spectrum auctions are expected to be addressed later in the session. 
Senate Communications. Subcommittee Chairman Daniel Inouye's (D- 
Hawaii) willingness to experiment with spectrum auctions on a limited 
basis and universal dissatisfaction with the current lottery and competitive 
hearing allocation methods boost the chances for a competitive bidding 
hill. But both House Telecommunications Subcommittee Chairman. Ed- 
ward Markey (D-Mass.) and John Dingell (D-Mich.), chairman of the 
parent Energy and Commerce Committee, still have reservations about 
auctions, Waldron said. À key issue for the House will be the question of 


how to spend funds raised by the auctions if they are approved. 
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ing—which filed its petition оп the 
issue of security interest for the selle: 
providing loans to the buyer three 
years apo—said that with the bank- 
ruptey courts sending out conflicting 
signals, the issue “needs 10 gel re- 
solved. ' 

In the Ridgely ruling, the court said 
"Ameritrust has а perfected first pri- 
ority security interest in all of the debi- 
ors assets, including the debtor's 
right and interest in such broadcast 
licenses." Despite the favorable ruling 
for the banks. participants on both 
sides of the battle do not regard the 
Ridgely ruling as having any long: 
term impact, with the possible excep 
tion of speeding up any commission 
action, Ridgely Communications. 
which had been in Chapter LI since 
Мау 1989, had already sold Ив sti- 
tions prior to the court's decision. Ste 
phen Meredith, of Boston-based Ed- 
wards & Angell. said the Ridgely 
decision amounted to little more than 
a fight over how a pile of sale. pro- 
ceeds was to be өріп up among com- 
peting creditors," The courts, Mer- 
edith added, “аге trying to figure out 
where the FCC stands on the issue.” 

Also making this a priority issue 15 


| the Motion Picture Association of 
| America (MPAA), since programers ше 


usually among a commercial television 
station's largest unsecured creditors. In 
its filing, MPAA said any change al- 
lowing a security interest would be con- 
wary to the public interest. “Тһе law 
has encouraged creditors to work with 
hroadcasters in financial distress and 
thereby promoted continuity of service 
to the public. Should the commission 
propose to change the law. it could have 
à dramatic effect on the willingness ol 
program suppliers and other unsecured 
creditors to provide additional аңы 
and services to broadcast stations..." 8 
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NAB SEEKING FREEZE ON FM STATIONS - 


|! Association says airwaves are too crowded, causing financial hardships 


fy Harry A. Jessell 


"B № hen the National Association 
of Broadcasters begins push- 


ing for a freeze оп new FM 
tations. it expects. to find plenty of 
sympathetic cars. 

Several FCC commissioners and 
jaffers have publicly stated over the 
past year or so that too many stations 

ie crowding the airwaves, making it 
Jifficult for many to turn a profit, said 
ЧАВ General Counsel Jeff Baumann. 

Given those comments, Baumann 

aid: "We are optimistic the commis- 
ioners...Will at least give our request 
‚ really hard look and, hopefully, act 
worably on it or parts of it." 

The NAB will file its requests for a 
'rmporary freeze on new FM stations 

nd for а rulemaking to impose a per- 
xnent freeze within three weeks. 
"uumann said. Prior to the filing. he 
aid. he will be briefing FCC officials. 

Having vet to hear from the NAB, 
CC officials were reserving comment 
ast week; Tm going to wait for the 

sue to come to 15,” said РСС Chair- 
пап Alfred Sikes. 

The NAB joint board approved the 


freeze initiative two Weeks ago at its 
meeting in La Quinta, Calif. (BROAD. 
CASTING, Jan. 20). 

According № Baumann, the NAB 
plans. to ask for an across-the-board 
freeze on new FM allocations and 
grants of construction permits for new 
stations, even in cases where channels 
have been applied for. "Тһе idea is to 
ask for the maximum," he said. 

Just in case the FCC is not inclined 
to go for the "maximum," Baumann 
said, the NAB will also propose in the 
rulemaking petition some alternatives 
aimed at curtailing the number of new 
FM allocations, which inevitably lead 
to new FM stations. 

Among other things, Baumann said. 
the NAB will ask the ЕСС to consider 
whether a communily really needs an 
FM allocation by looking at the num- 
ber of stations received in, rather than 
the number of stations inthe market. 

That à suburban community has no 
allocation should nol automatically 
justify the grant of one, Baumann 
said. People in the community may be 
able to tune in 50 stations. 

By NAB's way of thinking. the 
FOC should also consider the econom- 


ie impact another station will have in 
the market. he said. Petition for new 
allocations should have to make а 
showing that the proposed community 
of license ean support another station. 
he said. 

The NAB: will also ask the FCC to 
put in place incentives for weaker sti- 
tions to go off the air, Baumann said, 
The incentives could include Ça tax 
break or tax certificate, which enables 
broadcasters to defer capital gains 

Another cause for NAB s optimism 
is that it is asking the PCC to do little 
more for FM than it did for AM last 
year. “We'll tell the commissioners, 
"You did a great job in АМ. Try to do 
the same for FM: reduce interference. 
iry to look for ways of reducing. sti- 


| tions and, for God's sake. don't allo: 


cate апу new ones.” 

During the Reagan administration, 
Baumann conceded. the МАВ propos- 
als probably would have been stillborn 
м the commission. "The philosophy 
then was the marketplace should de- 
cide and the government shouldn't be 
involved, Baumann said. "Thus 
commission has indicated a really dif- 
ferent approach to it." п 


Quello lauds ‘marketplace’ curbs on indecency 


Says broadcasters, advertisers should listen to citizen groups or face government action 


Зу Harry A. Jessell 


ФИ CC Commissioner James Quello, 
speaking before an anti-pornog- 
raphy group last week, encour- 

wed those concerned about ''exces- 

ive sex and violence" on TV and 
radio to pressure broadcast and cable 
ompanies and advertisers to clean up 
hé media and not to rely solely on 

'ovérnment action. 

Concerted campaigns against the 
media and advertisers “frequently get 
wailive results without congressional 
or FOC intervention that could raise 
First Amendment concerns,” Quella 
said at the annual rally of Morality in 
Media in Naples, Fla. 

Broadcasters and cable programers 
and operators "would do well to lis- 


ten'' to broad-based citizen groups fed 
up with what they are seeing and hear- 
ing, Quello said. “This is nothing 
more than the public marketplace at 


work. and media executives who com- | 


plain won't get much sympathy from 
government officials. In fact, leading 
government officials from both parties 
are becoming more and more соп- 
cemed and supportive.” 

Quello cited Terry Rakolta's Ameri- 
cans for Responsible Television as one 


group that has taken “‘matiers into | 


their own hands: ' with sme success. 
“Some are calling this a First 
Amendment threat," Quello said. 


“That's nonsense. To the extent such 
organizations are not calling for regu- 
lation, they аге merely exercising their 
own First Amendment rights. ° 


Quello, who said he shares the con- 
cerns about sexual content of pro- 
graming and its effects on children, 
warned that ihe government will not 
sit idly by. 

Condemning the indecency he has 
found on television, said Quello, Sen- 
ator Robert Byrd (D-W. Ма.) said: he 
hoped the media would “heed my out- 
rage before the medium of television 


| itself is beyond self-reform and self 


correction. ^ 

Quella said he agrees with Byrd. 
“The sex trash, vileness and excessive 
violence flooding TV and radio today 
could, іп egregious cases, be consid- 
ered a violation of the. public trust,” 
Quello said. “There was an implied 
threat in Senator Byrd's remarks that 
is shared by а great majority of com 
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he incidents of sexual behavior or language in prime time network. 
programing increased from one every five minutes in 1979 to one every 
four minutes in 1989, according to an analysis of a week of prime time 
programing from each of the years by two Florida State University 


academics. 


Writing in the Fall 199] issue of the Journal of Broadcasting œ. 
Electronic Media, Barry Sapolsky and Joseph Tabarlet conclude that the: 
networks ‘offer а steady barrage of sexual images and innuendo with little 
"attention to the consequences of sexual behavior. '' | 

Sapolsky is an associate professor of communications; Tabarlet, a 


doctoral candidate in communications. 


"Sixteen times an hour, entertainment programing adds to its particular 
vision of the sexual world. they write. “This world is noted for its 
overemphasis on sexual activity between unmarried characters and a 
disregard for the issue of safe sex. Adolescents and teenagers who regular- 
ly watch primetime television are offered a steady mix of marital infidel- 
ity, casual sex, the objectification of women and exploitative relation- 


ships." 


gressmen, senators and РСС commis- 
sioners, `' 

“The РСС has broad discretionary 
power to regulate broadcasting in the 
public interest," Quello said. I be- 
lieve we have an obligation to encour- 
age constructive social values and to 
maintain reasonable decency on the 
airwaves. We also have an obligation 
to enforce the statutes against obsceni- 
ty and indecency. 

Quello said he is disturbed not only 
by the content of entertainment pro- 


-H 


graming, but by that of news and other 
public affairs programing. "| can't 
even envision news of my era report- 
ing the lurid sexual details of the Wil- 
liam Kennedy Smith rape trial or the 
shocking genitalia measurements and 
nicknames by Anita Hill in her 10- 
year-old charge of sexual harassment 
against Justice [Clarence] Thomas." 
he said. “Тһе use of even ‘damn’ or 
"hell' was generally prohibited in ra- 
dio and TV news of the '50s and 
0s." a 


SIKES TO MEET WITH WHITE HOUSE 
OVER REGULATION MORATORIUM 


Administration to discuss how federal agencies may help 
President put 90-day hold on new business rules 


By Harry A. Jessell 


last week he expects to meet with 
| White House officials again this 
week to discuss the FCC's possible 
role in the administration s plan to im- 
pose a 9-day moratorium on new fed- 
eral regulations on businesses, 
Following a speech before Women 
in Government Regulations in Wash- 
ington, Sikes said the White House 
has yet to *"define'" what it would like 
the FCC to do. 
When the details do come down, 
Sikes защ. he will discuss participa- 
поп with the other commissioners. As 


Е CC Chairman Alfred Sikes said 
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FCC's Sikes to meet with White House 

an independent agency, the РСС is not 

obliged to participate, he said. 
According to a Jan, 20 Wall Street 


= 
-- 


Journal story, the moratorium is part 
of an economic recovery package tha: 
President Bush plans to announce to- 
morrow (Jan. 28) in his State af the 
Union address. 

Although participation of the FCC 
and other independent agencies would 
be voluntary, cabinet departments and 
other arms of the executive branch 
would be bound by a Presidential dic- 
tum. 

Sikes confirmed the Journal repon 
that he had already met once. with 
White House officials about the mora 
torium. The meeting occurred Jan. 15, 
he said. 

Although some federal agencies 
may have reregulated business during 
the Bush years, Sikes said, the FCC is 
not one of them. 

Indeed, most initiatives in the 
broadcasting and cable area since 
Sikes assumed the chairmanship in the 
summer of 1989 have been deregula- 
Lory. 

Last spring. for instance, the РСС 
relaxed the financial interest and syr- 
dication rules, which limit network 
ownership and syndication of off-net- 
work programing. And if Sikes had 
had his druthers, he would have elimi- 
nated the rules altogether. 

Under Sikes's leadership. the FCC 
last year began proceedings aimed al 
relaxing the rules limiting broadcasi 
and cable ownership. И í expected 
that those proceedings will bear some 
fruit this year, 

Sikes acknowledged that the FCC 
has taken some reregulatory actions. 
Among them: а move to improve tele- 
phone reliability in the wake of last 
year's telephone outages and а rulc- 
making to ban broadcast hoaxes. 

Sikes has earned a reputation asa 
strict enforcer of FCC rules. But Sikes 
said enforcement 15 not a focus of the 
White House effort. ‘There was no 
discussion of that at all," he said. 
“They are not interested in relaxing 


| vigilance, but in eliminating burden- 


some rules or at least not imposing 
new ones," 
During his speech, Sikes said the 


| pessimism that pervades other indus- 


Ines has vet to infect the communica- 
lions business. It is thriving and grow- 
ing, he said. And not only is the 17:5. 
keeping up with the rest of the world. 
itis on the "leading edge.” 

230, Sikes. concluded, “if vou аге 
tired of reading about automobiles. 


read about communications. You'll 
feel better.” m 
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IMAGING: THE MERGER OF COMPUTER AND TV 


^t SMPTE, Feb. 6-8, experts from the two industries will try to lay the groundwork 
for a scaleable, interoperable, digital video-audio-data world to come 


Ру Peter Lambert 


\ ill computers and televisions 
MEN ever be on good speaking 


terms? 

According to a number of experts, 
the two industries are destined to meet 
ow the field of zeros and ones, TV is 
toing digital, and computers are going 
video, “It's not a question of whether 
iy will converge,'' said Ken Davies, 
Incoming vice president of technology 

r the Society of Motion Picture and 
:levision Engineers and director of 
vundards and technology development 
for the Canadian Broadcasting Corp., 
but of what would make for optimal 
interoperability between them, `` 

Faced with the probable adoption of 
i digital U.S. advanced television 
-andard in late 1993, many believe 
ihe time is now or never to lay the 
r'oundwork for a world in which the 
airwaves, cable TV and telephone 

ires and satellites carry all-digital. 
"ежу apportioned packages of wid- 
с, audio and/or data services. 

Twenty-two TV and computer ex- 
parts will present technical papers to- 
card laying that groundwork Feb. 6-8 
и San Francisco's Westin Saint Fran- 
cis Hotel, where about 400 attendees 

ré expected for SMPTE's all-digital 
dvanced Television and Electronic 
!naging Conference. "The world is 
"orking very hard at going digital," 
ud Davies, who believes the confer- 
nce “will prove something of a land- 
urk. We're poised on the brink of 
aking very real progress" toward a 
weting of computer and television 
Beds and minds. 

On Feb. 6, SMPTE is expected to 
egin considering recommended inter- 
dustry standards for ''headers-de- 
-riptors"— messages that describe 
1 shape and content of a digital file 
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(telling the user, “I am 525 lines. 
RGB coding. 10 bits, etcetera," said 
Davies). 

The recommendation will come 
from a task force of the Digital Sys- 
tems Information Exchange (DSIE), 
formed a little over a year ago and 
including members of the Advanced 
Television Systems Committee 
(ATSC), the Institute of Electrical and 
Electronics Engineers (IEEE) and 
SMPTE. 

Another DSIE task force continues 
to develop recommendations on es- 
tablishing digital hierarchy for inter- 
format exchange. "Where you can 
find common language. you would 
want that," said SMPTE engineering 
director Sy Becker, adding, ‘where 
you can translate languages or under- 
stand one another without sharing 


IDB Broadcast used a C130 transport plane to deploy what might be described из 


languages, you'd want that." 

The papers presented next week 
(some authored by experts represent- 
ing such computer companies as Sun 
Microsystems and Digital Equipment 
Corp.) will address subjects ranging 
from interformat high-resolution. im- 
age exchange and digital compression 
techniques ta digital network automa- 
tion protocols and mixed media com- 
puting—all under the heading ““Colli- 
sion ог Conversion: Digital Video, 
Audio, Computers and Telecommunt- 
cations. 

In some respects, said Davies, “it’s 
becoming hard to tell the difference" 
between computers and TV's. Broad- 
casters and post-production houses йге 
already using high-cost, high bit-rate 
computers to carry out high-end video 
animation and graphics. but those 


the world’s largest Hyaway satellite earth stulion-—35, 08 pounds of truck and 4.5- 
meter C-band antenna—to King George Island off the coast of Antarctica for 
Nippon Television's New Year's Eve special, featuring Japanese mountain climber 
Junko Tabel. IDH technicians Steve Johnston (pictured! and Scott Grose manned 
a facility that required Inmarsat phones and external generators. 
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computers have narrow uses. On the 
opposite end, low-cost multimedia 
personal computers аге handling 
NTSC quality video but lack the stor- 
age capacity to handle bit-humery vid- 
eo in real time. 

Although the ground between those 
markets is closing, fundamental differ- 
ences іп colonmetry, filtering and other 


Madison Square Garden 
Productions agreed to à long-term 
satellite lease aboard GE 
Americom's Satcom C-4 satellite, 
scheduled to launch next fall. MSG 
Network cable sports service, with 
regional rights to NFL, NHL, NBA 
and Major League Baseball іп New 
York, claims 4.6 million subs. 


PACIFIC RIM SHOTS 


TRW became the first tenant 
aboard Columbia Communications 
Corp.'s international satellite 
system, leasing Гог six years (and 
agreeing to jointly market) 12 C- 
band transponders aboard two in-orbit 
NASA hirds. TRW will initiate 
video, voice and data services to 
Pacific Rim nations immediately 
and has applied to launch its own birds 
in 1995, 

Also, Keystone Communications 
reached an agreement with Japanese 
telephone monopoly KDD to 


HDTV DEBUT 


Broadcasters could see the first 
real-time, over-the-air transmission of 
digital high-definition television 
ever, anywhere, during NAB's 1992 
convention, April 12-16 in Las 
Vegas, if NAB and proponents iron 
out just who will provide what. 

NAB wants to enable members 
to judge digital TV first-hand and is 
willing to handle transmission 
authority, space requirements and 
promotion. But since NAB also 
wants no part of delicate equipment 
decisions, proponents would have 
to supply exciters, antennas and other 
transmission equipment additional 
to encoders and decoders, probably 
for a low-power, half-mile feed 
between two convention venues. 
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er parameters make a thoroughly com- 
mon TV-camputer language unlikely. 
However, creating data structures 


adaptable to à variety of computer and | 
ТҰ standards would allow TV net- 


works to assign à certain number of 
bits to services such as closed caption- 
ing, às well as “a whole new platform 
of services that haven't even been in- 


E шеше 


jointly operate a satellite transponder 
aboard Intelsat 180, beginning 

April 1. Keystone's long-term deal to 
supply transmission services tO à 
consortium of Japanese broadcasters 
expired after Tokvo Broadcasting. 
NHK and Fuji TV each leased a 
transponder over the Pacific Ocean 
last year. Keystone President Peter 
Marshall expects occasional-use 


| traffic in the region to continue 


expanding at its present clip of 
4095-5095 а year. 


SUPER BOWL 

Super Bowl XXVI, Jan. 26, is 
expected to draw 750 million viewers 
in 60 nations. And for the ninth 
consecutive year, BrightStar 
Communications will deliver Super 
Bow] coverage to European 
broadcasters, this time including 
Trans World Intemational in London; 
TV-3, ETB and TVG in Spain: 
Premiere in Germany and TV-3 in 
Sweden and Denmark. 


All four advanced TV 
proponents have expressed interest in 
some form of demonstration, but 
General Instrument may be in the best 
position to provide a low-power 
digital demo. Come mid-April, Zenith 
could be near the end of, or Philips 
just beginning, the Advanced 
Television Test Center lab tests that 
will determine a U.S. advanced TV 
standard, 


Explore Technology, Scottsdale, 
Ariz., said it has been awarded an 
expanded patent on a 
recorder/transceiver it claims can 
transmit a two-hour video in 24 
seconds over fiber-optic cable. 
Explore said its Instant Video 
system can deliver full-motion 


ТРЕ! 


т" 


vented yet," said Stan Baron, ошап 

ing SMPTE vice president. and талас 

ing director of technical developmen 
for NBC. 

Now in the lead іп developing ad 
vanced TV, Davies wired, U.S. mum 
facturers and policymakers “need po 
think in global terms, or face the d papa 
of limiting the scope of their markets," 


мт > 


Sailors and vacationers aboard 
cruise and U.S. Navy ships will also 
be able to see the game, thanks to 
Comsat's new compressed satellite 
transmission service, Described às 
providing ''less than full-motion 
quality," the system can, however, 
enable use of standard one-meter 
Inrmarsat-A antennas. 


British, French, German, Italian 

and Spanish members of the European 
Broadcasting Union are prepared to 
simulate satellite delivery of 
wideband, fully digital high- 
definition television at the World 
Administrative Radio Conference 

at Torremolinos, Spain, next month. 
The EBU has requested allocation 

of a need for 600 mhz spectrum (21.4- 
22 ghz) to allow European 
broadcasters to implement digital 
HDTV after the turn of the century. 
An onboard failure of the new 
Olympus satellite foreclosed a real 
satellite transmission at WARC. 


Video/audio programs in a fraction 
of real time via satellite, cable, fiber 
and microwave. The company said 

it is pursuing further U.S. patents and 
has patents pending in Europe, 
Japan, Korea, Australia and 
elsewhere. 


Fiber-optic cable ech | 5% of 

the U.S. electronic wire and cable 
market in 199], and cable 

television demand for fiber is expected 
to increase 33% annually through 
1996, according to a study conducted 
by World Information 

Technologies Inc.. Northport, M.Y. 
The telecommunications market, 
accounting for 28% of cable 
consumption. is expected to grow 
T% annually for the next five years. 
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All the World's Communication 
Satellites in One Authoritative Guide 


ANNOUNCING THE NEW THIRD EDITION OF THE BROADCASTING 
INDUSTRY'S MOST SOUGHT-AFTER SATELLITE REFERENCE 


ir place when MLE INC proudly re- 


| November 15, 1991, the satellit T 
O BERI eve nt ofthe ао ui | RLD SATELLITI » 


leased the third edition of its flagship pub- 
lication: The World Satellite Almanac. | 
This 1,072 page reference has been de- MAKE. S Б: 
signed to expressly serve the information Бат 
naeds of | MLE INC Arthur C. Clarke 
broadcasters | 4; 

throughout the | | 

1380's. Included are С: OS. 

200 photos, charts, | 

end graphs along with more than 300 sat- 

elite footprint maps—many never before 

saen in print. What's more, the data has 

been thoroughly reviewed by an editorial 

baard comprised of top satellite industry 

executives. Best of all, the new World 

Satellite Almanac features a special in- 

traduction by the legendary Arthur C. 

Clarke, author of 2001: A Space Odyssey. 


All the world's 
communication 


satellites explained, 
footprinted, indexed, 
| and analysed in detail! 
“or more information, contact MLE INC Available only from MLE INC for $99.95 


Post Office Box 159, Department B plus 12.00 (U.S.) or $35.00 (overseas) 
Winter Beach, Florida USA 32971 for first class air mail delivery. 


Tel: (305) 767-4687 Fax: (305) 767-6067 Mastercard/Visa Accepted. 


DatezBook 


m імісдіре new listing or changed Нет 

Ма 25-29 AQ antl Natienal Broad: 
санага torment Wastingban: Information (201) 
472-5400 

іше of Fame banquet. Cornhusker Hotel, 
Lincoln, Net Infoemabon: Richard Pahiten (4021 
3:33. 3054 

lan. 27— National Academy of Telnet Arts and 
Sciences, New York chapter. dropan dinner An 
evening of comady wah Jamie daRay. Jack Eagla 


Nickey Freeman and Bil Secret. Copacabana, 
Mew Yon Мета: (212) 768-7050 


E Jun. 29 —" In (he Trenches wth Teen News 
а conversation wilt Liz Tola (оттин NBC. Mews 
and CBS Furws correspondent Sponsored by The 
Freadom Fomm Madi Sudas Center. Tho Frei 
dom Forum, Arrington., Vi. informaron: Pail Eisen- 
berg, 1212) 290-8290 


lan. 29 Мабола! Academy of Television Arts and 
селебе. Mew York chapter, droge luncheon 
Speakers: Janett Bjork, vibe péemdent amd dires- 
lor of programsng. Sebel, |пр Joann Von 5oosten, 
vice president and director ol peogeaming. Katz 
Теша Group Copacabana, Mew York Гаро: 
mation [2*2] TER. 7050 


MAJOR 


| Mm. 15-29 45i dint National Ноне. 
Broadcastacs conventio Washington informi: 
| Bor 120 428-5400. р 


| don, 20-Fwh. 1 Adio Advertising Bureau Man: 
aging Sales Confenanca. Nisha information: 
(212) 254-4800. 


Feb, 7-82 айган! Society a! Monon Picture 
and Television Engineers, Advanced. T 
and Electronic 


cond Westin SL. 
opt ud San aid cisco. ?ntanmation: [E 
n i 


Feb. 3-14 t 4th indemanonal Marker of Cinema, 
TV and Video, Loews Hotel, Monte Caro. irig- 
man: (33) 8230-49-44 or (fax) (33] 83-50-70 


Fab. 12-14. Sate Breadcastng aeg Commu. 
ricatons Association winter Conlerence Rena. 
Nay Inlórmaton: (2131 549.6000 > г 


Feb. 76-18 Теха Саше Show, sponsored hy. 
Texas Cable TV Association. Жап Antonio Con 
vention. Cantor, San Antonio. Тех. Information : 

(512) 474-2082. 

| Marth 4-7 210 Cony Rido Seminar, Span, 

своеа by Country ; ез. Oprytand 
е! cosa information (6151. 3T BT 
pha El Rho national CESED Holiday 
inn. Crowne Plaza, Washingtos.— Inlarmatior. 
(802) its 3524) or qua) 357 3010, 


"m. annual conference Marron Marquis. New 
York inioneration (212) 781- TUTO. 

ieri 11 American Association of Advertising 
(ces anus. convertor fuz-Camon Na; 
5 “Ға [rris (212) 682-2500 i 

April 10-12—Television Bureau of Advertising 
37m annual matings Las Vegas оптат 
fe le) 4868-1111 


April 10-15—MÍP-TV, international television 


44 Dateboox 


iacr- Murray, Utah (Salt Luke 
City), was sold by RVI Ltd. to Three 
Chiefs lnc, for SI million, not 


from Three Chiefs to ЕУІ às re- 


ported in Jan. 20 Changing 
Hands." 


Hasbro as stated on page 36 of 
Jun. 21 NATPE edition. 


Jan. -36—Atred | duPon Forum sponsored by AF 
fred i. defen Center for Journalism and the Grade 
alb Боқы! of Joumalism, Columbia Diversity. 
Among soaker: Moriey Salor, CaS Мем; ar- 
пек Ltey NBC News; Robert Wing, pridem 
and CEO МӘС, and Brit Huima, ABC Miraa Kal 
long Confeence Cenel, School of Intemational 
and Public Айнық New York intonation (212) 
4854-5047 

jam. $D Alia | «duPont-Columbia гапти 
Awads Too pion asd ceremony sponsored буу Ab 
fred [duPont Genter for Journalism and the Grau 
ate Schoo of Jourmalism. Colwnbia Linversity Low 
Memorial Library; Cehurntea Uireeersity, Now Үсен 
їгїт: [212]. 854-5047 


program marketplace Раш» des Feštvais. 
Cannes, Franco. тісна: (212) 659-4220 


_ April 12-14 National Association of Broadcast- | 
rs ТО annual convention end HDTV Word 
© conterence and exposilion. Las Vargas | 


Canven- 
hon Caner Las Vegas. In&ermabon: (202) 420. 
5200 and lor HDTV World: Fick Dobson: (202) 
A250.5335 Future convention: Las Vias. April 
18.22, 1993. 


April 12-14 Broadcast Cable Financi Man- 
agemen Associaiion end annual convention. 
аме York Filion. Naw York, оптат (706) 
2085-0200 Fulune conventions. Ар!) 28-30. 
1993; Buena Vista Peace, Lake Buena Vista, 
Fla. and 1934. Town and. Country Hate. san 
Бізде; Сай: 


Мау 2+4--Pubic Aado annual conterence. Siir: 
ator Нани. Soaltie - Ілісетпеіеп (202) B2-2000. 


May: 3-& National Cable Гойи Association ` 
annual conventio: "Dallas: Information [euer 
775-368 Future convention: June 6-9. 1093 


“San Francisca. 


May 3 -38 American Women n: Radio M" 
 Teewision АЛИ anual convention. Phogrsx: in 
"formatio: (202) 428.5102. 


June. Ет тан нін іпішталолаі Facio 
Symposium and Erhan. Montreux. Swilzer- 
information, (OAT 4285300 


June 14-17. Broadcast Реотогол and Marketing | 
Executives & Brogdeasr Designers Association 
атша! coniprence and кро. "ве Wash In- 
lcrmallon | (213) 465-3777. Future convention: 
Juna 13-16. 1993 Олапап, На. 


June 13-25 National Assocuion of Broadcasi- ` 
ers board of dices mem Washington 
(202) 429-5300 om 


duly 2-7—irtemaranal Broadcas Conven- - 
вол RAL Cerda, Arnssendar mii si 1 55 
Gon (711 240-1871 


- National 


han. 30-Fab. 2-Бікіс Aiming Bureau 124 a: 
тым maging fakes contlerence. Opryland Hor 
Masse mammae (212] 254-4800 


ian. 31 —The digi Снее spaced by Alfred | 
duPont Center for Broadcast Journalism anc ip 
Graduate Schoo! of Journatism. Cotumbi Liver: 
ір. 1992 duPoni-Coumbia Award алп will now 
excmenpis and RESÊ Hair broadcasts. Сойтт 


| Mrinargity. Mow York: inlopen (212) 854-504: 
| dum 31—Desdine for entes fee ihe zàlh ann; 


Robert F. Kennedy Jeuenatisim Awards рол 
by ihe Aobart F. Kennedy Journalism Awards Cor- 
nue and ihe Abert F. Kennedy Memorial É 
ries. nnus һауе been published or Шет На in | 
Umed States lor the first fme in 1991. Inlormabe: 
Jennifer Pipa (202) 2323-7880. 


jan, 31I—Deadine Ку application 10 Award Ln 
versdy Merman Feltawsinps far Journalists. Api 

canis mus! be full-time news. өс гізі errors + 

pholographers with newspapers, press {үн 
radio, Терек or es fexcept for rac 
Отн: have Ниве years of prolessipnal expe 
pesca in Ihe media and must again their erase: 

consent fora wave of absence for the noadarm 
yea, “Митт: |617) 495-2237 


Јат. 31—Deadime lor entres lor the 1992. Race 
Тооп News Directors Авзоеканомт Aapon 
Awards Open G all radi and television static: 
Entries mast be submilled by stations: Entries (кпе 
incduwidüalis, netweolks or glabon grows ate not e 
Gale in&ornmanon (202) 55926510 


MEETINGS 


(cur E v TOS) € ену | 
ләр. 11-16— Саше Television Administration ana 
Society 


алғаш! осилил Sam Fran. 


û Hillon, San Francisco, Information: (703) | 


546-4200. 


Sept. E Faster Cable Show. sponsored by 
Ж | 


Cable Television Assocuttion, Arana 
information (4041 255. 1508. 


Sept. 9.12 Fdio 92 convertion, sponsored by 
Ав илт. of Broadcastars. fors. New. Or 
sans Information (202) 428-5300 | 


tonio, Tex: Information (202) 65556510, 
ба. 12-18 месом, iifemananal filer: and gro» 


am marke tor TV, videa, cable and satelee | 


"aas des Festivals. Cannes. France Inlonma: 
thon (212): BB9-4220 ` h: 


m Oct, 13-14. Atlantic Cable Show. Апас Gily. 


Convention Center; Alanic: ily, Nd \гїгитта- 
bon: (6091 848-1000 


Od, 14-17--Society of Broadcast Engineers an- 
nua! convention and exhibibor San Jose, Calil 
Information: (317) 253-1040. | 


Мет. 19-13 Society of Motion Picture and Tele 
vision Engineers” i3dih technical сопісе. 
and equiormen! gah: Mino Totora Coman- 
SON MATIN Тосио Ontario: Лопе т (B TAE 


Mov. 20-22 РТУ annual conlerence ana expo 
Broadcasters 


—Silibh. sponsorad. ty 
Association 


Hor т 
ass xp de a, Las Vegas Informa. - 


Dec. ipid Cable Show. sponsored by 
heim Con vention tom In 

É 
(át | enter. Аанг formatini 
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WEÉFX, "The Fax"WNLK, Farbod County C1 


Зан Eastern Shore top misd AC. lang Ny 


ARS Communications 5 Lk 109 seasoned | 


sere) management candidates Tor two 6! its 
| өзегінен Appacants should haver ñ minarum ol 
moata GM qepanamce in medium or lange mar. 
мич ABS фр bancal sapie. people-ohanted 
ктүү mal preces ipe enm hing is organ tion 
i pûl, wel-despecied ipnign ұйы cm 
sj ther iam i ü pres divérgily of challenging 
аласа sand can Therese пай! valuable contr: 
ызға ig ther owl alor company as a whole 
| Toledo miten т (кан 835 WAUN oor 
| pense Spartantiurg tron = Rock 101 RGG 
apial жаиа н and Пик апыр побы B 
оз Stang marketing skis а mus! Send your 
sume in xónlidence [Ey mail gay, please] ra 
Lama A Brown, Chaman ABE Cormemunicn- 
| ma db Wateetront Deve. Sude 110, Оет Aber, 
i руну EDE 


General soles manager: 130 000 watt Айы! Con: 
npoegny radio stss in Central Wisina d 
cung for a GSM, Морала & Ieadersnip skies 
swt Proven sales maegemere Shire required 
ге resumes А mlerernces 10 WYCOWXCD. PO 
ax 778 Wüusau Wi! 54402-0778 EOE 


Sales manager to manager ro owner in enge fo wo 
ar. Marens placa 3o rais Camay. and To 
xd equity Older daner about tp nib Staion 

К ВН 411 Laurel Street Braenard. МЫ 55401 

54 : 


‘orth Florida `s #1 РМ presents а исе oppor. 
ly i ote of ihe courary g fastest growing anas. ñ 


cess тата ТАН market Genera! геовл:асрат | 


siles munageér wilh i тену of сұғтастайуе 
ane piren peop ska. of имотна il 
rl ti seling. a iove nl [me sies. and a 
eure te grow wih a maj boadcas! group. Wil 
Cota an rhe аму семен оса! callers manger В 
шеп dor Chala Река Незштне and Cow 
lies to Gary Granger. VXTK FM. 1440 NE wakin 
Һа). Gamas- FL 22501 Hoya re aeng 
НАН diraa in Nashville cali fray *o st up an 
galinha. S045 377-0095. AKTE. d ап equi op: 
чигу «трг 


EET dpi sie ГТ wh can mathe 
ына tram gne йай Amdt goa-oneried 
SS noni А great opporlunity lor a езі manag 
Send resume шкі salary histocy in conhdence 
Dom Ladwense VA Genera! Manager. PO Boa 
D Netwalk. CT mast ЕСЕ 


znirepraneurial GM vh slart-ap expernaence fol 
эйи таным New Rocky Mount Cuss C 
GP. Reply 10 Вок А-40 


HELP WANTED SALES 


sand, sun, surd Virgen шала Account. Execuli- 
GSM 3 Fig ІШІ KW tach "No beach bumü 
amo Sond provable баны background Mine: 
UBER dng women are encoumged Send updated 
пилта, Das Alby ods. cerne deseos dd 
oe із Chairman. РО Bos 3313. Mure, FL 31280 


ting) pereonakti to work wih team T & F to 
aw CO WOR PO Boa U. Smenury МО 
1802 Fema encouraged to apply EOE 
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| Need seal henryi lo Take ur |0 пекі Ves 


| ea manager Deynmarec major market рис seeks 


lassifiedsz 


See last page of € Шә іші Section for rates, closing «Ішек, DOA aires amd enter details. 


Engineer for Virgin Islands, Worked wih Hanss 
LOK FM transmitters. combiners. ваше. BF 


433. Mami FL 33280 EGE 


` HELP WANTED PROGRAMING 
PRODUCTION AND OTHERS 


Radio services manager: Expenenced newts СНЕ 
eni annogencie наны - |ó whe produce. үгесе 
and manage naliona radio ісішаму program and 
agot markel advertir AGE, Вепетен ЕСЕ 
Sand. resume and слеза to Marin Fancraer 
Republican Marona Correrition. 310 iret S SE 
Washan. DC 20003. No calli. phase 


Program director өлгісі НУ Washington's only 
Éonemporary Jazz stabon, WUZE-FM Mus! һауе 
[i ando MAC Background when son 50 market 


Send wesumes to John Columbus. co WIZE-FM 
5321 Find Place, NE Washington. DC 20011. Ма 
phone cals EOE 


Unique combination c! radio shiis 41 mr person 
iby &t proprum deecior # 1 Seaman 41 gm 


GM positon ir Soulharn Caldera, Hiasi oF North 
Canna Wreie Bow А-10 


Large market air personality, сеют, гиб 
ing. Wadership peperenge. 14 years wen ane ol 
Tacho & legendary succasr сыны вета 
GRLOM post wih xmalcmecbum Flonda а 
shop. Reply bo Вах A-11 


General manager general sales manager: c pt 
напев leader who urs small rira iid mecum 
mikat socómss | how tha meaning if fne grass 
"am concept Lookéw lorg rea! change 1525 
has телин goals. 1 480 hire а completis МЫП id 
bring in d needed Horn sales bi on-air talent, Нер 
bor Bow: Ae 


Гоп available now... Тико-спагое Гау prosis- 
onal broadcaster wilh WY radio marmot ася 
ground seeks ровот: as GM or GSM Experience 


тағаһу service. Stand alone startup. tur around 
воле Narihens! mares сим. Call Pich 201- 
ай 7303 


General managersales manager: Lovasi) Ми 
реді «арену, Haeds-on 534% pro. molto 
ereb oao Dutslanding sales Tramung ra 


pul pala Modwest; East, Southeast Әліп an appear. 
тану bo Trade 3368 resist ҒАМ Алу Expananced. 
Doles! tey OEE busing: man irû aE 
2nd quate) Бару 10 Box А-41 


General manager wih Geer 20 years turn ground 
nat abon now мүйізіне ger 11 yearn wih 
sime group Success ranges trom top lier ID птн 
um markets Sirendgrhe deluge sales. programing 
ned mürmimsiraton Reply lo Box А36 


Bob Bolten: Seeking new management стече 
Receniy GM GSM wiih WOBR: Casey № omm 
WOSE-Fiehmend, YA Восс fom Ман! Pri 
ұша rrumanarment- salet programing carger враг 
25 year Grogi trick record Avasabus поме Cal 
BO3- 744-3624 


Send resume & saan needs te Charman POP. Вах | 


m ге{ан!со-ар sales. programing. ресто, сот» | 


Спі kills Wi corres any ama. Tiy нізішінег | 


20 years experience in racio sits qnd manage- 
mani Segking hen posent pasión fs general 
manager or sies mamager Finhit lino. Missaur 
of indiana. Reply ну contidence 15 Box A-35 


SITUATIONS WANTED ANNOUNCERS 


Six yours experience, cecencatie: Piru lman pee 
ferred Dui would. consider Mid-Allanbc slates 
Ayadable immedi- Call Mis al 715359: 9852 


Young PEP man loosing for à Seam. Бан! arn- 
ono? Whichever age. тепте You nta, | want 
to һе Шш ink (ій Вост Steve GUP-425- 
4471523 


Major market talk-host, их! fo зеті-геіше 
sepkh part-time host pesibion in wanpas chmale 
Don t rund uch & Cun increase your Бон ата hne 
revenus cónsseiabiy Cas М» Kon nl. 1800-8765. 
ВЕН" 


> ? 4 ра. : | N ШІ 


Engineer with а hard Ите emphasis on presenta 
ive mümienance. Locking Tor megam market siae 
tian. Military inked in all aspects о! AM РМ 
including automatons AU areas Considered, Cali 
lor rete! and гин СЫАТА ТЗ 


TELEVISION 
HELP WANTED MANAGEMENT 


General manager station manager: Top 50 ma- 
ын, nehwork atin “Sond gros wr Gees 
manapi io me 90s EDE Meny to Box Aiz 


Wanted: À unique career oppor orm sm Drs of ma 
Ішіне! prowsney dies of Ihe lain тінапу, a 
lop 10 syng dalo peeks n nabonai sav mariage 
lor ter йукары] lime sakei darsan Miuran 0) 
Fe yere experience in poveru saoss Thug] e 
rerit 'Qquirécd Excépbonal puartermance Dased 
eompensalion pan ard excelipnt Бөліп. Sutim 
jesume 19 Вох A13. EOE 


| кн ШЕН к possess 
munerum of musa ұваға алтын &xpenarnco 
in programing andor aperatións deeds. espa 
Bililen anetude programming. aperiens. рево юп 
and шартса Graal Оргу wih ong or Ine 
aliona leading Fox groupe Send resume fo Cyt 
Mer Ves PrendentGener Manager WRIT. 
451v. 45 Broadcast Plaza. Dayton. DH 95108 Ivo 
calls. ЕСЕ 


LSM, WBMGCBS in Birmingham. AL Cigportueuty 
Б асқанын amd creative Goren |D work with B= 
person stall Candidate should hav prises LSM 
єр лса in bigein ыы Must be able Io 
Iran aridi dien young members ot siah Mus be 
dta 10 рем and ciase specia Peo appanurn 
jim, Pape nord resurna. оће and Compan: 
sation needs іп Gary Ancich, General баев Marr 
ager, WOMG-TY. PO Bex 59456. Bermnghum, AL 
$6756 No phone cais metit EDT 


General. manager: VYBE-TV 35. Ралан руз m а 
grassroots. mallicumaral. punac lolewigion sagn 
tigging underserved audiences: Сек ШӘ must 
nave exlarmve Бийли of cable as we! as man. 
әдеті expenence and exculient. commarica- 
bon, tubining and intérpersonal secs Worn 
and minaonbas ang strenge, encouraged 10 apqy 
десен Slat date June V 10567 Applicabons 
musst be recesved Dy March 2. 19092. Pease Send 
ЕСЕ 


Classiliad 45 


qm director/operalions manager; WPTT- 
TV. Fox-24 is seneng candidatas 10 program Bia: 
ln and ceontiocon-air ісек BA in Commurnicabans 
ûr reinted hed oF equivalent independent FOX pme 
ағаттығы екрепепсе Aden al imerimemnmo rines. 
Prokat wih raster contri, produobon, promotion 
and sports production | pod negotiating and ana- 
іра! skills. Send resume to Kem Lile General 
oo PO Вох 42424, Метей TM 38174 


HELP WANTED SALES 


Түлайо sales postion  Imemedate opening, 
broacdicasbng s бйр maduimenchamdismng- sans: 
Dromaobon ferm (38 virg]. TV/salms expenence re- 
Gueed--— qme, traves (Monday Friday) Draw manat 
бейегеке cormmessipn. sis figure potential Fiesiimp 
and recent picture: Jot Garat, President, CCA 
Inc. Box 151. Wesiporr CT 06881 EOE 


Experienced telavision account executive neni 
ed lor VHF independent staton in ihe Midwest 
Peler 3-4 years ol рта sales experience. 
Send resume 10 KMSP-TV. Ann: General Salas 
Manager 6975 Work дун, бо Mirmeapalis MN 
55435 No phone cata please ЕЕС 


Experienced account execulive; ЕРНГІ-Ту, 
Pheserux s Classsc mdependent, seeks em, 
| ‚ hard-working AE nor mirad ol The cial 
lenges of [he 19903 Рино reasmurm Ihres years 
Dwoadcas| Sales experience. hetony of new busi 
ness development, sold grasp of market research 
собит degree. Send тезите tà: KPHO-TVS, De- 
partment CS. РО Box 20100, Phoenix. AZ 85036 
Please, по phone calis ЕСЕ 


Legislation: Awird-eatriing public TV assocsation 
BERS Congressional represendalwe Requteg rmn 
5 years éxpernencir in affecting naborial policy, 84: 
peciaity in approprialions or éducabon. Experipmca 
m Wwecommiurcalións, especially public broad: 
cashing andlor ІТУ, mighty desirable. Mid-&508 10 
тищ: ЫГЫ + белан Please tonward а feite kating 
yeur qualifications and a résume io Ма Vanessa 


mena. Oper abo and rnantenance for studs and 
капит. Amita department budget and 
Шай. Argues advanced training in broadcast eri 
giriering, knowledge of audio, video: speed mm: 
cmane and іатто Halema. supennsory 
managerment axperenca Teamwork: high produc- 
іму and professional" Вис: essenna! Salary 
compebtve, DOLE excellent: beras Uniline 
potenhal tor prolessional growth af haghiy vinibia 
pubic аайын opieramon wim commitment to 
сін peoduction and commonity serine - Sene ig- 
ЫМ пити. Бату өну neferences to Franes 
Crowley. АТОС FM & TV, 224 dth жен; АК 
99501 ЕСЕ 


Enginegr-In-charge: ote unii for Mat Atantic- 
based 40-hoor broadcast lacy with kagi Lame 
Bras, Sony 1^ and ина SP. GYG switcher, Abakan 
DVE әсі ша sion (тугоп, elc Candie rust 
ipii aor! years on-Ine-nsad фрегаты, willing. 
nes Іс багла, excellent жәй 19 gem weh ciiin 
and be aleam player. Excelent! salary and бепе- 
hrs. Send мешити and алии requirements ro Boa 
7-60 ЕСЕ 


Maintenance supervisor responsie Tor dg? main 
tenance and nmpas ol 1elevigion Doe! (ute 
ізеті and bacilles. Ayaa degen in alecirionecs 5 
ұнать "еген! expera ice id Нил ТП ДИНЕ 
сиратта! mbites and can work anibe Mary 
whün neqded Send nmesume to. WAFF-TV. Doge 
AA Вок 2116 Hummie. AL 25804 Lim dày lo 
apply i March 18. 1992 EDE 
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ho sIrengthen negdy strong start 


Television engineer: Stale-o-ine-arl Бедеу 
Нин Taceo braadeast:laciiay with Gano pr 55 
Seg ан өтініш wih Өле імен увага otf expe- 
nence in me operation and maintenance of bilari: 
sion amd radio production/Driadcas! qugprmamt 
FOC hcenpe amii SEE cartiliaabon wih twa- or 


| four-year relied degree prelenad Send letter of 


арудан amd recut) to: Human Resources Ol- 


| lice, 1580) AuSable Нан; Grand Valley Ste Uni 


үйізду, Allendale. MI 49401 Deadline date Fatru- 
ary 10 1992 Grand Valey бине 15 an equal 
opportunityalhurmateee acho: emplmyer 


HELP WANTED NEWS 


Nows director: Wig ra looking for à new coach 9 
[ади] ñ пен news mam Weve got an SNO rock 
and а Барин: news-liied southerm coast cay 
Now we need а leader Must be hands-on. nor à 
Cesk sitter. you can manage. motivate and ioa ü 
ұйып rurwsroorm send вешт and newscast аре 
kk Harvey Libow. МРАЗАМ, WSAWV.TV. tA30 E WE? 
tory Deve. Savannah GA 31404. ЕСЕ MF 


ihipa: Agcrnessive top hu affiliate: Iookeng 
реги antici. 
pated lor moaning weekend 11pm producers. 
Уго wana tho Без. No beginners. ponies Бина 
only Reply to Box A-37. EDE 


Wanted: 11pm producer /WNHEM-TV. Top-cankec 
siano locking lor slang МЕНЕ lepcersings 
Contaci- Hon Рейс, News Deecipr, No phone 
cass VOT M Fran; бастан, MI 46607. ЕСЕ 


| Photojournalist; immediate vacancy on Річна 


gul coast Me 18 months deadline nmas phono 
graphy and осир, liege experience а pags: clean 
Giving 1e6ord: motivated ane inibaper-taxer Mon- 
уток. EEO, Miron and women encouraged 
Rush naon-nerturnabie tapes. resume with relenences 
My Кан Crook Chef РА ын. WEAR TV 
ГАВ) 4990 Mobile Highway. Pensacola. FL 32506 
Samy. no pnone саш 


Entry level reporter: Send non-selurmable tape 
iid resume | WNL Tv. BAY Cypress Mill Road 
Florence; AL 35530. EOE 


Anchorreporter: Морана mome maven to 
СЕНТҰТКІЛІНІМЕ 10 massen: И youre (he Gesi, whai 
separases you from: Ine te? Show me, Producer: 
show stackens need not apply. Crealive? Look kx- 
War ГО qacr new news day? |Ë your re either of me 
above. send nón-nHunmnable everything to. Dean 
and Bob g News Hoven КСАСУТУ. 501 Second 
Avenue SE Cedar Rapeds ТА 52401 EOE 


Assistant news director: Looking lor tn«e-cnare 
person 1o handie day-to-day operaties and sos: 
Gal PASSES Chastanding productian and. wita 
ЕЕ Heguned Must have superb people skin 
Tape ard resume lö: Siwas Hammel, News Diret- 
ми. WHEC-TV. 191 East Ave. Rechesier МҰ 
14505. WHEC-TV 1$ an ЕСЕ 


Weekend anchor/reporter: наслу падае pro- 
{ейгш for #1 elation in progresse. high tech 
mike Expenence: Three. year anchor. 


years repondar Send resume confidat игу | 


felony and 1aped examples to Mark Mere. News 
Director. WAAAY 1000 Montis Sano Give Hunts: 
ville, AL 35801. of cal 205-533-1131 & 2595 for 
more inforrahem EDE 


Producer: Emmy inire) янып need. creative 
INDICA ho produce ively fast paced hew ŞEMA 
Don! nemd a show асер” Ono piar commercial 
TV experience produce a newscast сойере te: 
gre. сен кӨсеменде, 34^ попчаһитары (ope 
pl yout bes! «быны. sur and relerenises |а Mac 
Thompson. News Снн. WORD. TV, PO Box Вт 
Dhangsion SC 29402 ЕСЕ Drag test mancdalory 
Mo phorw calis 


Fox 5, Now York seeks expenenced product: 
Menge? |ü oom НГЫ al leo production à 
йу lor WHY TY ad ойын Fox шыр іп Қо 
York: Pram and adimirsleala shinapah ду 
departmental Бізді. Suparvsse and schedule | 
directors, А05 вл technica preduchon personne 
Estabish and mamian onal operating standar-. 
and moocedanms Five years expenence a5 а tele 
nion direcion prelerably in a large таба) Me 
mum bc years ol managemen] формати. M. 
Бе laméar with all elementis of Television prod: 
hen including HAE. Send resume te. Wy), 
Personne! Deparment 205 East ЕТІП Semet. Nes 
Tom МҰ 10021 Equal opporiunly employer 


Senior writer/producer әліп aparina mans 
ASMA wünlecd fo creabwp senwces depar 
mint in top Jen талын Masi be shelled. writer ac 
AI producer, abii 00 manage amd dii 
&rgalive peopx Шы have мес vison 
лро йен му. ЕСЕ М.Ғ. Sand puñu | 


| Box AB 


We are building America's best small-area! 21 
ite ang need some nest We re incateg iA ena гу 
fhe most beautilul spota m ihe U.S | urevamuly towr 

БЕП re tort On SRT, wish m (рату al life Prat can 

be Desi! Wa need ü prodoction manager чүгү! 
producens, Goll енъге. program producer: 

Og hêrs and diécipis. H vou would lh | 

кет cur aggressive amd proleseongl Tiam. pleas 
send a resume to Box А40 EDE 


General or station manager. Ех Sv 
hom siree io GSM plus rep. managemen Porc 
hands-on Ip budgel. slabin both affilure and inde 
pendem Sougtheas| US өлу Бәрі 10 Вох А-22 


SITUATIONS WANTED TECHNICAL 


Chief engineer, dracii of enginem maf 
mager prid сила wih SO: pus раги фурот. 
ence in TV. Both in small and lange maries Enp 
Nene’ wilh мне салысып. prn Песках 
and cohlracis All ggpecis ol galon срна 
Please reply Вах А-20 


Outstanding sportscaster (aloo knowedgenb« 
narwkperkon) aging foe a good station in wich i 
work Cat Ed. 218-020-0131 


Vieinam: Soumessi Аша. Amencan gitarani 
Баз n Bangkok avacabie for TV-news asso" 
ment, BVW.300 camera Са! сі lax Jonn Bass: 
&6-2-254- 8901 


Sports anchor'renorier aeching tns] fulltime. b^ 
air posicion — Dit my tsë Coen nor look 4 uve! 
sity of Southern Calilarma sports ancnonng.- dar, 
Thain sporis raporling. Sports ініне ANEC 
TV, KCBS-TV. Los Angeles. Heady 10 jn your siat 
immecialely Enan 2738014407 


Meteorologist: AMS NWA Seals BS М5 dr 
grees. Four gien pears in Mewoukee Avandi 
"eng TE Upward seund Aun Senes 14:44. 
5 ; 


Free 


| promo volces: Network quailty, (уға! mes 
ówmenight musmaround Top МҮ male and tamale 
wog лелізіне for your weekly promes, elc. Dut 
clients inchice Nickelodeon, Litetire, Treva Chan 
nal. plus inches Try ug fe for cae week Gall tor 
demo. Ron Krig Susan Berkley B00-333-5108 
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| 


Be on TV: Many needed tor commercials. Now 
n): ages. For casting indo сай 615-7 78-7111 
pec ТШ 


кейсти Television Service (ITVS) is этил 
pepssalg hor lim anc vedeo progects реле Tor 
peadas on pube Мч ITVS funds inde- 
pensent producers ID ce programs Gl al 
aries. Omen сай deading March 16 1992 For 
mone: ITVS, PO Вон 75455. St Paul. ММ 
4,778 812-225-9035 


Job funding? Brocadcasbng s Gest ampere: 

18 consulunt nabi got better —i t tno biggest 
esame ir our Beyer hinteey! Asa- about our an 
меу "рї ol sennces. Medin Miketng. PO 
Бс. 1476-Р5В Parm Harbor FL ABBE tiri 
BU 786-3603 си lastik 813-787-5808 


Ge Sisler and Associmbles helps you Move un. 
Cc атар and. placement nein. reporters and mn- 
chins Audition tape hing 601-445-5347 


` ALLIED FIELDS 
_ HELP WANTED INS 


Communication: тыйат Slate Lirivergiby Sas B 
th rparson lorc its [линк gi Сантатанналеюғ 
aon Не шкі degree progeams in LEL laa ali 
tim, journalism and Communal sedes 
Tr йе тн nas 17 teworodrace Tacuty, 200 
Purges maw and 50 graduate stents 
к master's degreg programs Candidates must 
fod a Ph D. [ór equivalent) and most Tuae Geran 
tí ін әксеінеісе sm teaching and scnoalrshep 
Н: ok and врагу ene Corned Sand apphcamon 
апп wila o Gh Eon Search: Осетии на, De: 
coment of Cormmaonicabion. Indiana State Urie 
s: Tere Haube. IN ATBOS. Appelicabons received 
j^ -* Fiebnuary 17, 1902 cannot De assured сот жі. 
нола ІШІ 5 an AAEOE 


Bicadeasting: indiana State nrt gly nne Ap- 
^as for ап anticipabed Ісіпше-іғасқ азаа 
peser posbon, 10 teach courses in Birodeicasi 
д. amem, Тело Producton and Весі 
Wong Heal with (denial exepprtiee m ñr. 
br seh ge бту ип] communion teehoo- 
tos qi rTacotelevimon m education м bo Green 
[у ‘вагины conmideranon: РО or MA and pro: 
ін nal axpangence required  Commvirmen] bo ге: 
worm amd gcnearshup expected Ека of 
Ho Sw glleciivaness and protessipnagliechouty 
Бе "armanmi also necuired,. Send latter of applica: 
CURR uit and hne ҤНГЕН. ol recommentia: 
lo De Josepn P. Tener). Chairperson. Paci 
анг Seach Commie: Departmer ol 
"rurwcapon neus Male Uruversity, Тін 
^ dat, IN атқа Маған oR EN aer March 1 
"Uds сымы! Бе ошағаттым!) итап 


а um 
“DE 


Broadcast journalism educator. Fank Open. The 
- 4 Senpegy Schoo of хитит = seeking B 
‚ G6! юыитпанат educate wali extima pro- 
" wd enero A mesar в degree 15. pre 
"ed Teaching would focus on АЗ aspects. oF 
e Rast Кш, incipient) rd TV FEA рн ое 
bon, EMG. and oiher ralaled courses The 
oc his more tnr BOO majo in Sra fully nes 
ated undergriduage sequences and master's 
"i ға0 progres Salary mange 335.000 
= AXI Аромат берете: Jandary 31, ie 
7^0 sume f Rot К. Зинда, Saarch Char 
t ^ Ecnpes Scho of Jesmriirar Ono Urren 
Mheris, ОН 45701-2979. An Egui! Opportunity 
HET 


West Michigan broadcasting песке ге гул pro 
rrebon рм И ПГ m coordina amd prodacs ón- 
aif ритат. lor ТҰ mothe: Және lor breadcns aad 
pnl Бірте отеле ұраға ПЕН ОО gekpersonee 
Gere GARDE масу. таңатын ініні xls 
and IV radio Ген SS Seu ните" teri ama 
mne (Fite ote fumme wr sms Drs Fib- 
ruüry t). 15993. ny Қарап Freed: SWOVLU WOVE-TV 
МОНА YE Wrest Fillo; Gand Нарын MI 
20501, EDE АА 


MPLOYMENT SERVICES | 


Government jobs $16.040-559.23Q yr. Now 1 
ing Cad 1-805-962-8000 өзі. POTE. for curnini 
fara! ub 


Law enforcement jobs. $17 542-596 G82 у" Ро 
re РЕНИ Sale piel, созінен ға! albos Cai 
1-805-962-8000 Екі. K-7833 


On-camera coaching: Sinarpen Ту napot and 
anehorimqg ieleprompler. skis Produce  quirty 
dem tapes Grii. Piah sone wi Toner 
ABC News conmesporwben| “oup  Workinop 
Mamh:-23.914 937: 1719 Jule Eckhart Eckhart 
Srnec Producing 


WANTED TO BUY EQUIPMENT | 


Used 17 or VHS videotape. Looking for ge 
quinhtes Will pay өйт Сал гіш! vated 
301-004 3500 


Top dollar t your used AM or FM таптын Cal 
ok Trarsrom Dona р-а 1-454 


FOR SALE EQUIPMENT 


AM transmitters: Continental Hins MINTA TEW 
COAMCH 25KW COA Hant АСА 55V, Har- 
OCA SOXW Transco: B00-441-B454 


FM transmitters: ACA DOK, Coles TORN, GEA 
25Xw. Coiling TRW. Transcom 800-441-8454 


AM and FM tranamitter, used, axcesent commie 
(атат нй. Financing Жейн өр Trinicom 215. 
BR4-DBBO FAX 215-884-079 


BE-FM30, 1381. Completely тейін! tuned tD your 
Hecueney. warranty, wiFX«0. Transcom 600441. 
8454 

Broadcast equipment (used): АМЕМ transmitters 
HE'S, СП ж antennas, consoles, processing. bur. 
(ables виста, аре egugenent, тиме, etc 
Contient Commounscalions, 2227 Magnosa. sl 
Lous MO 63148 314-854-449? FAX 314 Db4- 
5427 


Blank taps. hall price! Poripct lor egiling: uttag 


pr "іші CONG, COM cides, ferme, siu 
cent projects. гілік, copying, atc. Elen eakad 
ed 34° widencasselas Quatanieed brondcast 
Quality Call tor aur new catalog To order call 
Carpe! Video Inc tol free. BOO-238-4300 


Lasst purchase option. used equipment for your 
reco. йуп Of cable operation? NO dawn рау: 
meni NO financigin up to 570000 Сагрегав! & 
Associaes. inc Voice: 204-764 6510. Fax 504- 
764-7170 


1000" tower. Standing in Altûn, Nebraska. Heavy 
Kline lower includes 6 18 coax. Purchase ё puce 
wilh tand and budding. or mava anywhere. Call Bill 
Kichai. 3053-785-В111 


UHF TV transmitters 2 avid TORVI TIOR. Low 
Бала 4 good Khystrons low price. Bill kichen Sun 
bull Media: 303-7Bp-H111 


Equipment financing: Mis ûf used 250 
тегіне no dian payment, пә fringes. nequid 
under $35,000 Наһпалсе gesting ратат 
Mak Wilpon Exchange National Funding  1-BOO- 
275-0185 We ndo stptup business 


Subcnrrier space for rent: 228947 subcarrier on 
50000 watt EAP Boston station. Call Larry Bruce ar 
WBMX 617-256-6641 es. бева 


Used television production equipment = Sen us 
n booth 1814 ar (he 1992 NAB Conseeabon January 
26 27.AÀ 28 i! the Shendan Washington: Hote! 
Washington, DC - Meda Concepts. (пс. 91В-252- 


C-Band transportable available or long or shon 
«um Bana. 5.5 Comiec gal TH antenna 3 nol: 
combining теран: redundant. generator. with gH 
who глеі. Call 1-800-534-5530 for inlonma: 
on 


Surplus equipment; 300 + equip racks tof зан in 
sock. immed dei. Naver used Similar Ta OPTIMA 


| RA-701924, Verica! cabinet widows. shelves 16 


быа! eec power stp (TG Vaca Wk 1970} “Сан 
Verda Mulimgs. 301-428-7353. Brent Bonne 27345 
or Norma бони x 23464 


Harris MIA SIE transmitter Sigo ахсаг, поида: 
Bon monitor phaser una, 3 155. Towers, 3 fina. 
more Gost $350,000 Asing $75 000 for all Wil 
Бөл ined ual ems: Gall M D Sith 205-52-30 
М.Е. трт | 


Uasedinew TV transmitters, iu^ power-LPTV. йг. 
bannas, cable. conmpciors STE s. elc Save thou 
sands Broadcasting Sysiems. bGe-582-6550 
Quality 34" broadcast tape: 60 menules $5 00 
702-597 41820. Groat dor апїгитин сй dishibutors 


RADIO N 
Ful bine drive-Time nirenscatiler weed К ma: 
ux market. FM Viaghengton, DC raro stamon. ? 
là 3 ves Ітегетенті on-am ізі ГІСІ TIRANE 
Pobre синли. quomlent wig. SES rant. 
ногу. Looking for Гансу, vrieimgent Сину and 
^ diy IO нЕ we? unc ене 
SEND TAPES AND RESUMES TO 
CHUCK MORGAN, WETT-FM 
5912 HUBBARD DRIVE 
ROCKVILLE, MD 20852 
WLTT-FM is a СВЕ owned station 
and ёп equa opportunity tm phy 


| KLBJ-AM, the news leader of Texas is 
looking for а Reporter/Anchor with at 
least two years news experience in a. 
medium market. This position requires 
a person who is aggressive, a sell- 
starter and displays great interviewing 
skills and is a team player. 
Send resumes and air-checks to: 
Janet Evans, News Director 
` KLBJ-AM 
8309 North IH 35 
Austin, Texas 78753 
No phone calls please! 


| _ | ا 


Вес casting Jan 27 1992 Classilied 47 


Classified 


Telecommunications 
Marketing Rep. 
NPA Satellite Services, a leading sup- 
plier of satellite transmission services 
for the radio broadcasting industry, is 
looking tor a marketing representalve 
wilh excellent presentation skills. Our 
services include X sporis satellite 
networking, transportable uplinking, 
adhoc network services and dedicated 
transponder channel leasing. Quali 
fied applicants must have: A proven 
sales track record [3 years minimum); 
excellant written and oral communica- 
tions skills; degree or equivalent expe- 
rence: technical sales experience, 


and demonstrated knowledge of the 
satelite and radio industry is pre- 
ferred. Salary, commision and bonus 
plan, company paid expenses and 
benefit package. Send resume, cover 
latter, and salary history lo: 


NPA Personnel—#147 


2025 M Street, NW 
Washington, DC 20036 
EOE 


MARK 
WAINWRIGHT 


"19 years experience ag morning. and 
atternoon dive personality 

" Phones, Rumor, intérviews and commou- 
пау imeoblvément 

‘Versatile partormer, «excellent produc 
(ЕНІ SKIES 

" Vanous alichecks available, meluding 
МЫН, Detroit; WISN, Milwaukee, WTIC- 
FM. Hartipra 

"Greal fit for newsgTalk ull-senace, or 
personally. adult tàrmats 


(914) 949-8596 


SITUATIONS WANTED PROGRAMING 
PROMOTION & OTHERS 


PROGRAM - OPERATIONS DIRECTOR 
PROVEN Восе Line riri [НЕН Accra! 
+ “мг п Pragram wig Pica edi Huge & n5 
Corp Gortain Godin McLendon pioli pa 
Ta inm РИЙ! dana s | will" МЕ Lendon Cip Gil 
wa Ни. А Luncom Seeks Нии г Tails Багі a 
| luirireund im Ton ОО 
David "Bob' Harper 
601-466-1596 


INVESTORS WANTED 
sient or Active Partner 
Needed For Radio Station 
Purchase in FLORIDA 
Confidential Reply 
to Box A-43 


SHARES AVAILABLE 
FULL CLASS C FM 
SEDONA, AZ. 
COVERING FLAGSTAFF 
& PRESCOTT 


213/652-6192 


TECHNICAL 
DIRECTORS 


In only tive years, OVC Network has be 
come the larges! and most successtul 
cable shopping network in that country 
now reaching more than 43 million 
homes nationwide This impressive 


growth has created a meed for a Techni- 


cal Director for eur exciting new venture 
The OVC Fashion Channel 

Working al our state-of-the-art laciity in 
West Chester, РА, you will work on a 24- 
hour television oparalion соло sav 


| eral robot camaras whià dureching ang 


lëchnical Әкесін B live TV show 

M vou have solid TY produchon (wx: 
pnence  knowiedoe ol Grass Valley 
Switchers plus a lot of ambition and enei- 
Пу, we d like to hear trom you 


We aller a competitive salary and Беге- 


his: including felecaian assistance 
Please mail or Зах your resume t: 


Maryanne Delaney, QVC Network 
Goshen Corporate Park 
West Chester, PA 19380 

Fax (215) 430-2368. 


We are an equal opportunity em- 
ployer, mf. 


3 ши own {ПШ € 
can sed " T" nih ат! m РШЕ tee Wi vic gn AS miedo 
gal ma ncn nee atten Plislional Wenther Hal- 
work. cur deu compuieried gruphiécs EERE 
тады. сі: қт ШТ oon mom and pro ü Kun you 
re urdupectacuuw apootucdy Cah Garin 

Call Edward Si, Ре” 
(601) 352-6673 


WON aed rnpriher 10 АДН. 


MIAMI CBS 0&0 
NEEDS PROMO WHIZ 


(PROMOTION WRITER/ PRODUCER) 


If you're an idea person 
with great writing skills, 
join our team. 


Must һауе al least 2 years experience win) 
and producing breakthrough on-air promo: 
for broadcast or cable with: а heavy amplas 
on news. promotion, including series, imag 
and dally tapicals. 


College degrees preferred 


Take your best shot. Send resume 
and бети) reel tà: 


PROMOTION DEPARTMENT 


WCIX-TV-6 
8900 NW 18 Terrace 
Miami, FL 33172 


CBS m an Equal Opperiunity Employer ard entoutage: 


PUBLIC NOTICE 
THE PUBLIC BROADCASTING SERVICE 
(PSS! wine ҒҒ lee д УЧАТ наған fu ree - 
решту ЖЕ Exacone The VELAT parva aw EY 
woe Ku-burd mieractus bvoswan ШИГЕ ал 1 Кетик 
ooo fences інгі Suydena must ғын T 
® WEET -BAF ан £5 gun mue 
Lr anu Ope qim urge HOES O dala pod vas 
VSAT networks ûl 200 « utm 
Coca andate inom 


Ma, (жел С. Wood, Dimector € 
Бали Бч ба ince 

1320 жата мен 

Alexandria. VÀ 22214 PBS 


(Té ТЕ 
Baadline tor response ka February 10. 199. 


TRAVEL FREE 
Dur company will Gig you (rave: anyone 
implice. in relurm Mat қош” UREN [Dipyn 
aur time Best travel ппсез aviae 
Limited Offtar—Call Now! 
Hyacinth international, Inc. 
Gerald Adcox, Jr. 
(904) 469-0787 


We'll give you all the credit - 


шш 
Ше 


FAX: (202) 293-ҒАБТ ОН MAIL TO: 


Classified Dept., 1705 DeSales Street, NW, 
Washington, DC 20036. 
We also accapt American Express 


Jan 27 1992 Broadcasbng 


ALLIED FIELDS 


iDADCASTING Magazine 15 seeking a 

5 Angeles based Sales népresentaive 

ап addition fo aur safi: Minimum. z 

am oulside sales experience required 

i owledce ot broadcast i naustry helpful 
Come AYE recu sed 

cCanADGcASTING, recently purchased Oy 

nats Publishing Company offers в 

morehensive benelirs package in angl- 

моа competitive salary Tor This pos- 


nace lonward your suma and salary 
ioeyuiremenis bo 
Nancy Logan 
West Coast Sales Manager 
инет Bas jazine 
1680 North Vine Street 
Hollywood, CA 90028 


сынч *io phona тала piere 


PROMOTION & OTHERS 


AUDIO PRODUCTION 
Full-Service Atlanta Audio-Video Produc: 
an Facility incorporated since 77 seeks 


bime audio engineer producer WOOT- 

ercialbroadeast TV -&  Pradio industrial 
крелелсе; Video Sync & Sweetening 
‘al BOB TRA, 404/329-0806 


| California Broadcast Job Bank i 
| For application information call 


(218) 444-2237 l 
| California Broadcasters Association | 


№. — жән — жән “m шыш s жән жән шыш G 


XIXXX X XX XX XX X XX XL. 3. жын 


HotLine "" 


i ТҰ Anchor, Варне а, WiectTWyW. Sports, Soi, 

! Русс оні ond Entry Level Job. 

Rache Doc Jockey, News, Program Duector, 
Gc ond Ente Lew! Кім 


1-900-786-7800 | 


А; ные ғә 0 ВЗ ықы АЛЫН. 


KU EG mC Er NC EK Z= ZZ = E ZZ Z T Nr BN BE XK 


j 
i 
J 
1 


| 


GOT THE 900 NUMBER BLUES? 
TRY MEDIALINE 
Тиз Job Laing Leader Since 1986 
МО OUTLANDISH PHONE CHARGES 
МО STALE, DEAD END LEADS 
JUST LOTS MORE REAL JOBS FOR 
LOTS LESS MONEY 
Га mcer cal BOO 2217 Aeon 408-458-520 


` THE BEST JOBS ARE ON THE LINE 
РО Beg ра Рәрчік Cece СА ЗАЗ 


Broodcasting Jan 27 1892 


-Я SALES REPRESENTATIVE | | 


SURE ый ШЕ FEY 
#1 ҰРҒАН, МИ CUF W I”, 
Pipsa: [Y] Radio jots, орау day 
(81 Teevipion jobs, updated daily 
[3] Moar “iyang resumas” 
Al Ka record “hating resumes ' ant 
em plcyvors hà record job opinna 
[B] Weekly memo to prose your біз 
кейге Теспгедуе 


1-900-726-JOBS 


|5 6 2 7) 


Eg cen ria 


^Find that Television 


j or Radio job this week! 


Tipi Маран 15 TV and Bao Jobs 


771-800-444-6827 


1 weet $05 Hornik $1995. 3 months Ha 


rer ce ia SET ie ай Las Fio Шым EHA? ғынды, & EEG 


EMT 
мап hine 
^13 Blows money andor coupons 
| Mu | Frons try to саыһ 


(309) 788-0135 


*AUCTION* 
45 Foot MOBILE SPORTS TRUCK 


Wednesday 
FEBRDARY 15. 1992 
at 10:00AM 
ELK GROVE VILLAGE, IL 


Inspection Registration Auction Location: 
Swiderski Elmciranics 
12040 Groenical Avenue 
Elk Grove Village, IL 


Equipped Tractor Trailer. 


Inagecbón and Begistiration onc Taesday 


| | ruary 18. 1992. Terms: Cash. Cerdied Checa 


of your Company C Tuck weji an Ireavocatr: 
ТҮ el Emai Worn aut Companys Ban 
ешагапнало Рат! Payrmen im Tur 
T2: EK NON on Thursday, Febuary 20. 992 
Ofllered by 


PROVID SUPPLY CORPORATION 
Call (314) 468-7297 


ПНЕ. Dy 


Midwest or Southeast 
If you have a problem FM 
station and wish to sell, we 
are interested in possibly 
purchasing the property. 
Tel: (704) 487-1589 | 


FOR SALE | zm nem 


Fi sty. mam 


йигити nic dta MAH [aste Се и am ЕУ 
ен dad гм, лаги). FL 
а. Gre rr Da НИМ m CH eT) тыра! 
tur m tdm s emirorenent Lay 
re ey 8 писа du 
The Deer River Group | 
Washington, DC. = (202) 559-1131 


ы келеме ҚАТЕ in 
| [түнү 70 ds Ira а Cnt "npe ri н MT ЧН 


S. FLA FULL C FM 


Booming Markel 
For Sale by Owners 


Reply Box N-50 


FOR SALE 

Class C ЕМ ТОКА АМ 
KMCM KEMTA Miles City, Montana | | 
Top audience share. Regional saqnals | 

Cover Souilh Еавиҥп Montana, 
Ment ад таг Sales growth. Steady ecanomy 
$555 000. Name your own terms | | 

Call Paul 612-222-5555 


Mississippi 1kw АМ 
Class A FM CP 
Profitable, good equipment | 
$100,000 
601-442-3602 
After 6 p.m. Peter 


VIRGINIA F.M. 


| Serving a large and desireable market. | 
“ New 6.000 watts = Great radio market = 
Great opportunity = Bargain at $395,000 4 
| * Minonties are encouraged 16 respond = 
« Dun miss this one! = 
FAX (803)-297-7186 


AM/FM COMBO | 

Colorado Ski Resort | 
$95,000 

Terms for Qualified Buyer | 


415-391-4877 
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50 Classified 


SECURED PARTY'S SALE AT PUBLIC AUCTION!! 
CAPITAL STOCK OF WGUL FM, INC., GULF ATLANTIC MEDIA 
CORPORATION and GULF ATLANTIC MEDIA OF GEORGIA, INC. 
OFFERING THE STOCK OF EACH CORPORATION AS A SINGLE BLOCK 
SALE TO BE HELD AT 
THE OFFICES OF DAVE NEWMAN AUCTIONEERS, INC. 

427 MAIN STREET, SAN ANTONIO, FLORIDA 33576 
THURSDAY, FEBRUARY 13TH AT 3:00 P.M., E.S.T. 


All of the issued and outstanding shares of the capital stock (the Stock”) of: (i) WGUL FM, Inc., a Florida corporation 
АСЕ"), (i) Gulf Atlantic Media Corporation, a Florida corporation ("GAMC ), and (iii) Gull Atlantic Media of Georgia, 
ing. а Georgia corporation which has commenced chapter 11 proceedings in the United States Bankruptcy Court for the 
Middle District of Florida ("GAMG together with WGUL and GAMC hereinafter referred to collectively as the “Debtor’’), 
will be offered for sale to the highest bidder at public auction by Rhode Island Hospital Trust National Bank, a national 
banking association (the "Secured Party"), subject to the terms and conditions set forth below. 


The Stock will be offered and sold pursuant to the Florida Uniform Commercial Code and the sale shall be subject to the 

following terms and conditions: 

1. The successtul bidder shall, at the time of acceptance al the bid, execute a contract to purchase the stock (the 
"Contract") and pay twenty-five percent (25%) of the amount of such bid. Such bidder shall pay the balance upon 
approval of the transfer of control by the Federal Communications Commission (the "FCC') in conformity with the 
lerms of the Contract, The Contract will be available for prior inspection upon request. All payments shall be made in 
cash or by cashier's or certified check payable to the order of ihe Secured Party 

2. The Secured Party may adjourn ihe sale hereby advertised or cause the sale to be adjourned fram time tà time, 
without notice or publication, by announcement at the time and place appointed for such sale. or апу adjournmants, 
eiu without further notice or publication, such sale may be made at the time and place to which the sale may be so 
adjourned. 

3. Right is reserved to the Secured Party to bid at the sale or any adjournments thereol and to credit the purchase price 
against the expenses of the sale and the principal, interest. and any other amounts owed to the Secured Party. The 
outstanding amount of the indebtedness of the Debtor owed to the Secured Party shall not be otherwise diminished 
until satisfaction in full thereof or release by the Secured Party. 

4. The Stock of each corporation is being offered for sale as a single block and must be purchased as a block by a single 
purchaser. 

5. The purchaser must: 

а. Purchase the Stock for investment purposes and not with the view to resale or other distribution thereal: 

b. Acknowledge that he has such knowledge and experience in financial and business matters that he is capable of 
evaluating Ihe ments and risks of investment in the Stock; 

с. Be able to bear the economic risk of investment in Ihe Stock; 

d. Be aresident of a jurisdiction where such sale may be consummated pursuant to an exemption from registration 
under the securities laws of such jurisdiction: and 

е, Represent in writing that he had access to and availed himself of such financial and other information as deemed 
necessary to make an informed investment decision before offering to purchase the Stock, and deliver an 
investment letter, in form and substance acceptable to the Secured Party, with respect to the Stock prior to the 
opening of bidding, 

Only persons who satisfy the foregoing requirements will be permitted to bid at the sale. THE SECURITIES HAVE 


NOT BEEN REGISTEHED UNDEH THE SECURITIES ACT OF 1933 OR ANY STATE SECURITIES LAWS AND | 


MAY NOT BE RESOLD, TRANSFERRED, PLEDGED. НУРОТНЕСАТЕО ОН OTHERWISE ASSIGNED IN THE 
ABSENCE OF AN EFFECTIVE REGISTRATION STATEMENT PURSUANT TO SUCH ACT AND COMPLIANCE 
WITH APPLICABLE STATE SECURITIES LAWS OR UNLESS THE ISSUER RECEIVES AN OPINION OF COUN- 


SEL, SATISFACTORY TO THE ISSUER, THAT SUCH RESALE, TRANSFER, PLEDGE, HYPOTHECATION OR 


ASSIGNMENT MAY BE EFFECTED IN RELIANCE UPON AN EXEMPTION FROM SUCH ACT AND APPLICABLE 
STATE SECURITIES LAWS. The issuer shall have the right to insert the foregoing statement on all certificates 
evidencing shares sold pursuant to this notice. 
6. Any sale shall be contingent upon and subject to compliance with all of the applicable provisions of Federal or state 
law, including, without limitation, Ihe requirement of FOC approval of an application for transfer of control 
7, The above terms and conditions of the sale may be subject to additional or amended terms and conditions to be 
announced al the time of the sale. 
Further information as to the sale and such other information concerning WGUL FM, Ine., Guill Atlantic Media Corporation 
and Gulf Atlantic Media of Georgia, Inc. may be examined by qualified sophisticated investors through Dave Newman 
Auctioneers, Ing.. Р.О, Box 1148, San Antonio, Florida, 33576 (No. (804) 588-3003). All information concerning WOUL 
FM, Ine.. Gulf Atlantic Media Corporation and Gulf Atlantic Media of Georgia, іпс,, shall be treated as confidential and 
each party requesting such information will be required to sign an agreement of confidentiality prior to receipt thereof, 


م 
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сепсе. Equipment + 700 Tower 


act Lou Kearn (415) 687-5471. 


181992 is pour year to become an 
| owner, ask about our great current 
| Listings or get on our mailing list, 


DISTRESS SALE. Full Power, 
ully Equipped UHF TV with Li- 


Can Be Moved. Top 55 Market, 
ny Reasonable Offer Takes. Con- 


" NEW ENGLAND MEDIA, INC. 


tee HOUTE Т. ST. ALBAMG; VT 05478 
P] B22-524-5963_ (F) BO2-527- 1456 


SOUTH CAROLINA COMBO 
COLUMBIA ADI 


* nozibyae cash How 

* new facilities 

"established Кита! 

“owner operated 

" underdeveltoped 

" eraadive financing 
DAM HAIGHT 

FAX 404-636-1361 


southern C-2 
C-1 pending... TOOK down 


So. Carolina Class A 
C-3 In Hand...$50kK down 
FL Coastal Combo 
Recently upgraded to C-2 

Top 10 Growth Market 


Central Florida 
Чем FM... Positive cash flow 


North Carolina 
Coastal C-3...549K down | 


(407) 295-2572 
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RADIO = Ty s LPTV 
| А бөлінетіні А Personal Service ғ 


7 SHERWOOD.. © 
SHERWOOD.‘ 


TV STATION 
[Full Power) UHF 
(Lake Dallas] 
DALLAS/FORT WORTH 
No Program Obligation 
Price and Terms Negotiable 
(B17) 267-9725 


Kepper, 


Tupper & 


Fugatt 


MIDWEST COLLEGE TOWNS 
AM/FM 
Upgradeable 


300 Knightsbridge Parkway, Suite 250 
Lincolmbire, Hina 60069 
Phone: 708 / 514-9258 


WILL NEGOTIATE 


ЕММАМ Qualilby sialiors & area 
ЕМАМ Bneautilul college town 
FMAM Sales & CF upin 9 
FMAM Came out big in book 
FM CF & sales way up 
FMAM Td Cómics small-terrms 
Network & Ind TVs make offers Mi & OH 
ATC Regsiered Contractor 
THE CONNELLY COMPANY 
(813) 287-0906 e FAX (813) 289-0906 


5401 W. Kennedy, Sulio 480 
Татра, FL 33609 


WERE FKSHTING FOR 
YOUR LIFE 


American Heart 
Association 


| containing а légal holiday 


| writing. 


g? 
E 


BROADCASTING'S 
CLASSIFIED RATES 


spondence pertining 10 is засоп shu 
io this: zc 
о 
1 ен St., ashing- 
ton, DC 20035 202-659-2340 (іл Тт! ОП 
only) 


Payable In advance. Check, money order or 
credit card (Visa or Mastercard): Full nd Gor: 
rect paryrment must mecompar all orden. Ай 
orders must be in writing by allar fetter or Fax 
202-283-3278. И дй 3 made Бу credit 
card, indicate card һас expirsüon dala 
and daytime phone number 

ГмыкИіпе is Monday al noon Eastern Time for 
the following Monday's: пи. Earlier dead- 


linas асығу lor issues published daring а week | 


А преси notta 
announcing tne earlier deadline will bú pub: 


ORDERS, 
CHANGES. ANDOR CANCELLATIONS WILL 
BE ACCEPTED. 


Whan placing an ad, indicate Ihe EXACT cai- 
koc Helge: Ho Television, Racks. Cable. or Al- 
бей 


Wanted or Situations Wanted) | 


ps, Mews, etc. TT Bis MITTEE: 


| каш elites we will determina the approgri- 


Min Cabiegory жен E CO TON 
goods will be fun if à | тісте ін noj ine 
ciudad. Mo personal ads 


Fetes: Classified Galinga (non-disptay). Рег 
issue: Нар Wanted: $1.50 per won; 530 
minimum. Situations Wanted: 75% рег 
word, $15 weekly minimum. All other cassifi- 


‘cations: $1.50 per word, S30 weekly minimum. 


(minimum 1 inch, 


quet. i 
$13 per inch. For Sale Stations, Wantad To 
Buy Stations, Public Notice & Business (HF 
portunities advartising require display space 

algun rie] on display арас. 


| Blind Box Service: [in mddison to basic ad- 


5 wanted: Мо change, 


to ads with Blind Box numbers 
addressed 10- Bax (latter & num- 
| BHOADCASTING, 1705 DeSales 
. Washington, DC 20036. Ріваве do 
‘tapes. 


{i 
is 


EE 
| 116 
"i 


| court: Count gach abbzeviülion, me 
lú figure ot roup B figures of lotters 


Tha publisher i$ nol responsible for erar In 
ining dua to Шедізіз copy—all сору musi 
5 clearly typed or printed Any and all az: 
rors mus! bà reponed to ine Classified Ad- 
Dopariment within 7 days of pubi- 
cation a. Mo credds or make pgoodg wil 
ре made on errors which dà nor materially 
altect ihe advertisement. 
il esi reserves ihe right to адаг classi- 
сори, to contorm with the provissons of 
Tile Vil of ina Civil Rights Act of 1864, a5 
amended. Publisher resenees the right to Bh- 
twevigla. alter, or reject any сору. 


Classiiad 51 


Broadcasting's г By The Numbers 


NASDAQ: 620.68 (-1.6194) 
SEP Ind.: 496.18 (-0.627%%) 


STOCK MARKET PERFORMANCE AVERAGES 


100, FROM JAN 1991 TO JAN 22,1992 EP та: 8-18 CO) | 
957 

1000 -0.77. 
| a 1434 | 

800 | | =, уы, 
ТЕПЕ ЕТЕ eae 
400 Бер гүм | 


Jan?! — Feb?) Marl Apr?! Меу Jun?! М9: АА берді 009: Novo) Daol Janî 
Binusdensting Beg + Other Interests Cable Programing Equipment £ Engineoring Sorvices 


PERCENT CHANGES IN e . 
AD EXPENDITURES SUMMARY OF 


1989 VS. 1988 BROADCASTING & CABLE 


BROADCASTING 


Ы Ваау" Е 
. SPORTING TL 
т” | Commercial АМ 


jn | Commercial FM 

ET | Educational FM 

430 Total Radio ` 

-35 35.355 Commercial VHF TV 


Commercial LIHF TV 
Educational VHF TV. 
| Educational UHF TV 


| WHF translators 
_ УНР translators 


CABLE 


Total subscribers 0 
87,433,000 
11,135 


" паса дра С-и Баған. | Pocwtrüfión pecoorngas one ol TV houtehokd universe of 03.1 million 
(Conainucion perii jr лил! TV Па) йөрү "waimate itii. 
кини Nietsan. RETA пе Bireaccamygy's mn іненеген 


Jan 27 1982 Broadcasting 


For the Recordz 


A. compiled by BROADCASTING from 
jan, 13 through Jan. I7 and based on 
filings, authorizations and other FCC ac- 
Шт 


ي 
OWNERSHIP CHANGES‏ 


Аг Btatians 

а-ПЕЗІРМ) Jonesboro, AR iBALHBS2O102GU. 
ipo 1 mhz: 2 Kw: ant 290 fr. )— Seeks assignment 
of coenae fram KZ Radio Lid, to TM Jonesboro Inc 
fer 510 and assumphbon ûl dett. Seller 6 headed by 
Loot Schaal. Buyer is owned equally by Billy H 
Thomas and Jory E. Morris, who are each 25% 
аниса ОГ KZ Broadcasting Mc, genera! pari- 
гез Of алуым, and licensee of KÜEZIFM) Jones: 
beo, КЬМЛАМЬКХОМЧЕМ) Hol Springs and 
RHIAN Greenwood, all Arkansas; WXLS AKA. 
FM Bünu-Quifpor and W.JKXIFM| Eltsvilie, botri 
Марур, and КААМ) Togi, LA. Filed Jan, 2. 
&-VOY(AM)KTPHFM) Mojave-Tehachapl. СА 
(AM) BALBTTZPAEC: 1340 khz- 1 Ки: FM: BAL- 
Не? ЕПС; 103.1 mhz; 3 kw; ant. 580 М. 
Seks assignment of icense from HPW Communi 
colons Ine № Tha Park Lane Group Inc. for $1.82 
sion ("Changing Hands, Dec. 23, 1991). Seller 
ш тәлімі by Meakin Winters. and has no oihar 
5035453 interests. Buyer is headed by James H. 
Levy. who, along wilh other directors ol assignee, 18 
ы n ipd parry in hcensee of KPPLUAM)KTMXIFM) 

wise, СА. Pied Dec. 24 


" Weevil Temple Terrace (Tampa-St Pe- 
tee ініге), НИ 1300 bh; 5 kw-D, 1 
ке N)— Seeks transter ol control fram WTEM На- 
$e ine. 10 Hispanic Broadcasting Systems inc. Tor 
$645,405, assumplion of debt. Sellers ane Frank S. 
Сато, Jacob М, Buchman and eslala ol George 
W. Marwey Jr. and has па other broadcast inter- 
- i Buyar ia headed by пасо A. Baez, and has 
шпег майса interests. Filed Dec. 31. 


EY VXGOLAM]-WSKSIFM) Milledgeville-Sparta, 
GA (AM: BAL92030265 1060 khz: 1 КиО: FM: 
B^ HnsaDTOPGW: 87,7 mhz: 3 kw; ant 328 tLe 
mr a дачагитиип! of licensa irom Aexandar Milch: 
c ammurcations Corp. to Good Medcne Ramo 
G4 inc. for $185,000. Seller is headed by James À 
Кати, and has no Mhart broadcast мінезін. Buyer 
5 ended by Frank Соракіаа Jr.. and has no other 
bir aden interests. Filed Jan 2. 
"GTIF[AM)-WJYF(FM)  Titton-Nashville, GA 
(АМ: BALSPDIOTHF; 1340 Еһ: 1 Ка: FM: 
B^LHa20107HG; 85 3 mhz: 1.2 Kw; ant 500 [t)— 
Ботка assignmani ol license rom Tilt Атаа. Radio 
Inc 19 Tilton Aado Partnership for 2600.000, Seller 
= поа by David G. Handy, and has mo other 
csias inienesis. Buyer is owned equally by 
eral partners Ronald D. Griffin, Ronald А, уоп 
: Robt L Yoni, who meo have ілінгенін in 
TIGIAM Brunswick, GA. “Aono Топы owns 
LY AM) Soringlield, OH. Filed Jan. 7. 


*ASM-AM-FM Albany, ММ (АМ: БА. 
11283Е4: 1150 khz; 2.5 kw-D, 23 w-N; FM: 
'PM011221EM: 105.5 mhz: 3 kw: ап! 100 НЕ 
AS assemmen of CP from Seimi County 
сав Inc. із КАЗМ of Minnesota Inc. l'or 
370.000, Seller is headed by Barbara Gretsch, 
Қы mo other жойы interests Buyer ts 
ded Бу Robert Е. ingsiad. and 5 1009s share 

m pl [кшт ol KGEX-AM-FM Рига, SD; is 
"wal partner of licensee of КВУРАМ, 
ЗЕМ) Holcomb-Garden City, KS: 80% share: 
der of licensee of КҚОА(АМ)-ККРНІРМІ Kear- 
НЕ; 100% shareholder of licanses о! 


Я ж жəн rem per: т 55% с 


= | 
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"n abi n 
Soles Dii Vw — kara atts- Не 


- MAE mi Ze 


тн Aaron trans transmitter TRO 
1mamimiücr power у: Lor ‘unl —unfimiicd 
— юш vie = г walls; *— nunpenseenc ial. 
Sik groupe of amber: жапа. wi Ендіше Changes 
fey uty Ünc nein ца 


KDHL(AM]-KOCLIFM] Fanrbault, МН; and appscant 
lor new Glass C2 FM a Faribault, MN. Fed Dec: 
23. 


mKLUK(FM) Laughlin, NV [BTCHS2OTU3HW. 
107.9 mhz: 7.85 kw: ant. 1,8553 H. )— Seeks ныл 
of control among stockholders of licensee H & Я 
Broadcasting Ine.; transtoror Jackie A. Reeves will 
reduce. her ownership anterest from 60% % 30% 
Stockholder Gian A. Hing i$ also stockhokfer of 
licensee of КТІСІРМІ Tye, TX. Filed Jan. 3 


m WJMR[FM)  Fredericktown, ОН [BALH 


| e20106HH; 90.3-mhz: 3 kw; ant 300 fL —Seeks 


assignment ol license from Ohio: Broadcasting Sta- 
lions Inc. to Sohmar Communications Inc. for 
5325.000. Seller is headed by John MeKiniey, and 
hus па other broadcast interests. Buyar = headed 
by Anene Ü. Bonach. and hi$ no other bioadcas! 
гіт, Fed Jan. Б. 


m"KWVA(FM) Eugene, OR (ВАРЕО91121900: 
BB.1 mhz: .5 kw; әлі, 221.B Sacks assignment 


| al CP tom Unversity of Oregon Foundation 16 


Associated Students of University of Oregon for гю 
compensalion. Trustee in smiler, Carolyn S. Cham: 
bers, is president of licenses of KEZNTV) Eugene, 
ОН. Buyer is headed by Joseph А Grube and 
Jennifer ¥: Bis, ard has гиз other broadcast Inter. 
eats Filed Dac. 15. 


eWYHA(FM) Beaver Springs, PA ІБАРН- 
a20103HW; $06.10 mhz; 375 kw; ant. 400 fL ]— 
Spoks assignment of CP tram Магу Anne Fleisher 
io Mami Me, tor $50,000 (“Changing Hands,” Jan. 
13). Seller has no olher broadcast іміргезіз. Buyer 
ін headed ty Pryor Е. Neuber Jr, and із also pur 
chasing WWBEIFM) Milflenburg fom Fleishers 
husband (6 below). Filed Jan. 3. 
a WWBE(FM) Milflinburg, РА (BALHESZUTOOHX, 
88.3 mhz: 3 kw. вам, 150 fL) —Sogks assignment of 
license from Hale Communica bons. Inc. to Marnu 
ыс. for $725,000 [Changing Hands, Jan 13). 
Seller is headed by Mork Flashi, and nas no other 
brondcas! interests, Buyer is headed by Pryor E 
Менн. who is also purchasing WYHA(FM) Beaver 
Springa. PA, trem Fleishers wile [see above). Fired 
Jan 3 


s WTAW(AMEKTSRI(FM) College Station, TX 
(AM. BAL920106HU; 1150 kiz, 1 kw-D, 800 wily, 


| FM: НАРІНФОПИЯЯАНУ; 92,1 mhz; 3 kw; ant. 275 


It.j--Seoks assignmimnt of license (WTAW) and СР 
(KTSA) from Hicks Broadcasting Con to Bryan 
Broadcasting L C. for $500,000. Sater is headed 
by am R. Hicks; and їв owned equally by troth- 

ars Wilka, AL Steven and Thomas Q, Hicks. Buy- 
er will ba owned 95% Бу Thomas Q. Hicks and 5% 
by William Hicks. Wim Hacks is 10% voling SIbER- 


holder in Мау EBroadcasling Ime, сепа of 
KULFIFM) Branham, TX. Steven Hicks ig 100% 
owner of Capstar inc, 5% param of ligens- 


| wotng 
ees of WUDEJAM) -WMSILFM) Jackson, М5; WSS. 


AM-FM Groonvde-Gray Coun, SC, and WStx-FM 
Nashwite. Filed lan. 6. 


BKTSM-AM-FM-TV El Paso, TX (AM: 
BTCSU20108KF: 1380 khz 5 kw-D, 500 w-N; FM: 
BTCHS20108K: 99.9 mhz; 87 kw ant. 1.820 Ir. 
TV: BTCCTEXOH DSXE: ch, fk 315 kV. 427 Kw. Ac 
ам. 1.910 h i= Seeks tranater of cantrol of Hêfê 
Mis Sale Broadcasting Co.. from Amerirust Texas 
Independent Executor of Estate of Kart О. 
WA Sr. to El Paso Community Faurdalion for ги 
тюеннағу consideration; assignment ig part af will. 
Licensee is headed by Janice Windle, and has: no 
pier broadcast interests, Faid Jan. б. 
m KWZD(FM)] Hamlin, TX (BALFISSOTOBHK, 103.7 
mhz: 100 kw; ant 905 It.j— беке Leal 
license irom William R. Rice ine., receiver, io B & D 
Communications ine, for $265,000. Seller was me- 
ceiver ior assignments of WYTL(IAM)-WPFRIFM] 
Terre Haute, IN; which were recently approved. 
Rice has Mso been appointed receiver for 
ҰҰКЕЦЕМІ Села, OH, to be Нені shorty. Buyer is 
headed by Robert H. Holaday, and is licenses ol 
KICR-AM-FM Oakdale, LA Filed Oct. Б. 


Actions. 


| эКТНЫТУ) Sitka, AK (BALCTS11113KI; ch. 13: 


199 w-MV; 39 wA, ant. -;B2 f| Granted assigne 
ment of license trom Dan and Kathe Ерла, tus 
band and wile. tà Sitka News. Bureau imc. for 
$250,000. Sellers һауа no other: broadcast inter- 
ests. Buyer is naaded by Marty W. Baggen, and 
nas no other broadcast interesia, Action Jan, 7 


m WKXM-AM-FM Wintield, AL АМ: 


| BTCS811115GR: 1300 khz; 5 kw-D. 30 weld: FM: 


BTCH811115GS5; 105.9 mhz, 3 kw; ant. 328 ILj— 
Granted transfer ol contro! of Ad Media Manage 
тем Corp. w Hanper-Masnard Broadcasting for 
vision WEXHM-FM is СР; application for license 
Seller in headed by James B. Pate, and 
hes no other broadcast interests. Buyer is owned 
by gonetal partners Maxine Harper (67%) and Jack 
Mano 133%). and has по other broadcast infer 
esis. Acbon Dec- 30. 


= KUKI-AM-FM Ukiah, СА (AM: BALGITIZ2EF; 
1400 них ! КА FM: BALHOTIIZ2EG; 103.3 
mhz: | wc аги. 1,840 fe )—Grántied assignment of 
ісініеф from James D Johnson to Ukiah Broad: 
casting Corp. for $465,000 ("Changing Hands, 
Dec ? 1031). Seller ia trusbea tor estate of Fenton 
Broadcasumg іме. and has по other broadcast in 
resis Buyer is headed by Keith Bossman and 
John LaRue, and backed ‘by Stralepe Products 
Corp, 1605} and Abed Conmuncatons Equipment 
[A0 S3, Laut із permittee of KSPYIFM) Quincy. 
CA. Action Jan. 6. 


и KWLI(FM) Eagle, СО |BALHB!1029HO. 101.5 
mhz: 36 Rw: ant. 2:210 fr. Granted assignement of 
licanse fom Joyce Commurscations Inc № High 
Country Communications Inc. for $500,000. Seller 

is headed by Robert J. Joyce, and nas по other 
یا‎ interests. Buyer ts headed by Burke Ka- 
pian, and has no other broadcast interesis. Action 
Dec. 24. 


m WAYPIFM) Holmes Beach (Sarasota-Braden- 
tan), FL [BAPH811106HJ.- 98,7 mhz; 3 kw; ant 328 
"өпті assignment of CP inom 98.7 Parner 
ship tà Арат Broadcasting Corp, lor $2: million 
(^Changi Lea Мау. 18,1981]; Soller is head: 
ed Бу: Pierce, managing pater mne has no 
olher ын interests, Buyer із headed by Nor: 
man А. Alpert (80%), who is also 91% owner of 
Alpine Broadcasting Corp. licensee of WAVV[FM) 
Marco [Fart Myers}, FL. Action Jan. 2 
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и WUVU(FM] 51.  Augustim, FL (НАРІН- 
$T1120HJ; 87.7 mhz; 3 kw; ant, 200 [t.)—Granted 
assignment ol CP Iram Shull Broadcasting Co. іне. 
16 Todd Communicalioóns Ine. for 512 million. Sali- 
er is headed by Shue, and is also licenses of 
WFOY(AMI St. Augustina, FL. Buyer is headed by 
Тода Parson, son of Bud Paxson, loner owner ol 
Home Shopping Network: he has no other broad- 
cas! interesis Acton Jan. B. 

a НОТУ) Peoria, IL (HTCCTST1TOTKN; ch. 19: 
2240 kw-V; 224 Ня-А: агі, 536 fL ]—Cranted trans- 
fet of contol fom Adams Communications Corp. № 
Paul А. Brisselhe; sock purchase agreement wil be 
submited when (тіні Purchase Includes boons- 
ва sialions of Forward Communications 1l and 46 
subaidianas. VANLP(TV) Springfield, МА; WILX-TV 
Onondaga, МЕ KOSA- TV Odessa and KALZ-TV 
Wichita Falls, both Taxas; WTRF-TV Whenling, 
WV, and WMTV(TV) Madison and WSAW-TV Wau- 
sau, both Wisconsin (nee below). Seller is headed 
by Siephen Adam. and is also licensee ої 
WWAY(TV) Wüminglon and WOGKL-AM-FM Char: 
ions, both Mor Carolina: WLAL-AM-FM. Grand 
Rapids. WGTU[TV] Traverse Cay and WGTOITV] 
Saut Ste. Maris, ай Michigan: KISS-AM-FM Torpi 
Hills-San Anion. TX. KOOL-AM-FM Phoenix: 
МІОК:АМ-РМ баша; ЕНІНІРМ) Boulder. CO: 
KEZK-AM-FM St, Louis; KCBO-AM-FM San Darga, 
and WHBO-TV Memphis. Adams also has applica- 
lion pending lor assignment of КОКСЦАМ) Litieion 
(Denver), СО, Brissang, who ke president of tolevi: 
nion division of Adams Communications Carp. 
holds 4% inberest in assignment stations and also in 
МИЛАТА Wirninglon, NC. and WHBO-TV Митт 
phis. He al&o has 16.59% interest in WREDCITV) 
Durham, МС, Action Dec. 24. 


BKULT(AM) Ulysses, KS [BTCBTIT2TEA: 1420 
khi. 1 kw-D, 500 w-Nj—Grantted transter of contre’ 
of licensee Grant County Broadcasting Co. Inc. in 
bank mapossessson Liomnsoo із headed by Sam 
Eliott, nnd has no other broadcast interests, As. 
agrees ans Cibzens State Bank and Southeast 
Kansas Bank Action Jan. B. 


m WFOV(FM) Pittsfield, ME (BAPHSOTOSSOHE: 
89.5 mhz, J kw; an. 243 N.)— Granted assignment 
of CP trom Tanist Broadcasting Com. ta Action 
Commurscations Partnership ier $5,000. Saltar is 
headed by T. Barton. Carter, and has interests in 
WTBLUI[FM) Bar Harbor and WHAAIFM) Madison, 
bom Mane. Buyer is héaded by general ir hort 
Beverly E. Dodge (75%) and Howard L. Soult 
кезен and has та other broadcast interests. Action 
am. 

в WWLPITV) Springfield, МА (BTCCT911107KH; 
Сп. 22; 4170 kw-V; ant. B77 Н —Gaanted transfer ol 
control thom Adams Communications Сояр. lo Paul 
A. Brigsetie: stock purchase agreement will be sub- 
mitted when finalized (300 WHOLTV Peoria, IL. 
above). Action бес. 24. 


a WILX-TV Onondaga, MÎ (STCCTS11107KM: eh. 
ІШ 308 kw-V; mm. 970 ft;—Granted iransier al 
control from Adams. Communicators Com. to Paul 
A. Brissetie: stock purchase agreement will be aut- 
mied when finalized [see WHOLTY Poora. IL. 
above]. Acton Dec. 24, 


m KDAL-AM-FM Duluth, MN (AM: BTC811107HD; 
BIO ких; 5 kw-U: FM: BTCH911107HE: 557 mhz; 
100 kw: ant. B30 f.) —Grantied transfer of control 
within licensee Shockley Communications Corp. Tor 
$1.85 million. Transfer includes WOLX(FM) Bara- 
ieee hea Ml. Sailers snes gee ЕЕ Wisconsin 

Бои are Terry Shockey and 
Sandra K husband and wie, and are 
herede hair combined 53 58% interest in Shock- 
Мну Communications io combined 29. B*., t be Sold 
Bü sharngholders. Action Jin B. 


&KYIB(FM) Okimhoma City (BALHSTT112GQ: 
ВВ: mhz; 100 kw. ant. 1,108 fH.) —Granted issig 
meni of license from Zumma Broadcasting Со, to 
Deset Commurnscatons Hi Inc. for cancellation el 
debts cred lo Greyhound Financial Corp. as con- 
Biderabon. Soller із headed by Thomas W. Parrish, 
песента. Buyer ін headed by Gregory C. Smaks 
and Greyhound Financi Corp. (10055). Smalis ің 
ا‎ онад МАА РМ) мела. КҮ, Action 


| &WYPAI(FM) South Boston, УА 


и KMOWIAM)-KEYI-FM Austin-San кке ТУ 
(AM: BTCBtUSTOEA: 1490 khz. 1 jf FM: 
BTCHSIDHIDEB. 103,5 mhz: 100 kw. 1,28D 
It.) Granted kansia of eontrol hom B Com 
murmcatons Associades ПИ 10 Pegasus H- 
ing inc. for $421,938. Seller is headed by Charles 
Burkhari, who has 18% interest іп WANS-AM-FM 
Anderson, SC Buyer 


WJBF(TV) Augusta, GA, and KSCH-TV Stockton, 
CA. GE Capital's parent, General Electric Сол, 

owns Natonal Broadcasting Co., which owns and 
operates six TV's. Action Jan. 8- 


и KMOW([AM)-KETI-FM. Austin-San Marcos, TX 
JAM: BALBT1113ED:; 1490 khz 1 Км: FM: BAL- 


HB11T13EE; 103,5 mhz; 100 kw; алі. 1,260 №)— | 


Granted assignment of license from KEYI-FM Pmt- 
пега Lid. to Mercury Broadcasting Со. Inc for 52 
million Seller ia چ ی‎ E al р 


ng ma headed ao Thomas А, Crow: 
key and Paul A. pides ond із licensed of WAPA-TY 
San Juan, PR; WJBF(TV] Augusta, GA, and KSCH- 
TV Stockton, СА. G.E. Capitals parent, General 
Electric Corp., owns National Broadcasting Corp. 

which mana and óporates six TV &. Buyer = head- 
ed by Van H. Archor Ш, and has no other broadcast 
іпівгеіс. Action Jan. B 


m KOSA-TV Odessa, TX (BTCCT911107KF: ch. 7; 
316 ewe) ant. 752 ft] —Granted {голае of control 
from Adams Commurscaniens Com. lo Paul A. Bris- 
sette. slock purchase agreement will bir submited 
when "ina&red (san WHOITV Peona, IL, above) 


m KAUZ-TV Wichita Falls, TX (BTCCT911107KO: 
ch. 6; 100 kw- V; and. 1:021 n.) —Granied transfer of 
conte! (rom Adams Commiunicabons Corp. to Paul 
А. Brissetin: slock purchase 
miti&d when finalized [spe 
above). Acton Dac. 24 


НОТУ Peoria. IL, 


(BTCH- 
g'tO3TGR:; 95.3 mhz: 2.69 kw; ам. 151 fL] —Grant- 
ed Маланы of control wilhin licensee Virgilina 
Broadcasting inc. for no cash consideration: pur- 
pose i io consolidate with WHLF(AM| Бошін Bos- 


| ton ta form one corporation. Amy Moran is transfer 


ring 51% пі алок tà husband Timothy Moran. whe) 
Dans 75%, ol HLF, and also owns Moran Comma 
nations Inc, licensee of WSMYIAM)-WPTM-FM 
Weldon-Rpanoke Rapids, NC. Acton Jan. 3. 


AB Sapang] ain [BALHB10BO5 D; 
m ant Granted assignment 
Of license from Pacific Matracom Northwest Inc ю 
Lance International Inc; nment is partial sm 
Barment by original Bcensee, Michael Siegal, to 
Lance International in bankruplcy. Seller is headod 
by Frank Wall, trustee for station, and has ng other 
broadcast inieresis. Buyer is headed by А М 
Hochatadr, and has no other broadcast interests 
Achon Jan. 3. 


m WTAF-TY Wheeling, WV (BTCCTSO11107KJ; ch 
7; 318 kw-V; ant. 960 Fi.) —Grantpd transfer od con- 
Wo from Adame. Communications Corp. іс Paul А 
Birissetta: shock purchase will Бе зити 
led when finaized [sen WHORTV Peoria IL. 
above), Action Dec. 24. 


= WOLXIFM) Baraboo and WZTR(FM] Milwau- 
kee, both Wisconsin MAOL: BTCH811107HF, 
949 mhz 37 kw; ам. 1,298 М: WETR: 
BTCH811107HG; 95.7 mhz: 34 kw; ant. 610 H )— 


| Granted transfer of control within hognsee Shocklmy 


Communicnbons Corp. lac $1.85 mallon, Transler 
includes KDAL-AM-FM Duluth, ММ [see above]. 
Action Jan. &. 


и WMTV(TV) Madison, WI (БТС ТЕТТЕ: ch, 
15. 794 kw-V; аға. 1,160 It.) —Gransed transtar of 
central from Adams Commuricatiens Carp. jo Раш 
A. Bnesatle: stack purchase agreement wili be sub- 
matted when fhnaxped (neg TW Peria, IL, 


reemani wal be sub- | 


above] Acton Dec. 24. 


и WSAW-TV Wausau, Wi |[BTCCTS11107KK: c 
T: 318 КМ; gni, 1,210 MH. }--Gramied bania rí 
contol from Adams Communications Corp. ю P.» i 
A. Brinsntto; flock purchase agneerment will be z: >;. 
mied when finalized (see WHOLTY Prong “ú 
above). Acbon Dac. 24. 


NEW STATIONS 


Applitetions 


a Wickes , AZ |BPH81121B844)—Circia 
ео Қ Inc. Seeks 017 mhz: 1 5 kw: a 

Sm Address; 1201 North Tegner, Мс 

vay. and i еее ol ТӘМАМ Wickenbony, AE 

way із | 

Filed Dec. 18. 


а Baker, СА [BPH9113224MB)— Deser Poppe: 
ing G.P. seoks 94.9 mh: 155 kw: ам. 127 - 
Address: 13260 Winona Rd. Appia Valley, СА 
82308. Apphcant is headed by Jonathan D. Si 
phenson and Alihan Вашоғв, who аға йіне ar: 
м amployes of licensees of KKIS-AM-FM Pittsbu; 
Walnut Creek and KZXY-AM-FM Appie Walley, Ec ^ 
Casoria; KTAR( FM) Loveland, CO; WHMA: A: 
ЕМ Annesipn, AL: KAWARIFM) Carson City, NV, are 
WEEX(AM)-WHKAIFM) Chillicothe, CH. Filed Da 
m Lonwüod, СА [BPHO11220ME|—Desert Brow 
casing СР. seeks 969 mhz: 1 kw; алі 247 : 
Adress: 13260 Winona Fd. Apple Valley, Сл 


| 92308. Applicant is headed by general рапта 
| Jonathan D. Stephenson (95%) and Аа Bauer: 


(5%); and is also applying lor rw FM at Baker, CA 
Із above]. Filed Dec 20. 


u Santa Ynez, СА (BPHS11224MG}—Kaein | 

Wood seeks 105.9 mhz; 6 kw; ат. «141 m. Ал 
dress; 2300 Forrest Ra, Winter. Park, FL 3276: 
Amaya has no olher broadcast interesis, Ба 


m Miami (BPCT811227 me Broaden. 

ing Co, seeks ch. АБ: 3012 kw; ant; 310 m. А 
dress: P.O. Box 38, Carlisle, РА 17013. Appiani = 

haudad by George F. Gardner, who is contre 
ztockholkder ol &censea of LATY ҰҰАПАҒ at Dil: 
bung. WESBCJ Нені Lion and 4 LPTVs ді ебало: 
all enaytvarsa Filed Dac. 27 

и Miramar Beach, FL (BPHBI1224MD | — Mark n: 
Aeon Сапег seek 106.3 mhr: 3 kw; ami. 100 ii 
Address: Rie. 2, Box 2810; Santa Rosa Beach. ! i 
32459, Acnlcanis һауа no ether broadcast vili: 
mala. Fiad Déc. 24. 

m Miramar Beach, FL (BPIHO11223ME)—Howna- 
B. Dolgoll senks 106.3 mhz: 6 kw: ant. 85 m. Аг 
tess: 3186 Ferns Gen Dr, Tallahassee, F 
222308. Applicant Es sole stockholder ol licensee an 
сатар maniga of WUNMXIFM) Tatahasses, F! 


ied GA ([BPHU11227MB]—Bastwc 
Broadcasting Group Partners seoks 923 mhz. Э 
kw. ani, 100 m. Address: 1081 М. Cherokee Ad 


| Social Circle, GA 30275, Applicant is headed 0 


general partnors Н.Н. Anderson (85%) and Pana 
A. Paves (1555), and has no amar broadcast inte: 
gata Ғінмі Doc. 27. 
mHostwick, GA (BPH811226MB]-—Bottwc- 
Broadcassng Partners GP seeks 92.3 mhz: 3 kw 
ам. 100 rm. Address: 1650 Tysons Blvd. Suite 7 
McLean. УА 22102. Apnlicant m headed equaly 0 
general partners Charles E. Giddens and Paul C 
con Slopa has immensas in [бише f 
WTSH(AM Rome, WZOT(AMI-WTSH-FM Ros 
тай, WSTT(AM.WSNI-FM Thomisidae on 
WOGMOGIFM) Crawford, all Georgia, and WPAP-FI 
Panama City, FL. Gaidens has inipresis in Broad 
cast Invesiment Associales Inc, Sauthem Broad 
casting Companies Inc and New Broadcast Iris 
ment Properties Inc. Filed Dec. 26. 


и Statenville, GA (BPH911226MC)—LaTnunus 
Productions Inc. seeks 98.7 mhz; 6 kw; алі. 100 m 
Address: 1103 West Magnolia SL. Vakdosta, б^ 
31601. App&cant is headed by Waren Loo, and has 
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| мн - - = — | 


по cer broadcast inleresis. Filed Doc. 28. 


ас-зіпені, MM (BPHO20106MC)—June А, Per- 
c sies 1025 mhz: 6 kw; ant. 100 m. Address: 
мг? Sylvan Bench Lane W., Brainerd, MN 56401. 
інісі rs assistant ranger of licenses of 
VSAM) Brainerd MIN. Filed Jan. Б. 
a Bosch Mountain, NC (BPH9T1227MN]—Joe А 
Cody пй 102 mhz; 315 kw; ant 135 m. 
acess WVRY Browntown Rd. Р.О. Box 415, 
ilr erly, TN 37185. Applicant із 100% voting sock» 
қолат Всељева of WPHCUAMIWUVRYIFM) Wa: 
very, TM, Filed Dac. 27 
Reach Mountain, NC (BP**911224MA)—Debra 
1 Nokoyvich seeks 102.2: mhz: 2 kw; ant, 476 fl 
nas: 5 Grouse Ridge Ad. Beech Mountain, NC 
5504. Ар кагы has по oer broadcast interests 
4 Dec. 24 
seh Mountain, НС  (BPHBTI1224MC)— 
noes G. Atkinson seeks 102 3 mhz; 73 kw; and. 
'" m. Address: 1211 Noth Church SL, Mounin 
; TN 37683. Applicant is 76% sharehokler of 
елер and Stir manager of WME TIAM Мот 
City, TH. Filed Dec. 24 


íggterville, OH (ВРНӨТІ2ЗОМАР-ПауіП А 
юг seeks 103.9 mhz; 43 kw; and. 118 m. Ad 
„ 13000 Urlin Ave, 41017, Columbus, OH 
2. Applicant ін 25% shareholder licensee of 
ПЕРМ) Grok alls, OH. Filed Dac. 39 


Westervilbe, OH (BPH911231MC)—O0nla Race 
осно packs 102,2 mhz; 4.1 kw; ant. 118 m 
iess 1800 Socwty Buik&ng, Cloveland, OH 
1114. Appücant is headed by Joseph D. Салу, 

and has no othor broadcast interesit- Filed 
31, 


Jestervilig, ОН (ВРН911221МА)-З мне F 


r- m 
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14: 5518 Moccasin Or, Westerville, OH 43001 
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But we don't mind at all if you copy a copy ora Xerox copter. 


In fact. we prefer it. Because the Xerox trademark should 


(m өлені 1030 mhz; 8 kw; ant. 100 m. Ad: 


cant has mo other broadens! inprests. Filed 


m Wesiorvilla, ОН [BPHS811231MB)—wWoastencte 
Broadcmstng Co. Lid seeks 103.8 mhz, & kw; Em, 
100 m. Address: 5412 Flintrock Coun, Wasinta, 
ОН 43081. Applicant iñ haaded by general panini 
Ғтоотап Edwirds ІІ, and has по olher broadcast 
interests. Fited Dec. 31 

a Westervilie, ОН iBPID11230MDj)—Juardta M 
nnd James L Dean seek 103 $ mhz; 4:3 kw; ant 
118. m. Address: 1133 Forest Rise Dr. Westervillg, 
CH A30B1. Applicant has ma oiher broadcast intr: 
ests. Filed Dec; 30 

и Waostervillae, OH (BFHB11220MCj-—Whmur i 
dusiries Inc. seeks 1023.9 mnz; 2 kw; ant. 123,8 m 
Address: 210 South Court 51, Р.О. Box 418. Сис 
villa, ОН 43113. Appkcant is headed by Charnes TW 
Wilburn, and паз no сіни broadcast mterests. Filed 
Dec: 30 


m Westerville, OH (BHPHO11230ME—John C 
Landy seeks 103.9 mhz, 2.57 kw. ani. 108.5 m 
Address: 11811 Harboryiew Dr. Clevetand,. OH 
84102. Apalicant has. no ofer proadcass ПИН 
Filed Deg- 30. 


m Westerville, ОН (BEPH3911230MF)— Westerville 
Radia Partners seeka 103.8 mhz: 2.57 Юм; ant, B 
m Address: Р.О. Box 16899. Rocky River, OH 
44118. Appbcant is headed by general pariness 
Kyong Ja Matches (5055) and Elaine Get [40%] 
Маясһақ owns 34% of common stock of licensee ct 
KORO-FM Cuon, TX. Filed Dec. 30 


m Westerville, OH [BPH911230MB]—ASF Broad- 
cashing Corp. seeks 103.9 mhz: 2.5 kw; ам. 108 m. 


ludress: 164 South Grener Rd, Columbus, OH | 


43298 Applicant is- headed by Ardeth 5. Frizzi 
who is general manager of WBDBY-FM Weare 
OH. Principal Thomas J, Beauvais ig айыз principal 
al секин of WHITIFM) Pinconmning, МІ. Fina 
Dec. 30 

и "Аа. OK (BPEDS20113MA]—Eas! Central Uni. 
worsity беке 01.3 mhz: 2 kw; unt. 75 m. Address: 


only identify products made by us, Like Xerox copiers and 


Xerox printing systems. 


Asa trademark, the term Xerox should always be used as ап 
adjective, followed by a noun. And it is never used as a verb. 
Of course, helping us protect our trademark also helps you, 


мн Л ба ба Cu masina ҚЫН! D l'on cum ier: mi [eem Mee gi Rum na cp CR m 88 TEE AUR BE 
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XEROX | The Document Company 


East 14 Sr, Ada, ОК 74820. Appiican is headed by 
director Valea Wynn, el al, and has no other 
broadcast Hee. Filed Jan, 13 


= Jasper, TX (BPH311225MD)—Jon Dee Commu- 
recatiGns L.C. seeks 107,3 mhz: 5 kw; ant, 100 m 
Address: 904 Cases, Brenham, TX 77833. App 
cant is headed by Jon D. May and Michan M 
Мау, each 50%. Principals Нау Мау Jr. and Janice 
Мау have interests in bcensea 04 KULFIFM| Bren- 
ham, TX. Filed бес. 26, 

B Jasper, TX iBPH911226MF|—-Furybum Broad: 
casing Co. seeks 107.3 mhz. 3 kw; ont 91! m 
Address: 765 Напр St, Jasper, TX 75951. Ap- 
picant № headed by James M. Low, and has ло 
other broadcast interests. Fánd Dec. 26 | 
и Butte, MT (BPCTStO225KE)—Granied app. of 
CTM Butte inc. for ch, 18; 2.684 kw. агі. 55965 m 
Address: 118 6th St S. Great Раш. MT 59405 
Applicant is headed by James M. Calla, and has по 
other broadcas] intirosts. Action Jan. 9 


FACILITIES CHANGES 


FM's 
m Milford, DE МАРЫРМ] 97.7 mhz—Dec. 27 appli 


cation ol Preityman Broadcasting Са. far CF to 
change ERP: 6 kw ІНІ; 5.8 kw ТУ) 


| &Fort Walton Beach, FL WPSMIFM] 91.1 mhz— 


Он. 23 agpication of Fort Walton Beach Educa- 
onal Broadcasting Foundation for CP to change | 
ERP: 5 kw (H&V]: ant: 54m | 


m Richmond, IN WECI(FM) 91.5 mhz—Dec. 12 ap- 


picaton of Eartham College bor CP io change an: 
айға. TL: SW 2nd 8t. поп ol Test Ad.. Ske W of 


CTOX. 


Because you'll continue to get what you re actually asking for, 


And пог an inferior сору, 
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Richmond, Wayne Ce , IN 

m Tallulah, LA КВУО-РМ 104.5 mhz—Dec 21 ap 
pication of Sharing Inc for CP to change: EAP: 25 
kw (HAVE Ті: Bames, Maison County, LA: 3,22 
km 217 deg.) freq; 104.5 mhz; class: 20303 (per 
МЫ docked suT-211 

а Skowhegan, ME ҰҰНОСЫҒМ) 107.8 mnz—Dec. 
31 applicabón of Roben A; Harvey for CP ю 
change: EAP: 5.98 kw [HEY]: ant.: 203 гп. change 
elisa 16 ЗООК [por MM docket 880-5127 

m Nowberry, MI Way: Fe 83.7 mhz-—Dec. 19 ap 
plication al Jack St. Andre for OP in change EAP: 6 
kw (HEV! nnt: B5 m. 


ші лв Vogis KCEPIFM) 66.1 mnz—Dec. 11 appt 
cabon ol Operation. Oppertunites-Clark County, 
NV, Таг CP to change anti 364 m 

m Fairmont, МС WSTSIFM] 1009 пи Сос, 24 
applicabon of Pra Media Inc Tor СОР change ERP: 
БО kw (НАМ): phi: 150 m, TL: 4 miles soulh al 
intersection of State Ad. 1415 and State Ad. 1352, 
Columbus County. NC. 3.55 miles south of Cero 
Gerda, NC; change to class C2 (por MM. doche 
s 90-32] 


в Woodward, OK KWFX/FM| 100.1 mhz—Dec. 20 
applicalion of Fuchs Communications Ine. foe mod 
o! CP (BPH.911015IE) to change ERP) 100 kw 
(HAV): ant: 298 m.; ТІ: 5.6 Кт southeast al Wood- 
ward, OK, Ірод: 100.1; class: C1 ірег MM dock 
#90- 786) 

м Bend, OF КОАКРМ) 105.7 mhz—Dec. 24 appli- 
смюп ol JP Broadcasting Inc. for CP io changes 
ERP; 40 kw (НЕМІ, change to channel 2891 (per 
docket # 89-591 


и Randolph, VT WCVR-FM 102,3 mhz—Dec. 31 
apphcabon o! Stokes Communications Corp for CP 
là change ERP: 10 kw (HAV): ani: 142 m. 
102.1; class: 27163 (рег ММ боска! 889-437) 


a Cintionvilie, WI INF 92:1 mhz—Dec. 20 


daiaworld 


Coverage Tinian Shaken 
Adincahon Банан + Ётген 
РО Gee 30730 301 ^; 72 
Ванта. MD мила  BO0388-575š | 


й fh 


ҒА. Жїл н iH M DH 
Псы во: Tectuncm Congue 


ы ri 
Vade Ho per 
Veiis H iha emm RS 


JH? 245-0403 


== SG Communications 


ТҰЛЫ AF Sterns Свесни 
HF Зу кшй linge Tr 
Deum Erector & Moréenonce 


B00-824-TB55 Tucson, ay 
BOC-BT4-5dd3 MATE 
715-659-6284 М, Wales, РА 


FOR WORLDWIDE 

— SARUTE TEANSMISSAON 

SERVICES CONTACT; 

| IDE COMMUNICATIONS GROUP 

10526 WEST WASHING TO IN BvD 
EULER CITY, CA 90232-1902 

2138709000 FAN: 213.818 буға 


Е“ 
nf Milter. Ги 
"АМ FM, ТҰ, H-group databases 
=з Ен Ж зы, and tenen ghi 
“РОС rutaarch 

УЗ kus 555i 


s Вайна acm Warlerssaicrs Spleen Design 

н Тганкесіінн and Midi Еа нп 

н Mira aE жә Salallile | j 
Engineering end imglallalipn : 


D00-25.4&13 Кетігін, NJ 07039 | 


| HF DESIGN В INS TAL LAAT KOM SPEEA STS 
LARCAM SOLD STATE TRANSMITTERS 
ALAN DICK ANTESNNAS A CONMBINERS 
LEBLANC А ROTLE TOWER SYSTEMS 
TIMO CHERRY LAME CT LAUREL MD ЖТП 
TEL: 301-498-2200 


applicalian of Sai Communicabons Corp. CP to 
change ERP: 6 kw (HEY): change freq. from 92.1 10 
82.3 (per MM dock &80-549]. 


a Orange, CA KPLSIAM| 830 khz—.lan. 6 applica- 
tion of Orange County Broadcasting Corp die 
missed for mod. of CP (BPE ROBAR] 10 make 
changes in antenna system. 


и Mobile, AL WBH'-FM B8. 5 mhrz—Jan, 7 

ton of Goforth Media Inc granted for mad. ol CP 
(BPED-BB0BT14MB) № change mni: 1902 т. 
change ciass із C1, TL 30 40 55.5 - 87 49 40 B. 


= Yuma, AZ KTTI[FM) 95.1 mhz-—Jan. B 

tion of Uno Broadcasting Corp. granted Тог CP to 
change ERP: 100 kw (НАУ), ant.: 383 m., TL: al 
НІМ Electronics site, Telegraph Pass, 1.8 hm due 
north of interstate, Route B and 28 km «asi of 
Yuma, AZ, change to class C [per dockot #90-19), 


m Pacilic Grove, CA KOCNIFM| 104.9 mhzr—jan, 
9 application of С.А. Pasquier Properties Inc. grend- 
ed ior CP to change freq: 105.1 mhz; ERP 4 2 kw 
HEY; ani: 240.7 m; TL: approx 3.2 km north of 
Carmel Valey Airport |062, small, lew-tratfic air- 
sing): class Bi (par MM босын 850-17). 


= Hilo, НІ KAQE(FM) 92.7 mhz—Jan. 7 application 
ûl Vissonary Related Entertainmont inc, geared for 
mcd. ol СР (BPH-B41228MH) to change EAP: 35 
kw HAV, ani: -50 m, TL: 29 km due south of 
General Lyman Field [Hio Airport] at sila ol KA- 
НОГАМ) Hilo, НІ; class: from C1 io class C2 

a Menomonie, Hi WMEO-FM 92.1 mhz—Jan. 8 
appication of Phillips Broadcasting Co. Inc. granted 
Ки CP to change ERP: 8 kw HEV, ant) 133 m, 
class: C3 (per docket #899-137). 


= Pocatello, ID K7BO-FM 83.7 mhz—.an. 6 appli- 


SERVICES 


rus gl Jika fn 


FAX 703 824-5879 


$27 Boulevard | 


FAX: 301-096-702 


TNS | TOMER ee NETWORK 


“БЕРН it HIC hi POM Ween So 
[1135 SET [12 


е- Stainless, inc. | 


Mew Towers, Antenna Progr 
Studies, Modification 


215 GREAT FAX 689-5597 


SERVING BROADCASTERS 
FOR OVER FORTY YEARS 


(405) 846-5551 


cation of Idaho Wireless Corp. granted for mice g 
CP (BPH-821004AK as mod.) 10 change amara 


supponing structure height. 


а Angola, IN WLKI(FM] 100.3 mhz-—Ja&n. ë ape 
cabon of Lake Cities Broadcasting Corp. а 5; x 
CP to change EAP: 4 kw (HAY), change М) harrei 
TGEA [par доска! &5B-2Bà4]. 

u Roswell, NM KVNB(FM) 104.7 miz—Jan 053. 
plication of Mary Moran granted for mod. ol СР 
(BPH-BB8D615MC| io change ant: 1247 m: TL 1 : 
кт west an US 285. 

и Westerville, OH WBB'Y-FM 1039 miee: 3 
applicabon of Mid Ohio Cemmunicatons ing i 
missed for СР ta change ERP: 6 kw HAV: ant 100 
m. TL: 9900 Downing Road, Johnstown, Lco 
Courndty, OH, 

m Scranton, PA МЕЗХІРМІ 107.1 mhz—Jan Ë лр 
plication of The Scranton Тато qranied for GF in 
change ERP: 38 kw НАУ; install directional arran- 
na informal obj. fied 11-28-89. REO, docket 2: i 
ден allocalgs ch. 255A 1p Scranton ейосіме &- 


m Spearfish, SD KEZVIFM) 101.1 mhz—Jan. 7 sp 
pication of United Radio Group Inc. granted for CA 
1à change ani: 554 m. ТІ. Terry Peak, 3 milas 5 
ol Lead. SD 


TV's 


m Mississippi State, M5 WMAB-TV ch 2—Jar 9 
а кн. of Authority Tor Ed. TV granted for mc 
of license іп replace nondineclióna antenna ac 
Iransmittar 


и Okiahama HE KMAZITY) cn. G2—Jan. б apo 
cation al Faith Plaeases God Chach Corporat: 
granted lor mod. of CP (BPCT-850215K2) 
change ERP: (vi) 79 kw, nnb: 370 №. Алой 
BagnirBz4UB (DA); TL: Oklahoma City Hwy. 74. № 
of Intarsialp ББ; 35 31 53 - g7 32 21. "Amended 1 


| 30-88 16 change ЕАР (vis) 1265 kw, ari: 296 т 


daiaworld 
LPTV/TV Translator 
Detailed Interference Studie 
Regional Directores 
Maps = Termin = Popcount 


301-6552-B822 800-368-5754 


Towers арш Antenna Іт 
шг A. Яр. ПР. 


ЖЕТ [er 
i, Беттен ті 7 wee gut ki cd 


God Service « Excellent! Prices 
Coarclvige ren 
y Sock « ы 

s UMAM. VHS 

151 


PROFESSIONAL'SERVICE 
DIRECTORY RATES 


52 weeks - Біз per впвогіое 
2% таза - SED per inaarilcn 
13 weeks + 575 per sarigi 


du. Trein, Lundin & КасМеу, Inc, 
— i. وج‎ id AE) Hung РЕ 

9 TWB Suspen MOW. бане ЖОП 
Winking DE. 20005 
Тектікчн даталы тү 

Lime ж ССТ 


SILLIMAN AND SILLIMAN 
api Georgia Ave. #910 
Silver Spring, МО 20910 
OBERT M SILLIMAN, Р.Е 
(301: 589.8288 
NOMAS B. SILLIMAN. P E. 
(Biz) 883-8754 
Member AFCCE 


CARL E. SMITH 
;ONSULTING ENGINEERS 
ыы wih ы К d i d чі аа 
Servia: Per Bouuirlrensr лааг 
forcer M beara 


мух eur Bath, Оно 44270 
(215) б59-44 40 


911 Eibward Street 
Henry, isois 01527 
[ЖН 36d. ИҢҮ! 
Fax (Me) 164-3773 


WILLIAMS, Р.Е. 
ipsus Каши» Enginess 
ЫЕ А ЕСЕП 

Ром Office Вох ІНЕН 
amon багу, Nevada 87702 
(702) 885-2400 


= A napi Йа РТ 


OWL ENGINEERING, INC. 


Coran булгыл Буер. 


Ub W. Cousty Read F. 51. Pavi, MK 55112 
ПЕ) ETE ^uae МАССЕ 


STANLEY BROADCAST 
ENGINEERING 
Radio and Television 
Box 24801 
Tempe, Aroana 65282 
(602) 284-8152 


| 


FW. HANNEL & ASSOCIATES 
раге Professiomi! Engineers 


PROFESSIONAL CARDS 


==CARL T. JONES EE 
== — CORPORATION SS 


| Maffet, Larson & Johnson, Inc. 


Consuling Telecemmunications Engineers 
Two Skyline Place, Suite BOO 
5203 Leesburg Pike 
Falls Church. VÀ 22041 
703 624-5650 
FAX:T03—824-5572 
Member AFCCE 


E. Harold Munn, di, 
& Associates, Inc. 
Braadcas! Engen Consultas 


STRUCTURAL SYSTEMS 
TECHNULAUÜUCGY, [NC 
| Cabs Ced, PI 
FRE SIDE ST - 
TUS@ERS, ANTENNAS, STRUCTURES 
Pre Tal] former, Earp Towrn. 
oda. Мотыль. Kripa Meanie 
[perlis Erection. Ен 
ыт Elm SS. Менн, VA ЕР ҒЫЗ гр-а) 


ІШ Of tsi TOR Таннен КИЛЕ Ts 
N i % arcam ad] JR Ee vum Тати 


Clarence M. Beverage 
Lawn M. рауан 
Ра Baz ИХ Мәке, НЫ 0805) 
(Ы) 98C.[077 + FAX: ПЫН 985-124 


Datel Corporation 


BROADCAST CONSULTANTS 
Jppücatons e JInrpectioni 
Call Toll-Free 


(ROO) 969-3900 
1515 N Court House Rod, Ariegion, VA. ТЕНИ 


DON'T BE A STRANGER 


с Deseret 152 x Быннін. D ЧГ 
ұза Prueba ПИ ес n area "ow! D 
Jen һү Wig aed tabe iphm ae В 
an Gecnpon ma 

jos) Най! 


D She Gera DOT inde 


| per Dip 


LOHHES А CULVER 
Conmulimg Radio-TV Engineers 
156 ТЫМ. St, , NW, , Suns 808 

Washington . D.C. 20005 
2 208-2722 

Miami АҒОСЕ 


in тиін 


HAMMETT & EDISON, INC 
CONSULTING ENGINEERS | 
lax 290058 | 

San Francisco, Caldornia 94128 


HE (415) 342-5200 


202% 396-5200 


Lise АЕ U É 


| Mullaney Engineering, Inc. 
сағаның gmn тре 
9049 Shady Grove Court 
Gaithersburg, MD 20877 
301-921-0115 
Member АРССЕ 


| СР, CHOSSHO & ASSOCIATES 
| CONSULTING ENGINEERS 
P.O, BOX t80312 
DALLAS, TEXAS 75210 
TELECOMMUNICATIONS (РСС. FAA) 
CHARLES PAUL GROSERO, РЕ 
|214) 321.0140 MEMBER АРССЕ 


LAM BI HET MORTON 

AT5CH RATIS 

| ШЕ ór] даан ім 
miissen iwi a қарының | ES ER СС a TM 


LAWRENCE L. MORTON, RE. 


АРРІ EE. 1 PELD ENGINED AIG 
a HER АҒ 


(805) 733-4275 / FAX (805) 733-4793. 


| f 
800-777-5417 803-16-54 
FAX 803-112-3371 


COHEN, DIPPELL АМО 
EVERIST, P.C. 


CORSULTING ENGINEERS 


tipa "L^ £FAEIT, M.W. PLE 1700 
қазыға ТОМ. D.C. 20008 


(202) 838-0171 
Mambe AFCCE 


Jules Cohen & Associates, Р.С, 
Consulting Electronics Enginesera 
шен 600 
1725 Бес, HW 
Wasnington, D.C. 20036 
Telephone: (202) 559-1707 
Telecopy: (202) 659-0360 
Member AFCCE 


HATFIELD & DAWSON 
CoNSULTEWG ENGINEER 
4226 MATH AVE. NW 
SEATTLE. WY ASHTON SANIT 
i2DAp TE3-9151; асыны (200) 789-984 
MEMBER АРССЕ 


JOHN FX. BROWNE 
& ASSOCIATES, PC. 
525 Woodwand Anne: 
Вісті Mules MI 48013 
(313) 642-6226 
Washengton Сй 
Біле 293-2020 
метны AFCCE 


Consulting Engineers 


RO. Box 356 
McKinney, Texas 75069 
(244) 542-2056 
Member AFCCE 


RADIO EHGINEERIN CO. 
| ATB. Feet Hm Lane 
са Chine, СА SOME? 
Cem TEHTE 


1 ылата аата LATA FEL 
кытыы ao ТҰРҒЫ BEEF ee АР АЛИ КЕНАН ТЫ 


De чен шын Dees Ph лаша 


1 Tw: сел Š TB: 0 | 
LIS PEL La FAX: (ers) ASAT | 


Association of 
Federal Communications 
Cansulting Engineers 
РО. Жаз 1391123 
THA Sirari Sabi 
Заалт фй, С 22278 
ЕТПЕН ТІҢ | 


IPROFESSIONAL/SERVICE DIRECTORY RATES 


52 weeks - $45 per insertion 
26 weeks - $60 per insertion 
$75 per insertion 


13 weeks - ) 
There is a one time typesetting charge of $20. Call (202) 659-2340 


Amended 10-09-91 r change EAP (лар 1,000 kw: 
ant: 763 mo TL Eastern Ave. and Beth Si.. Oklana- 
woe апап: BegnerB24U0 (35-35-2600 r-28- 
m Ashland, VA W2XK(TW) ch. 65—Jar. 8 applica- 
Ion of Christel Broadcasting Inc. granted for CP 10 
change ЕАР. (vis): 388 kw; anL- 254 т. TL: alf 
мане B32, 2.3 km, lram гоша 615: antenna: 


SWASWA-SMP 12MCBS[DAYBT) 37-44-32-77-15- | 


18. 


ACTIONS 


m Continental Cablevision of Ohio Inc. Granted 
Continental, operator of cable Iplevision systems. 
әб several comemunibeg n nodhem Ohio, 
woivers of FOS network program nondupbcation 
and syndicaled exclusiity rules, (By MORO [РСС 
92:7] adopted January 2 by Gommission | 
m Megastar Inc, Authorized to establish channels 
of communications between United Salès and IN: 
TELSAT Atlantic Ocean Region (AOR) satollitas lor 
provesion of multipurpose INTELSAT Business Ser- 
vica (ІЗ) dnd їйї їшїп services between LS. and 
ADA countries: io езлабаа channels of communi. 
cations via Pan Атимісап Salellite's PAS-1 satelite 
lor provision of inbarnational 1elevision service: and 
Veg i reri rvices between L.S. and 
Mace. (By C ARC [DA 91-1652] adopted Decem- 
ber 31 by Cn, inermabona! Facilites Crissin. 
Common Carrier Bureau. | 


п Telephone Co hie Television Cross- 
Ownership Rules Exiended io February 3 and 
March 5, respectively, tme to. file comments and 
replies in malter of Шип. company-cable бененд- 
sion cross-ownership rules. icc dockat 87-2665 Бу 
Order [DA 92-57] adopted January 1% by Chief, 
Common Carrier Bureasi. | 
mS aside Незіну Board бесот whch dis 
mssed an арреві by Triad Network Inc: and law 
firm of Maupin Taylor Elis & Adams, P. C. [MTEGA]. 
af ruling by Administrative Law Judge (ALJ) order- 
Ing counsel and his law inm te discontnoe (heir 
representabon of Triad i this procemding. Gommis- 
son ағы уасанқі AL, underymng ruling removing 
counsel, meret allowing MTERA ft msume ils 
тёр инин af Trad. Trad ка applicant for mew 
are sabor at МЕ өе NC, (MM docket agg- 
Appon by Gomenession January B, 
by MOBO [РСС 859-1211 


п Carmel, CA Conditionally granted application gi- 
& M Broadcasting Company lor new FM оп channel 
238A. denied competing applications of Lone Cy- 
shah ааа ply Inc. алата оле 
ing Са. апа Paso Hondo Broadcasting Lid 
(мм босо 90-48 by Initial Decision [FCC 82D-2] 
issued January 7 by Chan! ALJ Joseph бінтпег; | 


и Manahawkin, NJ Dismissed as moot Seashoce 
Broadcasting Comoration’s тойоп lo strike joint 
Opposibon to notice of appeal: denied its pali 10 
iniervene- and demissed its appeal in ! 

for new ЕМ ољ channel 23981 at Manahawkin, М.) 
(MM Docket 81-208 by MOBO (ЦЕСС 927-3] adopi: 
ей January 6 by Rewow Board. 


CALL LETTERS 


KBSU(AM)  KUCL Idaho Si. Bd, of Education 


{Boise 51. Univ; Boese, ID 
WJGC Christian Voices Texas 
Limited Pship: Jacksonville, FL 


WJFLLAM) 


| Existing FM's 
КМВУ(ЕМ) KNAV McMullpn Broadcasting Co. ; 
MARS, TX 


WBDKIFM) ТОМА Nicolet Broadcaseng Inc ; 
Algeria. Vy 


5B For the Record 


WFATIFM| 
WISPIFM) 


Grants 


Hew FM's 
KACS(FEM) 


KCRLUIFM| 
KKLCIFM) 


KMZLIFM) 
KMZMIFM) 


KSPOI[FM) 
WEAF M) 
WIXYIFMI 


WJSZIFM) 
WJZRIFM) 
WKYDIFM| 


WLEINFM) 
WNYOLFMJ 


WOHCIFM) 


WOKN[FM) 
WOEGIFM) 


WQLVIFM) 
WRDO([FM) 
WSRMIFM) 
WWRÜHFM) 
WXLGIFM) 


W'YCYI[FM) 
W'YHAIFM) 


WYHBIFM) 


WYHCI[FM) 
ҮГҮНОІРМ) 


| WYHEIFM| 


WYHF(FM) 
УГАНСНЕМ] 
WYHHIFM) 


Mew TV 
KMZN(TV) 


КАЗРЧАМ] 
KHTXIAM) 
KLFEH AM) 
к ДАМ 
КОМСГАМ) 


КХЕСНАМ) 


WUBU Тп State Broadcasting Ca. 
Inc; Portage, MI 


WAP em ncaa 
Homes Beach, FL eps 


Chohats Valley Ed. Found: 
Chahass, WA 


Santa Monica Comm. College 
District: Oxnand. CA 


Aniglope FM Partnership: 
Susanville, СА 


WELK ins, Claqua, MN 
reo Unsemaed іле; Larose; 
ата Boucher Read: Spokane, 
DBA Ferguson Radio Pishi: 
Jacksonville, NC 

Holiday Broadcasting Inc.; 
Champaign, IL 

William V. Constirve: Ashe, MI 
R.B. Lae Rust; Hachester, МҮ 


Broadcasang Corp. ; 
Centre. AL 
Teresa B. Lowry: Warner, AL 
State Lineeersity ol New York; 
Oswego, МҮ 
Де Седалийе College: Chilicatha, 
Nancy Nitito: халіндегі, МҮ 
Twinlakes Communications; 
Russell Sarima, KY 
Hepto Communications inc: 
Milarsburg. РА 


SIE HOUR EON Ltd ; Greer, 


Jean M. Gradick; Coosa. GA 
Albert Loon Brooks: Valdosta. GA 
The 51. Lawrence Univ, North 
Creek, NY 

Susan T. LaFigee, Hawley, РА 
Springs, PA 

Good Sheperd Radió inc; 
Wasipa, IN 

MHS Holdings Lid.: Chariotte, NC 
Оешма Public 
Teleconmmunicalions Commission; 
Fart Gains, GA 

Мык А. Катын: Hibru, MI 

ТІҢ Lauderdale Brondcasting Ca; 
Rioley, TN | 
Grenier Wash. Ed Тост, Assoc; 
Hagerstown, MD 

nan County Aadio Lid; Smyrna, 


Вата Comrmmunicalians Inc: 
Рамай, TX 


KOLD Washington Aadio Assoc 
Ltd.; St. Louis. MO 


KROC Henry Broadcasting Ca.; 
Salinas, CA 


eaae Minnesota 
Co. Inc.; Litchfield, MN 


KCHL Visions Communications 
inc; San Antonio, TX 

KOUR Midwest Broadcasting Ны: 
Mdependence, 1A 

айды Rolando Colianbes; Reno. 


WWHNZ(AMI 


WNTALAM) 


WODW LAMA) 


WaT АМ!) 
МҰХҮШАМ) 
Existing FM's 
KAOE[FM) 
KCNO[FM) 
KDET-FM 
KFGEIFM] 
KHCTIFM] 


KNDK-FM 
KOBRIFM) 
KONKCG-F M 


KOMT(FM)| 


ROAM: Ph 


KTJN[FM) 
WEZSIFM) 
МЕМВ-ЕМ 
WHPTIFM| 
WIKXIFM) 
WJJSLEM) 
WHRKABICFM] 
WKMF-FM 
WLTA(FM) 
VWOUHIFM) 
WOÜDW-FM 


WROOIFM) 


WUNAI[FM) 


Existing TVs 
WFBITV) 


WTSP(TV) 


WHISLAM) 


WMAY (AM) 


KCCDIFM) 


WLYKIFM) 


WRN Paxson 


Broadcastng of 
Tampa, Lid.: Finglas Рык FL 
WERN Miki- West Managemoar: ™ 
Rockford, IL ^ 
WISP CPS Commurenaiians: 
Kinston, NC 
ҮКІ Arrow Communications ol 
Alatiama Inc ; Tuscalonoga, AL 


WS CAS ‘Communications Inc : 
үтен. МА 


EHHI Visionary Rotated 
Entertainmen Inc; Hilo, MI 
KKHV Lake isabella Broameasiing 
Inc.; Lake Isabella, CA 

KLCR Center Broadcasting Co 
Inc.; Center, TX 

KXGH Lincotr Broadcasting kc 
Lingala, NE 


KEOG Hutchinson Community 
Collage: Graal Вега. KS 


EVLA ENDR Inc; Langdon, ND 


KCL KYLO Amda lnc; Davis. СА 


KOLUB-FM Мм Broadeasiinc 
Insc: independence. LÀ 

KWLI Joyce Communications Inc 
Egil. CO 

KHUN Walker County 
ыы Ine ; Нш йо 


КЕОН-ҒИ Lo Numra KBOR Inc. 

WYGF М.Р. Broudensting Inc . 

Carlervilia, IL 

ҰРҒАН Кие! Broadcastng Gor 

springt, IL 

WHVE Paxson Broadcasting al 

Татра, Lid: Sarasota, FL 

МЕМН SunGroup do 

Alabama Inc; Barningham. AL 

WXYU CAS Communicators inc 

Lynchburg, VA 

BET Robert J, Motsary: Н@гипс» 
A 

WOGHZ-FM Radiocom Ltd ; 

Tuscola, МІ 


WEZ Pathfinder Communication: 


Corp. Ekhar IN 
ا‎ ONT TURN : [Ghillicathe 


WEKCP CPS Communications] 
Kinston, NC 
Mundt dai Paxan 


о ОНИ Lid; 
Jacksormillg F 


WVCF Efrain lcm 
FL 


WX.IP Flinn Broadcasting Com 
Memphis, TN 


WTSP-TY Great American 
Television and Aadio Co. Inc z 51 
Petersburg. FL 


WWCS WEYN Ine. Саптан 
PA 


WSTH Solar Broadcasting Co. Inc 


Самуи. GA 


КҮТЕ Minnesota Public Mace: 
Moorhead, MN 
Wie CEBE inmeeatmants ine. 
улеш, УА 


1 


` Jan 27 1932 Broadcasting 


FifthzEstater 


HUGH BEN LA RUE 


In 1951, after а stint as a reserve 
captain teaching tactics at Schofield 
Military Barracks on Oahu, La Rue 
took his resume and his Honolulu 
sales experience to New York to get 
into TV advertising sales. He landed a 
job as an account executive at WOR- 
TV, where he helped pioneer the con- 
сері of stripping a live show (Broad- 
wav Television. Theatre) Monday 
through Friday, targeting a different 
audience each night. 

La Rue's positions in sales at TV 
and radio stations іп Honolulu, New 
York and Denver prepared him to run 
his own station, КТІХІАМ! Seattle, in 


Rue put together four radio and 
ЕЗ television station trades totaling 
674.2 million, making him one of the 
i) deal makers in the country. He 
maintains three offices on the East and 
Wes coasts and flies back and forth 
about every three weeks. His bulging 
air travel log recently earned him two 
first-class frequent-flyer tickets. the 
incentive for a Christmas vacation in 
London and Paris (via Atlanta for a 

a sh tournament). 
With station trading at its weakest 
| since 1982, how does La Rue manage 

| № thrive? 


| ast year, media broker H.B. La 


^| really think a lot of it is luck,” 
L> Rue said. “We sold Chicago 
(ғ FYR-FM, from Summit Communica- 
tins to Major Broadcasting) for $19 
mllion—that was a big part of it.” 
Puting that deal together, however. 
tcok more than luck; it took creativity 
№ draw up ап agreement that satisfied 
buyer and seller, a considerably more 
complicated task these davs than bro- 
kurs have been accustomed to in the 
laut 10 years. 

Бог WFYR, a contract was ham- 
mered out calling for $5 million down 
ila two-year moratorium on repay- 


| taped accompaniment, 


| left far Hollywood, with no contacts 
or leads, seeking fame and fortune as a 
singer. He auditioned and won а job as 
а morning dise jockey at Honolulu | 
ABC affiliate KULALAM) in 1949, spin- 


ning records and singing Dick 
Haymes-type ballads with live or 
As a DJ, La 
Rue was up against some formidable 
competition. *"The guy who started a 
year before me was J. Akuhead Pu- 
pule (1, “Стгағу Fishhead" іп Hawai- 
ian), а Jewish guy from Brooklyn. He 
was Mr. DJ in Honolulu, had a 50% 


and four records at à time, 
nouncing” 


1959, “I was the morning disc jockey, 


| set up the programing, | hired the 
announcers, | ser the format [big 
band]. | did the promotion, I did ev- 
erything. 


И was one of the first sta- 
playing three 
"back an- 


tions to segue music, 


songs. 

But KTX was a.davtimer competing 
with à fulltimer in the Seattle. market. 
and even though La Rue improved the 
station's ratings. he did not consider 
his foray into ownership a success. 
"As a first-time buyer, | learned а 
lesson which | have always. passed on 


ment of the $14-million balance (re- | share. of audience, to my clients; No 
quiring interest payments only), which | and was making — President, Н.В. La Rue, Medic matter what the rat- 
is then due over a three-year period, | $100,000 a year Brokers; b. April 10, 1928, Kansas ing position or cash 
No bank financing was- involved, | when everyone else City, Mo.; ВА, radio bye Пом, it is essential to 
| waking the deal less complicated, but | was: making 10 or presen diu dc: have an equal or bet- 
Пи" where La Rue's experience | 15.” Pupule's style, manager, uuw) Honolulu, 1949- ter facility than any- 


come inta play—knowing who has the 


according to La Rue, 


51; account executive, WOR-TI 


one else in the mar- 


ejuity to buy, what they're looking for | was of the "insult" Mew York, 1951-53; vice president ket." Two of those 
| vd what's available. variety, which was and general soles manager, clients, Maulrite's 
[his knowledge of the market has | not La Rue's ‘cup oF — muta Honolulu, OT Maltz and Tom 5ton- 
helped La Rue negotiate for such facil- | tea." "Pm from the | sales mona er of Stoner. Broad- 
ies as WHTZIEM) Newark, NL. for | old school," he says. iso) New York, 1955-57; vie casting, between 
Mult. Malz of Malrite Communica- | “Апа you just don't те eoe pe er, 1957- them now operate 27 
ions for $8.5 million in 1983—the | talk about those rogis are oth le stations in major 
| 4 ( 59; owner, KAM) 
s dion is now estimated by La Rue to | things on the radio," 1959-62; presant position since markets. 
№ weonh over $50 million—and | La Rue's idea of a 1964: daughter: Tracy, 32. As brokers prepare 


КОНЕМ) Los Angeles for Carl 
lirsch's newly formed Legacy Com- 
r'umcations for $44 million Іп 1986— 
wld two years later for over $70 mil- 
Ita, 

La Кие” experience in broadcasting 
- tetches further back than his 26 years 

i broker. 


Alter graduating. from college. he | 
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dise jockey: pleasant 
voice, conversational, plays a lot of 
music. 

To supplement his income, La Rue 
sald advertising for the station, and 
quickly found it to be the more lucra: 
tive side of the business. When asked 
to choose between singing and selling 
full time, he chose the latter. 


for battle 1n the trad- 
ing marker of 1992, La Rue would like 


ito see ownership caps lifted, allowing 


successful owners tó buy stations that 
cannot make it on their own. 

What is La Rue's formula for suc- 
cess? "There's no cut-and-dried way 
of doing it," La Rue says оѓ his role; 
“It's reading people. a 


Fifth Estarer 59 


Fatesaror 


John P. Zanotti, president, televi- 
sion group, Greal American Broad- 
custing, Cincinnati, named presi- 
dent and chief operating officer. and 
elected to additional post of execu- 


tive VP, parent company Great Amer- 


ican Communicatrons Company 


W шк [нг 


Lyons 


Charlie Lyons, VP and general 


manager of hotel TV subsidiary, Com- 


sat Video Enterprises, Washington, 
named president, suceeeding Robert 
J. Wussler, who resigned 

("Closed Circuit," Jan. 6). Before 
joining Comsat in 1990, Lyons 
worked аз director, group marketing, 
hotel and resort división, Marriott 
Corp, 

Alan Goodman, gencral manager, 
WAVAIFMI Arlington, Ма; (Washing- 
ton), joins WWRCLAM)WGOAY-PM 
Washington in same capacity. suc- 
ceeding Ted Dorf, who resigned, 


("Fates & Fortunes,” Dec. 16, 1991), 


D. Christopher Aldridge, former 


reneral sales manager, WDEF-TV Chat- 


lanooga, joins WTVO-TV Lexington, 
Ку. . as VP and general manager. 


Timothy A. Boggs, УР. public af- 
fairs, Time Warner, appointed tà 
oversee and direct Washington gov- 
emment affairs office. 
Scott Savage, executive VP and 
chief operating officer, Pinnacle 

| Broadcasting, Dallas, joins 
КЕЗКІРМ) there as VP and general 
manager. 
George Hart, program director. 
KONG-AM-FM San Antonio, Tex., 
named operations manager, 

| KSRRIPM)-KONO-AM-PM there, 
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Michael Thomas, producer and di- 
rector, KSLA-TV Shreveport. La.. 
named operations manager 


Merle Scheli, 
group manage- 
ment supervi- 
sor, Grey Adver- 
ising, joins 
Backer Spielvogel 
Bates Ine.. 

New York, иҗ 
semor VP. di- 
rector of business 
development. 


5chill 


Errol Dengler, president, Pinnacle 
Media, joins Radio One Marketing. 
Cleveland, as VP. sales and mar- 
keting. 

Rebecca |. Swanson, associate 
creative director, and Thomas 
Schwartz, senior art director, Leo 
Burnett Co., Chicago, elected V P s, 


Don Meek, senior account execu- 
tive, Prime Ticket Network, New 
York, named director of sports 
marketing. 


Steve Mahl, from Scot Business 
Systems, and Jeff Rose, formerly 
wilh co-owned KSMOCTV) Kansas 
City; Mo.. join WSTR-TV Cincinnati as 
account executives. 

Greg Moore, West Coast national 
sales manager, KCRA-TV Sacramento, 
Calif.. joins KSBY-TV San Luis 
Obispo, Calif.. and KSBWiTV) Salinas, 
Calif.. as national sales manager. 
Rob Cummings. sales manager 

und assistant manager, KARO) AM)- 
KRSEIFM) Yakima. Wash.. joins 

КЕМЕ AM! Toppenish. Wash.. as gen- 
eral manager, marketing. sales and 
development. 

Flory Bramnick, manager, Te- 

leRep Data Network, New York. 
named VP, director of information 
services. 

Cathy Biegel, [rom Eastman Ri- 

dio, joins CBS Radio Representatives, 
New York, as manager of research. 
Don Carmichael, Southeast re- 


UNES 


| Larry Larson, partner, Lacey Li- 


gional manager, Marshall Marketing 
& Communications, joins WATE-TV 
Knoxville. Tenn.. as general sales 
manager. 


Charles E. Dent Jr., general man- 
ager, WMDK-AM-FM Peterbora, N.H., 
joins WFEALAM УЛЕМ Man- 
chester, N.H., as senior marketing 
specialist. Andrew L. Orcutt, lo- 

cal sales manager, WFEA-WZID, named 
general sales manager. 


Susan А. Marr, from The Atkins 
Agency. joins Sheeky Knopf & Shiv 
er inc.. Louisville. Ky.. as media 
director, 

Tom Hamilton, local sales manag- 
ег. WTORIEM) Winston-Salem, N.C.. 
named general sales manager. 
WSIS) AM I-WTORILFM? there, 

Chris Brulatour, account supervi- 
sor, DDB Needham Worldwide, Chi- 
cago, named VP. 


Appointments at TeleRep Int.. 

New York: Rich Jacobs, leopards 
manager, named wildcats manager. 
Jack Whalen, tiger account execu- 
tive, named tiger manager, and Jim 
Hughes, jaguar account executive, 
named leopards manager. 

Ann Kalman, former senior VP, 
director of media and marketing, Del- 
la Femina McNamee, Los Angeles, 
forms Integrated Marketing Strategies. 
Santa Monica, Calif., and will be 
president, 


Erin O'Conor, from WUABITV) 
Lorain, Ohio (Cleveland), joins 
WEKYC-TV Cleveland as account ex- 
ecutive. Judy Ann Miller, video mar- 
keting specialist. Sony Corp.. joins 
wkKYC-TV Cleveland as marketing and 
research manager. 


Master Larson Farmer, joins intema- 
tional Television Group (formerly 
Grossman Communications Inc, }, 
Minneapolis, as president and chief 
operating officer 


Jeffrey R. Gallop, national sales 
manager, WSEE-TV Erie; Pa., named 
general sales manager. Douglas 
Beers, account executive, WSEE-TV, 
named local sales manager. 
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Ron Aaron Eisenberg, formerly 
with WWRCIAM) Washington, Joins 
KTSALAMI San Antonio, Tex.. as 
program direetor and morning host. 


J. Roger Faherty, investment 

| banker, Hibbard Brown & Co.. ap- 
pointed board chairman at Graff- 
Pay-Per-View Inc.. New York. 


Todd Jackson, on-line editor, fr- 
side Edition, New York. named pro- 
motion writer and producer. Joe 
D'Aquino, production assistant. /н- 
side Edition, named associate pro- 
motion producer. 


t Sallan, former president, In- 
wed Television and VP. motion 

e ures, ABC-TY, joins Lee Rich 

Аў luctions. Los Angeles. as presi- 
laf TV. 


aj ald L. Stein, VP. production 
vrvices, Warner Bros. Studio Facili- 
бес Burbank. Calif., named senior 
VP, production services. Robert 5. 
Pincus, director. operations. 

Warner Bros. facilities division, 


Don Emanuel, former president, = 
American Radio Network, joms Busi- 
ness Radio Network, Colorado 
Springs. as VP. The American Forum 
division, 


Melissa Morelli-Barone, group 
sales Coordinator, The Playhouse in 
the Park. joins WTOL-TY Toledo, 
Ohio as programing coordinator. 


Liz Gilman, production manager, 
American Media Ine.. joins Rich Her- 
nage Inc., Des Moines. Iowa. as 

VP. programing and production. 


nied VP, studio operations. 


Tommy Edwards, program direc- 
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lur, WODSEFM) Boston, joins КСВ ЕМ) | EI GHT c масо Managemen Hen iri илдет of 
Los Angeles in same capacity. | тізі Just for radio broadcasters, this Marketing Conference 
Thad Mumford, creative consul- | | conference will immerse you in | General managers and general | 
tunt, Coach: Universal Television, REASONS innovations and proven do eiii je dd кеніш 
inns Paramount Pictures, Holly- | | agement tips and tactics. Youl — miss this valuable market: 
wood, as producer of series and tele- TO ATTE ND also get winning sales and mar- conference to ba held April 10 
filis for network ТУ division. m e Ер keting ideas, and the latest in 12, immediately before NAB 
аи, "M. NAB 302 radio technology, products and 92 You'll find seminars 

Ruth Scovill, executive producer, | services al the Radio/Audio designed to put you on the right 
Henninger Video, Washington. Joins | Exhibition. course toward economic recov 
: eae at drea : МАВ '92 offers S sian Udiy World ary, Register TV e | 
Studios Florida, Orlando. as VP. op- Қалы. : aM you're registered йота | 
«tions. Howard Smith, VP. mar- you a family of Corierence and MENON for NAB OG, 
keng. Nickelodeon Studios. named | conferences I кше йау В Broadcast Education 

pe iei eroe Pd targeted to hardware and tomorrows Association Convention 
dew Nick at Nite. New York. | Ax НЫЕ 

your needs. Broadcasters and professors 
Раш E. Sonkin, VP. network ati- d conversion ith HDTV. Gain who are Miri т 
lenge research, ABC Marketing an 1 NAB "92 Exhibiti understanding of issues con- employees will gather at thi 
Re earch Services, New York. re- | rid m doe ді cerning HDTV transition, inter. conference from April 10-13. 
tires after 35 years with ABC. producis and services in tha national НОТУ, НОТУ production, For registraBon or өто: 
Appointments at Turner: Ned Si- world. More that 700 firms will HDTV proponent ү з Бр ис а | 
mon, coordinating producer, Turner be exhibiting the latest broad- zii broadcasting stand- Bl eve 
Sports, Atlanta. named ҰР, pro- cast equipment and services— ee iatever your reasons for 
ditior arts; Kevin B: in an area as big as 22 football | tera" UT th 
duction, Turner Sports; Kevin Bar- Г б Broadcasters' Law & attending NAB 92, you'll get 
reri, assistant manager, interni- fields. Regulation Conference — io. value for your convert 
tial TV syndication. Tu rer 2 Broadcast Engineering You can't afford to miss thes tion investment. іп these 
Enertainment Ca. (TEC), u an қ | Conference ua tough times that's an advan- 
York, named manager, and Patrick | Stay ahead of the technology looking for practi к lage you can't afford to miss. 
Murphy, director, Film and tape (Еріне curve al the world's advice to keep your license out | 
services, TEC, Los Angeles, named most complete broadcast engi: of jeopardy, save money and Е 
У. operations, film and tape ser- neering conference. You'll get a ЗУ legal problems. fou Register today for 
vices. broad mix of technical sessions hear from Бақан кта NAB "92! 
and workshops aimed at im- nation's top cormmurnic EA 
Doan Carper, УР. On Call Com- proving productivity, cost-effec- lawyers and gel to oie Call 
munications Co., Irvine; Cali, tiveness, and your understanding | lions about issues that directly 1-800-342-2460 
mined executive VP and chief op- of emerging technologies. And, ае your station. 202/775-4972 
chaing officer. | take in à full day's program | d'a and 
zh EAD à | conducted by the Society o! Of SENG а тал 
Kich Homberg, president, Bur- qa 
b. h Broadcasting Co., Pittsburgh, Broadcast Engineers. 202/775-2146 
rors EFM Media Management 3 Television Manage- | 
In^, New York, as national sales ment Conference 
Inangger. The word is changing so 
Dennis C. Stanfill, former chair- pede E s : 
"mand CEO, Twentieth Century Fox d d graphic and so- WAY Ді | 
кр... joins MGM, Culver City. cietal changes that will affect SUNDAY, APRIL 12— 
Clif. os co-chairman and co-CEO. our Country and your station in THURSDAY, APRIL 16, 1892 
— the 90's and beyond. LAS VEGAS CONVENTION CENTER 


NEWS AND PUBLIC AFFAIRS 


David Rummel, producer, 60 Min- 
utes, CBS News, joins NBC Mews, 
New York, as senior producer, 
prime time news hour, premiering in 
March. 

Jim Mills, control room producer, 
C-SPAN, Washington, named Capitol 
Hill producer. 

Appointments al National Public 
Radio, Washington: Sunni Khalid, 
reporter, Baltimore Sun, named re- 
porter, foreign desk; Andrew Bow- 
ers, formerly with WAURiFM) Bos- 
ton, named reporter, Washington 
desk, and Korva Coleman, part- 
time newseuster, named full time. 


Judy Grant, formerly with CBS 
News, New York, joins News Travel 
Network, San Francisco, as diree- 
tor.of news programing, 


Jennifer Garber, producer, КМВС- 
ТУ Kansas City, Mo., joins WDAF-TV 
there as associate producer, 


Bruce Barkley, 11 p.m. sports- 
caster, WKPT-TV Kingsport, Tenn., 
named 5:30 and 11 p.m. anchor 
and assistant news director. 


Julius Bar- 
nathan, senior 
VP, technol- 
agy and strategic 
planning, Cap- 
ital Cities/ABC 
Inc.. New 

York, retires after 
37 years with 
company, 

Karl Ren- 
wanz, ҰР, engineering and operi- 
Поп», WHDH-TV Boston, named 

VP, director of broadcast operations 
and engineering. 


Barnathan 


Greg Bardos, from Metroten Ci- 

ble Vision, joins ITS Corp.. MeMur- 
ray, Pa, as field service coordina 
tor, Robert Welch, from МЕРТУ) 
Pittsburgh, joins ITS as field ser- 
vice engincer. 

Joseph J. Cafora, from Scitex 
America Corp.. joins Nikon Electron- 
ie Imaging. Melville, N.Y., as na- 
tional sales manager. 

Fin Quinn, general manager, Mag- 
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netic South, Toronto, retired. Phil 
Keeling, director, video opera- 
tions, Magnetic Enterprises, adds du- 
fies as general manager, Magnetic 


| South. 


Jon Teschner, manager of broad- 
cast sales, Crawford Post Production 
and Design/Effects, Atlanta, joins 
G&G Designs/Communications Ing.. 
Carlsbad, Calif.. as VP, graphic 
services. 

Appeintments at WXY2-TV Detroit's 
engineering department: Dan Brown, 
production manager. named director 
af operations; Mike Dobak, engineer- 


| mg manager, adds duties as chief en- 
gineer; Chris Allen, operations manag- 


er, named production manager. 


о 


Steve Klotz, promotions director, 
KBCI-TV. Boise, Idaho, joins WTVTICTV) 
Tampa. Fla.. as promotion writer 


| and producer. 


Ida S. Langsam, founder and pres- 


ident, Public I Publicity Services Inc.. 


joins Middleberg & Rosso ine.. 

Mew York, as VP. 

Lori George, account executive, 
Porter/Novelli, Washington, named 
senior account executive. Diana 
Smith, administrative assistant, Por- 
ter/Novelli, named assistant ac- 
count executive. 


| Jennifer Kittredge, publicist, The 
| Image Workshop. Lifetime Televi- 


sion, Astoria, N, Yo named manag- 


| er ad press relations. 


Judy Kweller, senior account ex- 
ecutive, Lieberman-Appalucei adver- 
lising and public relations firm, Al- 
lentown, Pa.. named VP. account 
service. Kelly Greenzweig, special 
editions editor. Globe-Times, joins 
Lieberman-Appalucci as creative 
rafie coordinator. 

Juli Agacinski, promotion assis- 
tant, WOTviTV) Grand Rapids, Mich.. 


JOINS WOOD-AM-FM there às promo- 


поп director. 


Mike Morgan, associate promo- 
tion writer and producer, WLOSCTV) 
Asheville, N.C., named senior pro- 
motion writer and producer. Perryn 
Oglesby, from WFOXIFM) Gaines: 
ville, Ga. (Atlanta), named associate 
promotion writer and producer, 
WLOS. 


Mark Young, writer and producer. 


| KSTF-TV Minneapolis-St, Paul, joins 


WBAY-TV Green Вау. Wis.. as pro- 
mation manager, 


ALLIED FIELDS 


Marc B. Nathanson, chairman and 
CEO, Falcon Cable TV, Los Angeles. 
elected to board of National Cable 
Television Association. 


Brian Lockman, VP, network op- 
erations, C-SPAN, Washington, elec: 
ed to two-year term on executive 
Committee of House and Senate Ra- 
dio- Television Gallery. 


Roger Ogden, from KCNC-TV Den- 
ver, and Ken Maness, of WJCWi AMI 
WQUTIFM? Johnson City, Tenn.. ap- 
pointed to Associated Press board of 
directors. 

Jahn Irwin, formerly with Capitol 
Broadcasting, Group W and NBC, 
forms radio consultancy in Hopkin- 
ton, Mass., Irwin Media Inc. 


Joseph Aniello, management su- 
pervisor, Saatchi & Saatchi Advertis- 
ing, joins Country Music Associa- 
tion, Nashville. as marketing director 


| Katherine Couric, anchor, Today 


show, NBC-TV, New York. named 
honorary chair for 17th annual 
American Women in Radio and Televi 
sion Inc. National Commendation 
Awards. 


Patrick Mangus, from Mangus- 
Catanzano Іпс., Pittsburgh, appointed 
national membership chairman of 
Public Relations Society of America. 
Robert 5. Becker, staff attorney, 
Reporters Committee for Freedom of 
the Press, Washington, resigned to 
begin law practice concentrating on le 


| gal issues affecting news and infor- 


mation industries. 

George Nicholaw, VP and general 
manager, KNXrAM) Los Angeles. 
elected to three-year term on board 
of Hollywood Radio and Television 
Society. 


— ——M 8 о 
DEATHS 


Sally Griffith Evans, 55, TV pro- 
ducer, died of cancer Jan. 16, in Ar- 
lington, Va. Evans worked at BBC 

in London, and moved to U.S. in 1969 
to work on BBC series about Amer- 
ica. She had additional stints at ABC- 
TV and PBS. 
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“In this era of niche marketing, 
radio must be the 
‘ultimate’ target medium. ` 


here's a time-honored adage that says "there are no 

shortcuts in life." That statement certainly rings true 

for today's advertising agencies and media buying 
services that transact their national sale business directly 
with radio stations 

When advertising agencies and buying services insist on 
sing direct to radio stations, a rep firm should point out 

№ Из advertising customers that this kind of tactic 15 
costing them money. These additional costs, which are 
posed on to the advertiser, usually 
cover agency andor buying service 
overhead, 

The equation is simple: when busi- 
Wss i$ handled by a гер, the cost of 
естісе is paid by the radio station 
шз the rep's commission. And be- 
cose virtually all radio stations still 
pay a commission on business that ts 
paced direct anyway, there 15 no eco- 
nomic advantage to bypassing the rep. 

With that said, it ts the responsibility 
o! the radio rep firm to provide com- 
politive pricing and value-added ser- 
voces that will make И more efficient 
for advertisers to channel dollars into 
midio, By а rep company targeting the 

nior executives at the buying level, it 
сит better direct amy corresponding 
pomaional campaigns so that they are 
pilpable with station needs. When 
Culling with today's full-service repre- 
"qftation firms, advertising agencies 

d buying services are. in effect, 
lated as **preferred customers." 

Simply put, the reps have strong relationships with 
vation management and can easily match the needs of 

'vertisers and their brands to the demographic and "pay 
-agraphics"" inherent with each radio format. 

Sometimes ''direct^" buyers will request their spots to 

r anywhere from 5 a.m. to midnight (ROS or run ol 
hedule) instead of requesting specific dayparts. This 
ves the illusion of lower rates when, in fact, и delivers 
wer quality. 

Agencies and buying services that go direct (tà alors] 
юш ask themselves two questions; Are they "getting а 
за" by going direct; and does going direct make radia 
"ions want to treat agencies and buying services im u 
reierred. way? After careful post-analysis al any direct 
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A commentary from George Pine, 
regional executive, The Interep Radio Store 


deals, the answer that you will most often. find to bath 
questions is an emphatic no, 

Today. national business can often represent any where 
from 20% to 35% of a radio station s revenue, depending on 
a station's ratings and the size of the market it is licensed to 
serve, With these kinds of percentages, radio station manag- 
ers should be asking themselves: How does this business 
match up to the station's largest local account? 

Indeed. national business should be viewed as "'pre- 
fered? business by stations. For the 
most part. a national agency and/or 
media buying service will look to the 
influence of а major national тер to 
secure effective schedules on its be- 
half, 

Although stations have national con- 
tacts and can certainly fulfill any re- 
quests made by a national account. a 
full-service radio rep has clout on both 
the buying and selling sides of the 
fence to efficiently handle large nation- 
al accounts as well as large volumes of 
national business, But if local station 
sales management and national reps 
work together in a spirit of cooperation 
on vendor programs and national ис- 
counts in general, more radio dollars 
would be garnered from the media bud- 
gets of advertisers. Additionally, a na- 
tional rep can facilitate the collection 
process from an agency to a station. 

There is little doubt among market- 
ing experts that all businesses will be- 
come even more competitive in the 
1900s. And with the rapidly changing economic condi- 
lions of media advertising, а national radio representation 
company must be on the cutting edge of responding to 
those changes whether they involve instituting innovative 
promotional marketing campaigns or the electronic trans- 
mission of national advertising orders from agency to 
ЕШТЕ 

Simple number-crunching for planning national radio 
spot campaigns is over. The modern-day radio rep must be 
a radio marketing specialist schooled in all facets of deliv- 
ering an advertiser s message, 

In this era of niche marketing, radio must be positioned 
as the "ultimate" target medium. When direct buying 
puts “the deal’ ahead of quality, everybody loses. 
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Last-minute clearance news from 
the NATPE floor: Family Matters 
(70%-plus coverage); Coach 
(88%); In the Heat of the Night (62%); 
Claster's new Stunt Dawgs (6855) 
and Conan (63%); Why Didn't | Think 
of That? (45%): Fox cleared Doo- 

gie Howser on wPIx-Tv New York and 
KTLA-TV Los Angeles and will roll 

the show oul market-by-market start- 
ing this week; Multimedia Enter- 
tainment's Hush Limbaugh (60 mar- 
kets); Genesis Entertainment's 

The Whoopi Goldberg Show (55 mar- 
kets, 63%). Goodman Entertain- 
ment s Parole Board is a firm qo after 
being sold in 11 markets (3595). 


Katz Television is considering 
repping cable systems in El Paso, 
Tex., and Syracuse, M.Y., in addi- 
tion to its client TV stations in each 
of those markets. Katz last month 


T 


а, чт n n 4 1 2 m ` 
ү: LETS CLE TUR a " Lu am КЕ 


pioneered such dual representation in 
Wichita, whare it reps both SJL 
Broadcast Management's KSNW-TV 
and Multimedia Cablevision's 


HDTV FUNDRAISERS 


STV, NAB and INTV joined forces at NATPE to raise $1.6 million to 

ЕЕ cover additional advanced TV systems testing costs (above the $15 
million already raised) associated with digital systems proposed by three 
proponents. Kicking off the campaign were {l-r}: James Dowdle, president 
of Tribune Broadcasting Co. and co-chair of the newly formed Committee 
for Advanced Television Testing (with A.H. Belo Corp. Broadcasting 
Group President Ward Huey, not pictured); FCC Chairman Alfred Sikes. 
and Richard Wiley, former FCC chairman and current head of the Adviso- 


ry Committee for Advanced Television Service. 
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| Wichita system in a joint selling ar- 


rangement. At SJL Broadcasts 


| Syracuse property, WSTH-TV, Presi- 


dent-GM Ronald Philips cautions 
that talks are in the early stages, anc 
he's not yet convinced a joint sell- 
ing deal makes sense, But in El Pas: 
KviA-TV GM John Rhinehart says 
he's bullish on the idea. 

Laurence Tisch, who through 
Loews Corp. owns 25% o! CBS (of 


| | which he is also chairman), is re- 


ported to be making a bid to take con- 
trol of Macy's. Tisch is a director of 


| the debt-burdened retailer, as is CES 


board member Henry Kissinger. 


The merger between Sheridan 
Broadcasting Networks and Natio: - 
al Black Network (BROADCASTING; 
Nov. 4, 1991) is complete. The new 
company—with 600 affiliates—has 
been named the American Urban Ra 
dio Network, The co-presidents are 
Jack Bryant, formerly NBN president, 
and E.J. (Jay) Williams, formerly 
SBN president. AURN consists of livi 
divisions: American Urban Radio 
Network, STRZ Entertainment Met- 
work, SBN Sports Network, Urban 
Public Affairs Network and SPM Ur- 
ban Network. 

ABC sportscaster Howard Cosell 
announced he will relire at the end о! 
January. Since leaving TV in 1985 
after ABC canceled his weekly pro- 
gram, 5SportsBeat. the 40-year 
broadcasting veteran has been a Corr 
mentator on ABC Radio Network. 


NATPE International, at the clos- 
ing of its 1992 program conference, 
elected Pat Patton as incoming 
chairman, Patton. program director : 
KMBC-TV Kansas City, will be re- 
sponsible for the 1993 conference in 
San Francisco. Lou Gattozzi, oper- 
ations director at wJw-Tv Cleveland, 
was elected vice chairman-treasur- 
ег; Russ Myerson, director of pro- 
graming, Media General Broad- 
casing, steps in as second vice 
chairman-secretary; Steve Gold- 


| man, president of Paramount Televi- 
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| sinn. оесогпез associate member 


reoresentative, and Rick Reeves, 
general manager of WTAJ-TV Al- 
юола, Pa., becomes immediate 
p ii chairman. 

Мопваройз-Базед Hubbard 
Broadcasting became the latest to 
asl the FCC to repeal the prime 


| time access rule's off-network pro- 


hibition. Said Hubbard in a petition 
for rulemaking: "The time is now ripe 
ior consideration of the elimination 

of (his unnecessary anti-competitive 
and unconstitutional regulation that 
limits the ability of certain local broad- 
casters to compete in their markets 
by dictating to them they they “сап! 
carry’ some of the most popular 
television programs ever created dur- 
по ane of the most popular view 

по periods in tha day. In essence, 
the prohibition bars top-50 stations 
irom airing network reruns during the 
7-3 p.m, access period. 

Reversing a lower court, the Mich- 
{дєп Court of Appeals last week 
ruled cities may not mandate ac- 
ceas to apartment buildings for its 
Ir:achised cable operator, if the 
dwalings are served by private cable 


systems. The trial court had upheld 


a Lansing, Mich., ordinance granting 
ic franchisee, Continental Cablevi- 
sion, the right to serve apartment 
buildings, even though the land- 
lord, Edward Rose Really, had in- 
stalled his own private cable sys- 
lêr. But the appeals court ruled the 
cily had exceeded its authority “to 
take property through the power ol 
eninent domain. " 


The FCC last week voted not to 

di qualify FCC Commissioner 
lemes Quello from considering a 

lo vest-unit-charge complaint 
апаа! wxiA-TV Atlanta. The nine 
politicians who filed the complaint had 
demanded Quello's recusal, charg- 
ind ha had pre-judged the case. 


Ted Turner sold $30 million 

worth of stock (10%-01 his holdings) 
ю Turner Broadcasting System mi- 
nay partners Time Warner and 
T'sle-Communications Inc. on Dec. 

3 1991, as revealed in a report re- 
cantly filed with regulators. Turner 
Sid one million shares of class В 
Common stock each to Time 

Varner and TCI. Despite the sizable 
Sile, Turner's total economic inter- 
estin TBS is down just slightly from 
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the period ending Sept. 30, 1991, 
to that ending Dec. 31, 1891, from 
92.03% 10 31%. A Turner spokes- 


NATPE AND INTV STILL SEPARATE 
1 ollowing the closing distributors meeting at the NATPE International 
1992 Program Conference, the board of directors turned down a 
counter-offer from INTV on merging the two conventions in 1993, accord- 
ing to NATPE President Phil Corvo. Corvo said that a "considerable дар” 
remains in the amount of money NATPE first offered INTV to compensate 
the latter for revenue eliminated from the loss of exhibitor suites and 
screening fees. 

“I think if we can get over the money obstacle, everything can still fall 
into place." Coro said. "There is a very short time frame to make а 
merger happen for the 1993 convention [which NATPE has booked for 
зап Francisco]. | do know that INTV will have to make a decision fairly 
soon if it is going to be able to book its own convention site next year." 

In securing a convention site, most cities require al least one year 
advance booking time, So (аг, INTV has nol indicated if San Francisco, 
which served as its 1992 convention site, will be available for next year's 
conference. INTV President Jim Hedlund, who attended the NATPE 
conference, was unreachable late Friday to discuss the status of negotia- 
tions with NATPE or what alternative sites INTV is considering for its next 
convention, 

Corvo said final attendance for the New Orleans show was 8.692 
people, down from 8,915 registrants last year. However, international 
attendance continued to grow, wilh 1,334 registranis—up from 1,260 
foreign participants last year. -Më 


the [Turner s] stock as well" that 
Turmner's holdings. 

Gillett Holdings last week 

on a bankruptcy reorganization 
include wrvT(TV) Tampa and 40% 
jor-market stations, has to file а 
court in Denver. Speculation in- 
cludes the possibility that founder 


| George Gillett could lose control 
over both GHI and SCI-TV. 


man said there was "other activity in 


accounted for the minimal decrease in 


reached an agreement in principle 
plan. The company, whose holdings 
of SCI-TV, group owner of seven ma- 


plan by next week with the bankruptcy 


'FATHER' KNOWS BEST 
rederick Ziv, widely recog- 
nized as the "father of televi- 

sion syndication," was given the 
MATPE Chairman's Award al 
last week's conference. Ziv was 
honored for the contributions he 
has made to broadcasting and 
syndication during a career thal 


| spans 60 years. Ziv TV produced 


such early syndication hits as 
Sea Hunt, Bat Masterson, High- 
way Patrol and The Cisco Kid. 
"In 60 years we coped with a lot 
of change,” Ziv said in accepting 
the award last week in New Or- 
leans. “You're going to теве! а 
lot of change in your careers as 
wall.” 


John Kompas, executive director 
and a founding member of the Com- 
munity Broadcasters Association 


has resigned to form a new company, 


| K/B Data: K/B Sells, an information 


and advertising rep firm for the low- 
power TV Industry. 


ABC News Information Director 
Sherrie Rollins is expected to join 
the White House as President 
Bush's assistant for public liaison and 
intergovernmental affairs. Before 


| joining ABC in 1990, Rollins was as- 


sistant secretary of public affairs at 
Department of Housing and Urban 
Development, Rollins is the wife of 


Edward J. Rollins, political consultant- 


commentator who was national = 
campaign director for Reagan-Bush 


| campaign in 1984. 


in Brief 6S. 
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ITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE 


BIRDS OF A FEATHER 


T here were amazing similarities between the NATPE 


convention addresses given last week by Barry 

Diller, the chief executive of Fox Inec.. and Alfred 
Sikes, the chairman of the FCC. “Broadcasters gotta pet 
paid.” said Diller, "because if they don't get a second 
revenue stream of income beyond advertising support, 
they will eventually go out of business." Said the chair- 
тап: “I is increasingly clear the broadcast industry. will 
simply die if it can't control its property rights. '' 

Both Diller and Sikes saw salvation in repeal of the 
compulsory license, an alternative gaining in credibility 
but not yet the solution of choice among broadcasters. 
They would prefer the must carry/retransmission consent 
provisions of 5. 12 as a quicker, more certain way to go, 
although compulsory license repeal might well be the fall- 
hack position, 

To us, is the new unanimity in agreeing upon the 
problem that is the most significant news. Once that's 
been arrived at, the solution won't be far behind. 


PRICE OF ADMISSION 
TO THE FUTURE 


S o close and yet so far away. That's the dilemma of 


the Advanced Television Test Center, charged with 

bringing broadcast television into the 21st century. 
ATTC finds itself $1.6 million short of the funds neces- 
sary to complete its first reason for being—testing of the 
six proponent systems for high-definition TV. 

FCC Chairman Alfred Sikes was both eloquent and 
moving in addressing a press conference in New Orleans 
announcing a fund drive to close the gap. Speaking of the 
НОТУ stalwarts in the mom, he said: “You share one 
common trait. You saw the 21st century before most saw 
II, 

The last $1.6 million—as relatively paltry as that sum 
is—may prove the hardest to collect. HDTV is no longer 
the wunderkind of television, and there are almost as 
many naysayers as disciples about its prospects, But the 
believers will carry this day, too, As former FCC Chnir- 
man Richard Wiley put it at the same press conference, 
"We have come too far and reached too high to strike the 
Пар and abandon the pursuit." 

It ever there were a moment to oversubseribe in a good 
cause, this is it. ATTC is not simply the chosen instrument 
to put broadcasters back on the leading edge of the сісс- 


tronic nation: и may well provide the focus to keep them 
there through HDTV and beyond. This is mo time m 
choke. 


NEWS BEATS 


hen popular WUSA-TV sportscaster Glenn Brem: 
died two weeks ago, rival WRC-TV called up the 


station to offer its footage from the funeral so tii 
reporters and crews from WUSA-TY could attend withou: 
having to cover it as well. WUSA-TV ended up using some 
of the WRC-TV footage as well as its own. which it mad: 
available to WRC-TV. In another goodwill gesture, WTTUC 
Tv staffers offered to man the station's phones during the 
service. Class acts all, among hotly competitive news 
departments of major market stations, 

speaking of class acts; we were pleased to learn thu 
the former news director, and later news vice president, for 
Post-Newsweek Stations, Jim Snyder, has been selected to 
receive the first Len Zeidenberg First Amendment Award, 
presented by the Radio-Television News Directors Foun: 
dation. Named after the late chief correspondent. о! 
BROADCASTING magazine, the honor is given to a radio ci 
television journalist far "outstanding contributions to the 
defense of First Amendment rights," Among Snyder 
accomplishments is having practically invented the job o! 
local TV news director. He held that post at KDKA(AM 
Pittburgh; was Group W bureau chief in Washington 
producer for the CBS Evening News with Walter Cronkite, 
and news director at WTOP-TV (now WUSA-TV), where, nal 
incidentally, he hired Glenn Brenner. before taking the 
Post-Newsweek position, 

The award could not have had a worthier namesake nor 
a more distinguished first honoree. 
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с зесісі Report: о қ 

r ARTER SYNDICATION 

| sue date: March 2 

j d deadline: February 21 


Еіп this year of uncertainty— stations, advertisers 
id syndicators—the three key players in the barter 
gundication arena, are showing more and more con- 
Bern about the economics of this volatile business. 

№ Broadcasting examines all aspects of barter syndi- 
tion and the people and companies that are most 
Wrominent in its growth and development. 

$ If you are looking to reach the people who buy, sell 
ind deal in barter, this issue is the ideal vehicle for " y | 
pur sales message. 1 ! 


- E ° 
proadcastingz 

Wore than 60 years in the making. And almost perfect. 

k York Washington D.C. Hollywood Lewis Edge & Assoc. — Yukari Media Inc. (Japan) 


112) 340-8860 (202) 650-2340 (213) 463-3148 (609) 683-7900 (06) 925-4452 _ 
qx (212) 340-9869 Fax (202) 293-3278 Ғах (213) 463-3159 Fax (609) 497-0412 Ғах (06) 925-5005 


We Never Stop 
selling A Show. 


Especially After You Buy It. 


Genesis’ unmatched 
sales service is based on four elements: 


Useable Research 

"No one helps me sell a show as much as Genesis does! 
With the Reach and Frequency research they provided 
I was able to sell "Highway" in daytime at a 4.0 cume 
rating...well over the standard book numbers." 
Tom Sehenek, General Sales Manager, WIZY, Charlotte 


Built-In Extra Inventory 

“Billboard positions and the on-air extras Genesis 
builds in offer something extra for our advertisers 
апа don't take away from the station's inventory... 
with packages like the theme weeks this allows us 
to sell the show at a premium." 

Richard Hammond, Local Sales Manager, WGBS, Philadelphia 


Value-Added Packaging 

“The value-added promotions, such as special theme 
weeks, have been a great tool for us to gain extra 
revenue from new advertisers.” 


Marian Ward Lent, Director of Sales Promotion. WEVT: Boston 


Extra Manpower 

"Genesis actually went out with my personnel on local 
sales calls...because of their extra efforts I sold a 
client whom we'd been courting for months!” 

Harlan Reams, General Manager KAUT, Oklahoma Gib 


Sales help to increase your stations revenue. 
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